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ZHE{Chapter 4919 OjHiz{Developing 0ja ZE2}tE EProduct
Eto AFHSolve L|O|H'ZNeighbor's ZX&t5& ZProblems ¢
Eand AE}O[E]Starting Oja H|XL{ABusiness (9% 0|19

S sfEA 7= S5= WM FEat?l)

9.1 AE}O[EiStartup OO|C|O{Idea #|O]|ACase AE|C|Study 0{Z|0{(Korea) (%%l OfO|El
A - g

9.2 A& Getting 0]Ja ZtEZHEContract ¥with QHan Of0|Cj0{Idea E2|X A Proposal (0}0]
clof MEMZ A% @)

9.3 AE}OIE{Starting 0ja H| XL{ABusiness with =$No HL{Money (FE ZUA)
9.4 EThe MHH 7-AKIStep M| ZRSales Z2M|AProcess (727 T Z2M|A)

9.5 A4 0|HGenerating 2| +Revenue 2 ZEthrough OO} & Marketing (OIHHLSR £
o HE3t7))
1T o=

2| dLearning O] HME|H XObjectives <3t& SH>

1. Ell'Alet's QI Efind OF2out 5F$how I Epeople FHican W ZAUE|actually ZZchoose
Qian O}0|CjOjidea Eto HIO|buy E&from O]jHamong Cithe Of0|Cj O] Xideas 32| 0j0O|
B{Ecreated. (&€ OfO|L O FO|AM ITUSO| LA Z AE OFO|LO|E LEE HHO
OioiiAM Zor=Lt).

2. Y AEId Understanding B Team EfA3Task AAHZZSchedules EO{for Z2fH 20|
E|ECollaborative §Work. (0{310] 4FE 24U If B3t AF LFHO M ot
=),

3. AE}OEdStarting 0la H|ZL{ ABusiness ¥with =%No HLMoney (FUEC = 2
— 0 oA ZOor=Lt).

4. *E Bl Selecting Ola A M AESuccessful Ze2tH EProduct O] 12 Example A Eand &
BHE| A Practicing Z2tE EProduct A=l MSelection (EE MA 43 AgE &1, E2
ME2 d5o 0.

5. A AEidUnderstanding Ethe LA A|O{2|Necessary A ZXSales A7 AR ASteps
IZOjfor I{4|HPersuasion (AMH&2 MESH I, HRS5F Sales 7 steps 0f CHSHA Ot
Ch).

6. Z1I|-'|E1|0|F—‘Gene ating g|H 5Revenue 2 Zthrough Y EWeb 0078 Marketing (¥ O

HABLZ £ % %3f7|01| oA A EL).
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9.1 AE}O[EiStartup OO|C|OjIdea #|O|ACase AE|C|Study 0{Z|0{(Korea) (%%l OfO|El
HEAE - 3=

H}O|By H|&E2}0|Zvisualizing L&Zgoals A Eand ZHx{™Hcapturing 2 2/three O}0|CjO| &
ideas I{per CjO|day, Slit O|Xis O AE|0|O|E| Eestimated HYthat 2 RHover Ethe ZOjA
course OlEof ®one O|0jyear, Syou Y Ewould 5liEhave O]FZEe||0|E| =Eaccumulated
Oj2t2Earound YMLRXHET1,000 new O}0|CjO] Rideas. 71E|5UContinuing 0 Athis &
ZHE] Apractice ZO{for Etwo, M 2|three, EO{four, ¥ Eand LO|Efive 0|0{Zyears Y=
would ZdEresult Qin 0ja Z& Mcollection O] Eof Y=HAMHEZ approximately LO| EMf
LHES( 000 Lnew A Eand ME2{HEOlZ|supplementary OO|C| 0] Rideas. (A Z7R| S &
£ JGetstHA SHREO| 37HM 10| 1,0007H4 24, 39, 49, 5H OO|LO|E O =5t
500001 7He| Al orojHojet EZF Ofo|Ho{E0| HEEAS ZAO|L}). =27I0tE3 L
Regardless, OfYany YHnumber OjEof O}0|LJ0|{Zideas O|Zis HZwelcome, G
whether SQI'A it's Ola Ffew 20{or Ola 2}O0fX|large ZE{E|lquantity. (ZZA| UCHH F 7Y
oo|fojg2te £0}). §SYou YEneed Eto M= Eselect 0la Slhit Of0|&item ZHfrom Of
Pamong CjZthese O}O|L{0{Zideas. (O|F0| S|E FF(Item)Z MYSHOF ). 5F2How
Fto M2 ESelect Oja 3lHit OfO|EItem? ({24 5IH 5|E ItemZ A = US7H7? 5|
OjHere O|ZXis Lthe Y22 Z|approach. (11 &2 O|ZHLC}).

Melle Selecting QHan O[O|EItem Hthat ArE XSolves I|E'ZXPeople's ZZtgEHZX
Problems ?lin E{H|0|'ZToday's 4-2AO[|O|E{Society. (A|Z O AHof =TI=2 1TIZ 5
Ast= Item2 MASHH). 7AM ZConcerns O] Eof Ethe IjE= Public! $¥What O}Ofare [
the 7ZAMZconcerns OlEof CEthe I{EHpublic? (Z0=2 uill Z0I=29| nile HoiA
)7

70| £case E1 (A& 1)

OI'Alt's FLEgood Eto of{Ehave O}O|El ZXjtems HHthat FHcan Zhelp AEsolve 820
your 2&own ZE&'Xchildren's 7AMXconcerns. (PZA At7] AHHE£9 1OlS s{AE
ItemO|H ZLC}). ¥What OfOtare dsome ZAMZconcerns Hthat ZEZchildren siE
have? (00| &2 11QI0| B2S1Q17H)?

QIA|O|X|Engage 2Qlin ZFH{ A|O|Mconversation ¥with ZE=Zchildren Eto OfO|HIE| I}O|
identify C|O{their 74 Zconcerns. (OIO|EO|A HZoHAM 1 1R Dpelsiaf).
Develop an O}O|EHitem Eto OjE=2|Aaddress 9 Eand A EHsolve =2 Zthose ZAAMZX
concerns. (2|1 1 1012 AT Iteme 7i&HSHE.

o I 2AZXQuestion(=) 35l0|Hey, H'Awhat's 80your ZiMconcern 20or ZztE=
problem? (Of, L42e 1glo] HY)? ool Y4 wish OFO|I siEhad Ola 4 Z& Egirlfriend
HO|Z# E(boyfriend). (4= OAH(HANZIZL7L ARLEH Z30).

OH M Answer(E) 0| AYes OfO|I ZFgot Slit. (& 12f).

M Ofo|EItem(Y=): El'Alet's Z2|0|Slcreate Man 2Zf2lonline Zchat Sroom ZHE
platform Hthat 02 Amakes Slit O|ZR|easy Eto Glmeet I{ElMpotential ZHAI2I=
girlfriends. (g7 HARIZE 2HHA & & U= €4 HadE FAREHEZ & & A==
S E2}).

M MM ASuccess AE0{Z|Story (A2 Afdl): 271U ECHSkylove.com(A
L= LIO|Alumni Y EQ A networking Y EAS! Awebsites, ClIA|E|2etc. (5SS LB F=
AOIE &)

70| £case £2 (AE 2)

o I A2XQuestion(=) ¥What 0| Xis 20 your & Ecurrent #HAMconcern? (429 2 1

Engsthan



337

ale L?)

e OHA Answer() OfO|I {4 wish OFO|my ILjO|Aface & Elooked Oa 2 Hlittle Z2|E|O]
prettier. (3=0| & O 2H Z70]).

M Ofo|EItem(3S): 7I2XME ACosmetics, E2AEplastic A A & surgery, H Zvirtual Of
HEfOtZavatars (Y&, =, 7Hde=E)

0| Acase 223 (At 3)

o I A2HQuestion(=) FWhat 0| Xis 20 your & Ecurrent A Mconcern? (49 2 1
o2 Hy?)

o OHMAnswer(®) St AlZseems 2f2like OFO|my HiC|body O|Xis | &Hgetting 97
weaker Z™from AW spending Htoo X much Eftime Qton LCthe ZFE]
computer. (A-FE T ottt 247t ZO| fslix[= A ZOf).

M Ofo|EItem(3=): HAn 2E=offline Y Eand 22 online #0|Ygaming 2T EQ|0
software Hithat ¥R Rallows Syou Eto AAALO| Zexercise 2F¥Uwhile OFLZ|0|&
operating C{the ZEE{computer, AU=ZO|Uenjoying AltFsoccer Ofz Zmatches |0
where Syou 7Hcan AFO{score 11-2Zgoals HfO|by 7|Zkicking E{the &ball Qin &
Olyour Sroom-HjA 7 Ebasketball, H|O|AEbaseball, H|X|beach &&|Evolleyball, A%
Yswimming 0| Zraces, GlA|E{2fetc. (2&AI7IHM ZEst= AFE, LoM IFIS
AH BN |= 5HAF7E 22 + off-line on-line | AZEQO - L,

OFt,

Zort, +33871 5)

ol =
M T

0 ZThese O|0|Zdays, Qlit ¥ Ewould H|be OfEEHE|O|% Aadvantageous Fto I 0fS!
create Z2tH E Aproducts SHthat #|O|E{cater Eto E|Y|0|% Zteenagers Off Zas C{the g
7{younger #|42{|0|Mgeneration 3{Zhas A 1L I Esignificant I X{Alpurchasing It
power % Eand I{x{Alpurchasing &|ripple O E Aeffects. (RRE2 AN L7 JLOf21 1}
S0 ofg 5247F 322 Jtssh 1000 = 4ES Tt A0l F2F Zo|h).

gll'Alet's O|Z1AZlexamine Cthe T ZEA|Aprocess O{Eof MElEselecting OO|E Xitems
Qlin 0ja 7AZ2}HSiconglomerate ZAL{Lcompany Y =and Zllearn OJHIREabout Lthe
0 M Zmethods ZEO{for OfO|Eitem A& Mselection. (O|HO|= 2 A Item MA 4+
S AMEMHMN [tem M S OFEZ}). FOO|'ZHyundai's  #|0{HChairman 8Jung
FJu-Byoung EZ}O|Etried OfO|Hitem M= Mselection A|Hiseven EFQZtimes H|ZEO
before I}O|dd|finally S|&hitting Ola AA|Asuccess Ewith &CO|Hyundai 71AE=M

Construction. (0l 1T ZF A2 220 780|L Item MHES Al =stH7t SO0 =AM
A-oM 5| Eot).
LiQIH LiQIH LiQIH LiQIE LiQIH £ wom=
mIZE= CESSES MIHE|= OjlojE{= LiQIE =
1950s 1960s 1970s 1980s 1990s 2000s
(2000 CH)
(1950 LCH) (1960 CH) (1970 CH) (1980 CH) (1990 CH)
20| ARice £ CO|Hyundai S C}0|Hyundai & C}O|Hyundai S C}0|Hyundai 4 Kaesong
E2j|0|HdTradin A B ECement - U Shipbuildi 2 2E{Motor Uz Eatld AFlec Ol AEZ|A]
_ g, HAEZ MConst ng, o4 Compan tronics - ndustrial
=HO| & CHO|Hyundai ruction & CHO|Hyundai y -##lack LUEI{AO|MR | ZE& AComp
A41Hyun HAEZ2MCon | ME/O{2]¥Zmat | 0z EMerchant 0f Hof eunification lex -
dai - struction - erials M= Marine- H|0|Z Zvehicl O Eof StO[High
Concern 22 ZXRoads L Eneeded. EHATEO|MTr | es Qon Hthe M| 2|0 E{ Esep 20| 4 Zwage
(&h-1 ¥ Eand (ACHA| M E- ansportation 50|90l highw arated s %lin
al) 52 A Zhouse AMEZZHE Q) #AM Zconcerns ay I{H 2| Zfamilies, AR M South
S (F =M, (AASZ-1L | AFE{computer | FO{2|0{Korea
ZA¥ £ Ecollap ALY -+50 | S22 o & | Z2{ZMproducti | (HEST-ot=
sed Sdue gl 20| gi=) on (RCHHAL, DAF)
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o HOfwar. 2PUBB-E
(RAZFAL, O| 4715,
-2y HEEYL
oz 29
Lol 21
2}0| ARice AU Jaeil A Samsung A Samsung M’dSamsung
Egj|o|Htradin Ell AEFQ Textile UH Etd AElec | MO|ZAEE{Sem 2 Q2E{ZXMotors,
g, AlA0|CJ - 2lack O Eof tronics -4 & iconductor - A4dSamsung
A Sam ir?—:! 2 Hclothing Need ZOjifor HAEE{Comput Of| ACj 0| ASDS -
oo O| &l CheilJedan Eto Y olwear Ola E{H|TV Fto er Ol Zoji|o| MInfo
sung- g - #Lack (AU 222 2tz|watch oz{H Mprodu rmation
71MConc 0] Eof 20| 98) (AP 2F-E TV) ction MH A Rservices
ern Efood (g =A-H QAHAEZ
(ArM-1 Sdue Eto FE{AIAF) industry
al) 2 ojwar (8 2tE2t,
(REZAL, dSDS-FENM
HLH - HlAY)
o=z HE 7O
2l2)
=Due Eto ETo o742 econom | CjOF32{E{X|0] QI EZ|{E MIntrod CThe
Cthe A& Of E 2| Aaddress ic MDemocratiza uction O] Eof oSl AEighth
IO EE Cthe CjH# 2 H Edevelo tion @ HMobile 2|I{ 23 Repu
o}o| E6.25 7AMZconcerns pment HHEMove 2ZPhones blic
YA War, 0] Eof Cithe Ito| Efive- ment GHEZSE) (H8F2at=)
22 Zroads I Hpeople O|0lyear (MRS CiThe MB1A7th | BAE{2|0|MR
ACand A Eand Ed#iplan I & MFifth 2|I{ 52 Republic estoration
St2AMZhouse | Z2{22Eprom (BA7HE520A 1 Eand (H7323t) 0] Eof Hthe
s ¢ ote A=) Al A MSixth O{Ell TE| E Attem 1921 Gyeo
LA EZ0|Ede LA @ national ol A O] Eexport 2| £ ARep pted ngui 2tQlLine
stroyed. 2|HAEZ Mrec 20{2|AE|{ Eorie ublics E|0| 22 H takeo (BYMd =¢)
Cj|o{ There onstruction, Oja nted (A|5,6&3=) ver O] Eof ool M Finan
O|Zis Ola A|AI}O{ceasefir | O|7f{0/econom LEQIEIOf|O|E] A/ Samsung cial
J12||0| Egreat e 0| Xis y A Eand 0|3l 1988 AHEand 7|0{Kia | 32}0|A Acris
L{ Eneed LH Eneeded QHE| H active Q=W QOlympi (&, 7|0 is
L= Na ZEO0{for (=019 1RlsyZ 22 4Hprom c B 7| A &) (F8AL)
= Efood S A otion Of Eof AU ZGames OfO| of| | ZIMF QIE{Inter-2.0f
tional o1 Eand YA 2= ol AE2|Yindu HE2Aforeign 2|21 Korean
A 20 0] AE{shelter. H7H), strial (882AUWAYU) | AAHQIZlexcha | MUsummit
Msituati | (6.25 2og | Of|I{EAEfforts | OfL{ T2 manuf 2|0| ¥ Labor nge (=28d3F)
on L 2QF 30| £ Eshould H|be acturing A Zdispute F2}0| M Acrisis ,
(27t FHRH. HS 00| Emade (=234 (e AtE ) (IMF 2Jetef7]) | 22EHYZYR
AH A AT U Eto AH U FEALS HAERMCon MY Sampung estructuring
Zi0| D12 O E2j|Aaddress &), Cthe struction CjItotE™ E Dep (L2ZY)
L Qs Aksh) Cithe FEfood AAE= Mconstr =boom 2lin artment #H 4 Kaesong
£ 0{E{X|shortag uction O] Eof Hthe A EO0{Store Ol AEZ| Al
e, Cithe 0| = Middle Z e Acollapse, ndustrial
522 housing Z1Z|Kimje- O|AEEast ‘d4Sungsu ZE#H AComp
O| £ Rissues, HotBuan (5514 8) B2|Z|Bridge lex
H2|Z|bridge 2| Y Al railway ZO{AEForce Zi84 Acollapse (FHAd )
o1 Eand 2FZwas d (RFSHerd, 0f|7{ L42]Econ
e = farmland MAHE Esuspe | H2|E{Zpolitic Mo s)) omic
2| AE{g|0| Mrest nded Hdue al A TE|Empty AMEEjuncer
oration Eto Hthe EL2U0| M Zdo O 22Guro tainty
(E2|17f Al | QIerEH Ejnvoly nations QI AER|ZIndu (BA=2h
ZEH Cfe], ement 2lin (H232492) strial 20 22Guro
sA8e), Hthe 2t0|'ZChina’ | ZtZ2 AComplex | QI AEZ|YUI
OThe H| ol FVietnam s (L2Z D ndustrial
QlE2{E Mintrod 2 0{War 220 J0peni E Food Zr=al AComp
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uction 0] Eof (Yo ng-Yup £ 0{E{X|shortag lex
£§soap LH-HHE E2{A|Policy e 2in (FE23H)
(H% &%), 43 (F=702 L-O0{#North OFOJA[E{ICT
GO AEDomesti | HAAEZ Mconstr | Z 3 ACollapse F0{2|0{Korea HlZ{venture
c uction O Hof Oof Hof (2319 AlgkLt) Ao 4Ycompan
2| E{ A political Cithe FIHLH A ECom y
o| AE{’IZ|E] 20| 2 K Gyeongb munist LFAHO[Hinc
instability u 2{Z/Regime ubation

(FHE21=2),

Q] A X3 H|Expre

ENEER

(BESAHA

Orotx|March ssway SR ITES)
I ZE| M5 (AEnaz2
T 22 Efraud z+-4),
ulent

A Melection
(3.15 2 4MAH)
Othe
O| AEfERIHTE
establishment

ZEHMM Zcompl
exes ¥ were
O| LB E2| 3 Ees
tablished

O Eof Cithe (FFHR 24E),
M|74 Esecond I AE{foster Ola
% Eand =2 Aclass
M Ethird 4 2 AlO|O|E]soci
2| =2 Arepubl ety
ics (B45 L)
(A2, 383t=)
O/Me
HAM ZCo 5 5 5 2 > 5
ncerns
(L-281)

SHWhat €will Hbe I}EZ{popular Qin EMLHEESE|X0{2024 Y Eand EMRXZXEES
E|m0| 220257 (202440, 2025'A0| F10| S| E)?

OjZAs Alseen Qlin Cthe ZE2|H|0{Aprevious O|Oyear, Z2tH E Aproducts Hithat AE
solve I 'Zpeople's E2}=22 Zproblems Ewill ZHE|5continue Eto H|be IE2{popular.
(FA| dE oM EXF=0| FTe 1TlZ siiFsts J&0| 5|EY A0|L}). 2x=FAlthough
OO{there 0|O|may Ynot H|lbe H|ZHvisible O|HHH Aevidence, Slit O|Xis T FAMcrucial
Eto A ABHEunderstand Y9 Eand O =2|Aaddress Eithe 7141 Zconcerns O Eof Cthe
Hpeople. (& 0= OfF F7{7f ¢t EO|X|TF FQIo| nAIZ ¢l&= 0| O F2siL).
H2Make Ola H|L2Rvideo O]Eof Cthe LT 'Zpeople's YO|Zworries. (279 1S
FASE s EE}). Bl'Alet's O|0f&Himagine Oja A4 0j2] 2 2scenario YO where Ethe 7141
Zconcerns O] Eof Ethe I &Epeople OfOtare H|Ybeing 2|2 E Eresolved. (121 1170|
HEAE = 258 AMZistal). 2l'Alet's H#lZdevelop Oa AH Aservice 20jor EZfHE
product Hthat O =2||A|ZXaddresses Clithe L Zneeds Qlin Ethe Alscene O{Eof A E
Mresolution. (AR = FHOM RS MH|AYO|L &S ZHYStE). &Soon, it Ewill
H|Zbecome Ola 3lhit. (& 10| S|EZ Z0|L}).
B|2Take Cithe O|YAME]|Einitiative, O|Hleven O|Zif Slit A ZXseems ZZ Zchallenging 2
Olor ="Hdaunting. (F£&|stE2t: 2F45t2}). E|2UTake AH|Osteady AH| Asteps Eto OHl
Hdevelop 22| AHAresilience OlEleven Qlin Ethe H|O|Aface O{Eof ILO|Afierce ZIT
E| M competition, Uwhile 24 Ralso H|YUbeing 2|4 O] Eprepared Hto YMAERC
withstand & X| Zchallenges Qlin Ethe OfOtZImarket. (X222 2B A4E9| A& M2
oML AQE ZH| T SIHA Zo|T}). 7IEGod A|Zsees 20(your I A H|&H Aperseverance
U Eand £E2{ZZstruggles. (StHE= F4l9 7FE3E £ A4IH). H|Be £E&strong
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HEand 712|0| % Acourageous. (Est EO{stEl). L2Now OFO|I sfEhave & Elearned
Cthe 7|key Fto M Yselecting SHan OtO|Hitem. (OA] Item M7 H|ZEEZ 7| =HAUD).

2Now Ywe LEneed FEto ZZ|0|Slcreate Ethe OjYmanual EO{for C|jAthis O}O|
Elitem Y Eand AEOfEstart Ola H|ZLUAbusiness €with =2no HLmoney.
(O|A O] Item?| HEME THE0 FUEL=Z HAUSHOF 3HLH).

H| &= 2}0| ZVisualize Elthe AE2|Z Zstruggles O] Eof Cthe I &Epeople (Z719 10IE F
Argh) —  g|dZ=MResolution 0{Eof I&E'Zpeople's AE2{Z4 Zstruggles (1710] sjZE =

2%) — H|E20|3Visualizing Gthe Z2tE E Aproducts, A{H Al Zservices, 20jor M2
M Zsolutions Hithat FlHican 3 Zhelp 2|2FEHresolve I&E'Zpeople's Z2tE52 Zproblems
(L siAAlof BRst 24 L= MHAY = 4F 43 — Z2fE EProduct 20{or A
H AService QA3 MDescription (87 E= MHAY AFE MOEA) — 2{A|HIReceiving
Ola Zfraw ME|0{2]Ymaterial Z2t0|A 2| A Eprice list (RAA] 7IAHEE HiCH) — Z{A|H]
Receiving Ola 7FE& Econtract 2 Zthrough 9an QU AE= Minstruction &Y manual
(AHME 79 diCl) — CjH 2™ Developing Ma A H Aservice 20{or 32|0|0|&Hcreating
Ola Z2tH Eproduct (MH|AY LG5I E=, H& AAStH) — #EEConducting B AR
testing(0| & E|AESIE) — MSell 0la Z2tE Eproduct Y Eand 2{A| Ereceive Gthe O]
H Epayment ZO{for CEthe Z2tH Eproduct. (&= HOWStL H&FL= &H). — o]
Repay Cithe #Z2value O]Eof Ztraw ME|0{2|Y Xmaterials Qton A& Hcredit. (24 A}
A e HH.

9.2 A& Getting Ola ZtEZH EContract |with 9%an Of0|Cj0{Idea E2{ZE 2ZProposal (O}0]
0ol dBME A t7))

THFrom LSnow Qton, OO|I Ewill A7 Adiscuss Ethe 2 A|Aprocess O] Eof A
A4 2t0|Z commercializing 20 your O}0|CJ0{ Xideas QI Einto Z2tHE Aproducts. (O|A| &
H A5 W82 A4S OO E &7l o tsiMolrt). HThe MEmother
o] M E2|patiently AlE=Zendures EO{for EHI10 HMX Amonths Fwith Ethe Z4thought Of
Hof 0|8 meeting 3lher XU Echild 9 Eand 7| E Xgives H Mbirth Eto 0Ja Lfnew 20|
Zlife. (OJMY7} OIO|E & 2=z 1070gE AYHLL A HFS E&45tH). it f Ewould
Hlbe AOOjunfair £to A& stop SHat O Athis EQ Epoint Ywhen Ywe OfOtare O{H}Z
Eabout Eto 7|EHgive H*birth Eto 0ja Z2tH Eproduct. (0|4 AES ZAStE =0 o
7|M HEH AZSH). -2'Alet's TE|Fcontinue E{A|C{together.- (L42F &M A& Al
C}). - QI EIndeed, LCthe OGZAt{Edesired AA|Asuccess UEand Z2tATNZ{E
prosperity O{Eof Or20{our I{HZ|'Zfamily's QFEF 22| LHentrepreneurial A Yjourney
Hwill 4 AEmanifest Sl Ditself, OFO|I ®l2| Ebelieve. (Hf2t1l ®|otH 7(=9| it
MZOo| LEFE Zio|Y =ho|r}), A 20r2Throughout CjAthis T2 A Aprocess, A|®setting
20| Xlife 1L-2Zgoals, H|E2}0|Zvisualizing =2 Zthose 1&Zgoals, 91 Eand Z=IE
collecting MI2%Z Zthousands O EHof O}0|CjO]{ Rideas *Ethrough O}0|CjOlidea HE L=
memos YEwould 3| Ehave Hlbeen O{ZFE2|4 Eaccomplished. (O|A|7}X] QAo 28 A
d— 87 J4at ofo|Ho HEE SoiA 71| ofo|Ho{7} X YS Z10[Cf). OfO[I
2| Hbelieve Hithat Ywith O|X|each EL2MHEmoment O{Eof M= capturing 00| X
ideas Qlin M 22Zmemos, §0there ¥ Ewould 3jEhave Hlbeen 0ja Ml Asense O] Eof
ZOljoy A Eand EZHEfulfilment Off2as 20| ZElife 11&Zgoals Ywere H|Ubeing Of%|
HCachieved. (OFO|H{E O ZEst= &7F =70t QY SH7F O|R0{FEZ 7|50 ST
g2 LE=0).

Oro|I &will Z2|0|Slcreate LA I H M Zdescriptions Y4 Eand H|&E Rvisuals O] Eof Lthe
I X ¥ feasible O}0O|E0{Zideas ZEZfrom LC{the ML Zthousands O{Eof OO|HO|Z
ideas 2{FZ 0|5 Erecorded Qlin Ethe <& notebook, S%lusing ZAEE{computer 2ZE
Y Ofsoftware ¢1=and O{a ZHEprinter. (0| HZFH £702 Ofo|H FO|AM Az Lt
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o o= HH™ 7ha3t Oofo|4oe HEBE M HATE AFE ZTEO TP =),
5|0{Here, Qyou UEneed Eto AN IO|specify Hthe Z2tH Eproduct YUname, SA
X|lusage H|LHI Abenefits, E2|H2|delivery L 0{2|0| Eperiod, Z2tE Eproduct ZZ}0|A
price, B2 E2telephone HEHHnumber, ZAIO{Ycompany LU|%YUname, ¢ Eand OjE=Z|A
address. (O7|0= HEE, AH& &, & 717 AF 7t4, 3t Hs, 43, FAE FAGH
OF 3tC}). 8You #Eshould E|Utake CjAthis O manual A Eand Y ELX|approach
I EllMpotential HI{ Zbuyers Swho OfOftare CQIEJO{YAE|Einterested 2Qlin IHz{4A
purchasing O Athis Z2tE Eproduct. A Zg|QExplain Ethe Z2tH Eproduct ¥ Eand
Ol Aits Mz{ Zfeatures Eto Ethem, ¥ Eand A|FEsecure 7ZtEEHE Acontracts Ewith =%
Zthose Zwho OfOtare QIE{O{3|AE|Einterested. (0] MHME E1 O] AHEES AtE 05t
A0 A 2OL7EM O A E2 HFotA A UfS HHOtofF kL),

O Z2As Syou Blmeet Ewith I EZ{E100, FMLRX4E1,000, 20 or O|Hleven HIMLXME
10,000 LjEll"dpotential 7 AEH Zcustomers, Syou will Zdcome A ZEAacross QUG H|Z
2 Xindividuals &who OfOftare ¥&™Hwilling Eto QAEenter QA Einto 7FEZHE Acontracts.
(100%F, 1,000%F, 10,0002 &2 UL HH A 2SS sfxF= &0 UL). HIO[By 1A|0|
Zengaging Qlin M| Zsales UE|H|E| Ractivities, Syou FlHcan 2{A|Ereceive O{OAMd
additional Of0|jO] ZXideas E&Hfrom 7{AEH Zcustomers, ¥ X|which 7Hcan Hlbe S XE
used Eto QIsi Aenhance 20{your Z2t= Eproduct. (O|Z A MHA #ZE MO &=L StCt
HH E£HESZ8E 27t O0|H & #op A& E4E & & AUH). HThe AT Aresponse
ZHfrom HHAEHZcustomers $who AfQlsign E{the 7FEZE Acontracts &4 %also H|
74 Zbecomes QMUan YUIEO|{EIEimportant H|O|Al Abasis EO{for E Hddetermining QG
whether O[O|I #Eshould Z2{SAproduce O Athis ZEH Eproduct 20{or Wnot.
(3t Aeks osf=Fe= =422 39 Lt W2t of A|EFS THS0{oF |, Tr=A| ZOLof
A& THst= 835 277F HE). Oto|I 2| Ebelieve Hthat OFO|my OfO|L{Ofidea O|Zis
Al A2 Eexcellent, Blbut §|Ojthere &£ Ecould H|be H|E{better Z2tE E Aproducts =24
already OlH|¥2{Havailable 20jor Slit HOlmay wnot ZfQlalign |Ywith ZUZ{E]
reality. (L4t= OIO|4 {7t g&sta|etl EE=0 o0 § £2 &0 4 U2 £ YL, A
AlDF OFZ| Ok £ E Q7| UfZE0|C}), ROl 2L2HMoreover, O|Zif OFO|I QH|AEinvest Qlin
Z2{EAlproducing Cithe ZIZ2}dEproduct Q2 Ewithout ZAABconsulting LEHIA
potential {AE{H Zcustomers A E=and Qlit ' 'Edoesn't Alsell, Ot0|]I ¥ =would Ynot
L22lonly FXlose Cthe QUH|AMEinvestment Hlbut &4 %also QUHincur HOAE
additional 7IA2E Acosts EO{for A X2l disposing O] Eof Cjthe A4S =unsold YHE
Ol2]inventory. (LE3F AtE AFEE0 A 202X o1 HIES &9, 0|g &5 U=9 =
u ot me|H, HE [ A7 SEIVHA| LOFStL). SHAt M ZX|such Bt Ztimes, OOl &
could AMIsuffer MY Esignificant 2AM Xlosses A Eand I Efind OFO|M T myself
lin Gldebt, H/Ybeing I{4Epursued HfO|by I3 CJE{ Zcreditors. (O] 7Lt &5HE
o HHAMOISOA £7|= M7 2 & UH). HO{ZEO{Therefore, Slit O|Ris YENHE
important £to =9%|0|ZXalways A|Zsecure Ejthe 7FE# Econtract T A Efirst A Zand Gl
then ZZ2QZFprocure Hthe Z2tEH Eproduct ZEO{for Ea|H 2| delivery, ZZ22Ufollowing
Cthe ZtT{proper A|#£sequence. (LY 4 A AdZ &0 L4HF0 XHEFS oM
g&ots =ME A17OF ath). QlIn MZX|such A|Z00]MdZsituations, Slit O|Zis 24
crucial Eto Z2{A|Eproceed EHwith ZtHAcalmness YA Eand ZHXELZcomposure
Ol md+= 2ot L2 2YoloF strt). FWhen L feeling 2{4 Erushed A E=and
Bl Atense, Qlit 0| Ris Y EOIEH Eimportant Eto 0]20|Zavoid E|O|Ztaking OF2out =2
A E 0| M Zfrustrations Qton I{HZ|family M Zmembers. (Zotl 714Z4S L2 1y, 7t
= JMASOA WAL F= US LSHe HO| BRSHCH. AThis H|30| 20fbehavior
Ql3Z|A| Rincreases Clthe 22 2| Elikelihood O] Hof Cithe A|Z0{0|Msituation o|AZ g
O|&Hescalating Qlin lan AC|R}O|2{Hundesirable Ofl{manner. (0|23t HZ2 AF5+0| H}
HRoR| %42 WMoz HUE “tedE =AUH). HI7fZBecause Cthe QIEIHMintention H
59l Ebehind AEfO(E starting Oja H|ZL{Abusiness O|Xis Eto 2| Elive Ola H||Ebetter
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20| Zlife, Slit O|ZRis YEO|E Eimportant E£to & HHremember Hithat @ Eand Y=L
Z|approach Cjthe QlGH endeavor Ywith HHthat ORI EAlmindset. (LFSHH G 2F Ao
H2tE SE0M AtEES AlRfSHL ZO|LY).

O|ZIf Ywe Elllet WHanger 0{010| Rarise 2Uwhile AEZ}0|Hlstriving EO{for Oja H|E
better € Eworld, Ywe OfOtare L=%2no O Edifferent Z&Zfrom LCthe IjAEpast.
(O 42 MYdS ol ==8stHM FrF oA HEHE 8= U2t oE B giH). o
IZIf Ywe IQIEfind OFRO{ME Zourselves A" getting Y12 angry, it 21 Zmeans
we SEhave 2g|already EAE|ost AIO|Esight O] Eof CEthe LI Apurpose O Eof Of
2Ofour H|Z{ Abusiness. (T @7} 3p7f HOHH, O742 22/7f 0|0 22| AtYe =54
2 ACt= 74 o0|stLY). H|O{EO{Therefore, Qlit 0| Zis O|MMessential YH never Eto
Zget W2langry 20jor 30| Zraise OF20jour EO|A Rvoices. (AZHEE HAYE FE LY
A4, 228F WA= HEH).

COjThere O|ZRis =%no Z|#Xreason EFto H|be L{H Anervous 20lor WY I A Aanxious,
Biput Cithe H|AO|L{ Abusyness O]OO|X| Zarises Z&Hfrom YWnot ZZ2|H|Hpreparing 03]
Lahead OEof Eftime. (7ol HZd O|F= G124y, 0|2|0|2] FH[SHA| ¢47| I =20
Hiee  7H0|C}). YWe #AEshould UHnever HZ&Eneglect 020 our I Ie|o|M=X
preparations A =and Z9%|0|Zalways H|be Zf|Hready. (#f72 FH[= AA|2tx: FH|SFA| O
O OtEIC}H). H|7FZBecause H|ZL{Abusiness 7lHican H|Zbecome & Zlchallenging. (At
Yol of5{Y&A ZolYy Zo|Tt). HO{EO{Therefore, BIO|by Z&|Ij|Fpreparing ZO{for Hthe
It M 2{E|possibility O] Eof M Zthings Wnot Z2%Ugoing Hwell ¥ Eand UESZHIH
implementing Ola F%dual AE2E|{X|strategy Hthat AZAI{A Zencompasses EHLX
both O|1Z|AHBexisting H| &L Abusiness Y1Eand Ynew HIX Zventures, ¥¥one 7Hcan
29 0| Ralways QI =find 0ja ¢ O|way Of2out HEand O EO|Eavoid H|Z{Ybecoming
S2{£E{ Eflustered. (A2{22 Z QHE 710 OiH[stL 7|& ML 4+ ZEo ZHM =H
St YhE| AHE FASIHE e 2471 ALY BESIA| A HH). ZNot H|Ybeing ¢!
in Ola & hurry. (&5IA| = 2CH). 8You FlHcan =90 Xalways 112go Hiback F£to &
Olyour O|1Z| AR existing 2f0|&2| 3 Elivelihood. (7|& dE 2= OfA| E|ZSOt7tH & L7t).
OO Z0{Therefore, Qlin 80{your O|1X| AR existing 20| &2 S Elivelihood Off Zas Hwell,
Syou #Eshould ZEput Qin 8%your Efull 0L Eeffort 4 =and AEZ}0|Estrive Eto
AIZ=Himprove 80|your I{XE0{H Aperformance. (A2 EE 7|& MUNMEZ L AFEXHFH
Aoz LSty AMALE Z2Oof sih}). Qllt FHcan QA Eindeed Hlbe EO{more ZHEHZ
challenging Eto OjX|Eachieve M A|Asuccess Qlin Ola Ynew H|ZL{Abusiness Hilx
venture O|Zif Syou OfOtare Oj4|O|Hunable F£to YZEZZ=EHimprove 820|your I{ZXO|HA
performance 2Qlin 20]your O|1ZX|AHexisting 20|82 S Elivelihood. (7|& YO|A A
HE 2 SYHIFE A0 M AFEOIM HA 27| O g2 & AU,

¥ 0ne LA{Hpossible M Emethod O|Zis £to QA Einsert Othe Of0|40jidea A3
& Mdescription Qlin 0ja Hwell-2known O|¥& daily +Z4|0|I{newspaper Y =and O
A E2| Sdistribute Slit Eto O|ZX|each Z|Ereader, 00| aiming E£to A|Zsecure ZHE=H
E Xcontracts. (0F0|HO0] ABME FF A7 MR 7|¥M ZF XA BfZESHH A2t=
"Hh= HIHO| QIC}). O|ZIf Qyou FfEiEcontact Cjthe LZRIO|Ijnewspaper Z@LY
company, H|O|they Ewill Z2{H[O|Eprovide Syou ¥with QZOJHO|Minformation OH|
L Eabout Ethe F+=200|I{newspaper ZZ|HZ| delivery OF22lAoutlets Qlin O|X|each o
Olg|0larea. (liiT A|FOIHS 4I& BIEF2E A A0 Matk F9f st Y EH). O|ZIf &
you =call Hthe HF=2LO|I{newspaper EZ|H Z|delivery Of2Eloutlet ¢ =and ZZ{HIO|=
provide Hlthem €with Cjthe A[O|Zsize O{EHof Ethe HEZQ#40{brochure, H|O|they ¥
will 2lllet Syou =2know OLthe Of EH{E}O|&ladvertising &Sl Arates. (A2{H AlZ HIEA
of MatE 40l HFPAMY F7|E Y2 =H HA 742 L2 EH). §You f+Eshould 249
also QFtUinquire OjHIREabout Cthe CG|O|Zdays O] Eof Ethe |week HHthat OfOfare
D22 A Emost O|HE|Heffective EO{for Of EHEO|Zadvertising. (O] 20| w1 Fut7t
UER . UOFEOROF 3tC}). Sllt O|Ris YMworth FAA|EZHconsidering CAEZ|HE
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distributing IO| EMLHM E5000 7o Zcopies Qlin O|X|each &l Mdirection (O]|AEeast,
YA Ewest, AFLMsouth, L0 Mnorth) M within Cithe 2|Hregion. (BT AHS SMLIE
o2 LH-0| 5000 0F HiZESH= Z{E 12{s{of StCh). ETo O]£0|EZavoid CjAZOIE
disappointing 7{AE M Zcustomers Ewho OOlmay Eturn O]¢Y|Olaway O|Zif [|Ojtheir
Q13 0| Rinquiries 1X2go OJtHAl Eunanswered, 9lit 0| Xis YXEO|El Eimportant Fto QI
£0jensure Hthat Zall Z2phone ZZcalls OfOtare SiE Ehandled EE X -E2|promptly
¢l Eand O|Ojd S| efficiently. (227 Fo MatE O 2| ZotH AYsh 17M0| FOf
A Hg|7| j-=20|0}). AUWhile Sl'Ait's UZEOE Eimportant Eto SiZhandle E-2phone
EXcalls ZFZ E2|promptly, S'Ait's O|&Z|equally 2 &M crucial Hto Z2{H0| Eprovide
Z2|0clear Y Eand 7AO|Aconcise 2| ATMA| Zresponses Eto HAE/Mcustomer QA3
O|Zinquiries. (M3t &E A&5H Msts A FQoHA|T, 174 Fo|of st Fekstl
{tdst HHE AHIote= AL OR7R[2 F8s5iH). HEYCutting 2Zoff ZHHAMO[E =
conversations OJE&EHE2|abruptly HO|may 2| Elead Eto O|Hleven Z12|0|E{greater TA
EQIEMEdisappointment. (ZA7| OiatE &= A= X H 2 dY2= o0 &+~ 0.
OOl EO{Therefore, Slit O|Xis O{EH|O| % advisable Eto Z=HE|Apractice Y Eand O
E{master Clthe AZskill O{Eof HZ|HZHdelivering UXEO{E Eimportant QIZEO{H{O|M
information Qlin 0a AA 3 Esuccinct 9 Eand AEZ| QI X0 20| Estraightforward O
manner Eto QA+ ensure HAE Hcustomer AJE| AT Msatisfaction. ([FEfA] 27 QFE
2 25| Yol Fast YEE {tEstL A¥HMoz HIStE 7|2 AEStL 25t A
o ZH).

Ollt O|ZRis AEAMcrucial Eto H|Utake AIYIZ Esignificant AElAsteps E|YOHZ
towards OjX|®lachieving 20| Zlife 118 Zgoals, Al&Hensuring M Ethorough X8|I | O
Mpreparation Eto AE{ALDO|satisfy 7HAE|H ZXcustomers. (Y22 QAo SEHE Skl =
23t A3 WE = «=70|E2 IHHA THEFES & & QU DHEre FH|E ZR0{0f 3Hh).
MO M ESufficient 2/5{Adrehearsal O|Ris &4 %also U|AIA|O 2 necessary. (ZE&3F Of3H
HA&E SljofstCt). Sllt O|Ris M| Esaid Hithat O|Lany H|ZlLAbusiness YEHEZ
ultimately O}L 3| Aoperates X Ethrough Ola FEfew Z&loyal 7 AE|HZcustomers.
(- AtgolY A== ©E F Fo oM ArYol RFELL 2th). Qlln EMRHEE
2002, AR MSouth T0{2|0{'ZKorea's O|7fL{0jeconomy 2FZwas EZ|Hdriven H[O|by A
0|7AEE{semiconductor AALO|E Aexports, YZ|which Ywere H|Ybeing & Eshipped &
to Oja HEfew Z22Zloyal HHAE I Zcustomers Qlin Gthe {LO|E{EUnited AFE|S! AStates.
(20029 = 3t=9| F7|F ML U 2ty X 0|79 FE TE=Jd0A 251 UH).
Ol'Alt's YZOE Eimportant Eto ZMEremember Sthat Hwhen Oa ESloyal HAFE
Mcustomer o™ Zfeels OA|EEdeceived A Eand ¥ Awalks O]¢0laway, Lj|O|they O|O|
may wnot 2{&return. (FE0| E 10| &UTE= 7[FS 7|1 EO0HAE I Al 2%
A== BANOF 2tH). O ZE{After H[O|they Hwalk O]fOlaway, Ef|O|they H|O|may RFnot
22| Ebelieve Rwhat OFO|I N[O|say Of|L{ 20{anymore. (E0tM & W7} ot= T2 O A
47| Uf=O[Cf). O|ZIf Fyou LQIEfind RO{Zyourself 2lin A Z|such Ofa A[Z00|M
situation, Sl'Ait's AXO|El Eimportant Eto Alseek A AEHHunderstanding A =and I
7| Bl{ Aforgiveness E&Zfrom T2 Zthose Swho d{Ehave A IEO{E|Esupported Syou
(L3 &0 et A2 HASLH, 2 FS AA[&l] & ARSI olsiet 8ME F#st=
Z10| ZQsth}). Clit 0|Ris O EHO|*{Hadvisable Eto & Z|quickly 2| Elreturn Eto 89
your ZZ|H|O0|{ Aprevious Of7{I{|O|Moccupation, 2| X0tX|recharge 0|4l Zyourself OfCEH
2ladequately, dEand #HO|Z 2| carefully ZZchoose C{the 20| Eright EfO|R”timing X0
for OjlfEanother ORI Z Eattempt. (HE 7[& YA =4H5IH OHA| 25| HSHS &
HA = EfO|YS SHO{OF StCt).

AWith O0ja 20| Zlife LZZgoal Qin ORI Emind, Syou Ewill O|HIx &2 eventually MA|E
succeed. (/Y FEH7F e T2 AUIt= G3otA 2 A0|H). HWhen Hthe T2 M4
process O{Eof 7FEE Econtract 0{12|™H E Aagreements EO{for Ethe ZZ}H Eproduct,
I 2| %purchasing Ztraw H{E|{O{2{Z Zmaterials HfO|by HO|Ypaying Hthe HI}Zldeposit,
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E|ABtesting Cjthe Z2{YAMproduction OJEof LOthe O[O|Eitem, ¢UEand L&
repeating Cithe A[O|Zcycle O]EHof ZEZ|HZ|delivery 91 Eand HO|H Epayment ZEZ{A|Z
proceeds A2EE2Z|smoothly, Slit 71 ZXconfirms Cjthe I{EIMpotential EO{for UHEZHZ
L 2{Yentrepreneurial AXA|Asuccess. (HEAM AFO| & O[0jx HRME AAZI =1 At
M ZEZ AHZ HAESH & GFI 3 HZQ A AO|ZO| HrEHO=Z Z O|RojA [
FA2 FEdT /tedS =AU Ao|H). L*Now, Fyou Tlican FEmove 20{your 2T
Aoffice Z&Hfrom &&home Eto H|0{2|0{ Avarious 22# 0| M Zlocations A{X|such O &
as SL{H ME|university AE}OtE startup Y FH|O|Mincubation ME{center 2I Aoffice, &
LA™ municipal Hlx{venture 2I4Aoffice, z{Z|church Hlz{venture 2IjAoffice, 20{or
ol A E&|Hindustrial IfOfIpark LI Aoffice, ¥ =and AEHOtEstart 20(your QUFPEHZ
{2/ entrepreneurial A Ujourney Qlin OjLiAEearnest. (O|&] 2|, AFRAIO|M Stm 2+
He MEH AMRY, 13 HIX AMRY, Wa| HIA APRM, MY ZH AIRM SAE ARAES
=711 FAHQ Ao 2basl HO). LhRNow O|Zis Cithe Eftime Fto HEtE|politely
MEOlsubmit 2% your 2|4 1Y|0|Mresignation ZZHfrom 820your & Ecurrent OF7L|
O|Moccupation Y Eand UAIZF Aexpress R20]your 12{E|EEgratitude XEO{for Lthe
MIEO| Esupport Syou dliEhave Z{A|EEreceived F™Hduring 80]your EfUtime GO
there. (O|#] 7|& MY A0 F&5| B2 H¥ES otl 152 =20 ZHASHOF &F UiCY).
OOl £O{Therefore, Slit O|Xis A Z=Mcrucial Wnot Eto 7|Egive ©up 2ton FAZ0fO|&
creating Ola Z2tH Eproduct Hthat FEcould I{EIA&E|potentially 2{A|Ereceive S+
Anumerous 20{F Zorders HO|by F2{ZEcrafting 0ja A Zsingle-I|0|X|page O}0O|C]
Olidea L{ 23 % Mdescription. ([Lf2fA &b H[O|X|Q] ofo|H o HE S 250 Aoz -
U2 FzE 2 & Us AES UEs A4S E7ISHA| ¥= A0l F82s5tH). HAThis Zaf
& Eproduct sjZhas C{the I{ElAdpotential F£to H|Zbecome Ola MaijZ 2| Amiraculous
A =2 Msolution Hthat 2YH A Zovercomes IH|{E|poverty, O{a A E2|{Zstruggle Hthat
3 Zhas I A| AE| Epersisted I Ojfor MLA Zthousands O] Eof 0|0 Zyears.
O AF= +d @ ¢ A&H FEYQ 8IS FIF5t= 7|-HAQ off 20| E £+ QU= A
HE TR QULCH). OjZAs Clit O|Ris Ola EZZXM| Aprocess E]Q 0 Ztowards 2% your 2}
O|Zlife 11 &Zgoals, HIO|by 7AE| 5Ucontinuing T Athis XL journey, H|Ojthere O|O|may
Hlbe Ola EE|AM Zpreakthrough Qlin Ethe Zform O Eof Ola f'Fdwinning HATHM
description. 0] Z0{Therefore, Z1keep E2}0|Utrying A1 Eand YHnever 7| Egive Yup.
(QEFEE e HYOo|E=z olzfst WY AL SIHEMH S|EstE HAPME ALY AL
AlEslf E2}). O|HIx ¥ 2| Eventually, HOjthere Ewill Hlbe Oja HA3dHH Mdescription
that will S Eattract Ha S2{Eflood OJEof 20|E Rorders ZEZEfrom HAEHZX
customers, (A 7hs AU SRHE 20| MEd MHAMTL S HO|TH). H0n HYthat EO]
day O]Eof OJZFE2| 4™ Eaccomplishment, Ex{future A|L3|0|4 Zgenerations Ewill Al
Olsay, "SYou Ywere Hthe Eone Swho QIHIE{Einvented C]Athis." (O] A O|& L2
"G40l O|AES BN LEE R SHE2 T AO[H).

O AThis QHIMinvention AT M Zencompasses H|0{ 2| 0] Avarious & Zforms O] Hof Of
OtEart, 212 &2Hincluding £H| Zmovies, ELS12|poetry, LI"H Znovels, £Zsongs, I X0
M A Zperformances, AX0]E Agports, I{Mfashion, @ Eand Ethe Y Eweb. (0] HE2
Fat, A, &4, kg, dx, A2Z=2 IfH, @ F9 AIZEQOE IZIHLDL). HEHEO
Furthermore, ®one ZHcan Z &/ 0|Slcreate AAE=Z Minstruction Oj55Y Zmanuals X0
for H|O{2|0]Avarious I{AZ{E|Zfacilities A{ZX|such OfZas 2z{X|Zchurches, AZX
schools, B Z%virtual ZAEZ| country EO Ztours, 7tAE|EM Zconstitutions, 2% Zroads,
0|0 L0l E Aairports, ofOfH Zharbors, QA Zoffices, ME|{Z|Zfactories, EZX
shipyards, El2{7{5L{#|0|M Ztelecommunications, 5t2Al Zhouses, A Eand ZAEZHEA
restaurants, O|4|0|EH™Henabling QFE& 2|4 2| Hentrepreneurial OFL EL4E| Zopportunities
M Zthrough Z2tE Eproduct HHAZ &0 Mcommercialization. (EsH W3], stw, 7pAF =
7t HEM, A, T2, 9, 0 ARY, 3, 24, S, 3 AT 9 AEE A8
= =9 7HAYES 2ot JdEFe HY AL}).
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SAll =2 Zthose 00|00 RXideas Y Eand ZHIE Aconcepts Hthat Zdcome Eto ORIE
mind 2f%Lwhile 2tZlwatching 20]your H|L 2 Lvideo FHcan QICjEindeed H|be EZHAE
Etransformed QlEinto EiA{Htangible ZIZ2}HdEAproducts Qlin 2|/WZ{E reality.
(FAe Ed0| Hez2s 1 2= Z0| AMNM JE2 2 + AUH). o0 HHowever, H
the ZAE 5 Econtinued Of| ZLX| AE Aexistence Ol Eof O] Athis Hlx{venture = 2}0|Zrelies
%ton R0(your O{&l2{Elability Eto ZAA|AE E2|consistently Z2{HIO| Eprovide HAEHZ
customers Hwith EZAE2Otrustworthy Z2{E quality YEand A{H Aservice.
(L42F o 2rF9 A& EA = &HES=28E MEEE £+ QUs 29 MEAF T1l0|
AL AHIZL & AL F2UL). o{L{M'd2|Additionally, ?lin 20{Horder Fto =2j0[E
drive OGthe H|ZLl{Abusiness EO0{E0{ Eforward, Slit 0| RXis UXEO{El Eimportant Eto 3
2|0|Slcreate 0la ¥work A#|Zschedule Hithat OF22tQl Zoutlines Cjthe 20{Forder O
Hof EjA3 Atasks Eto Hlbe O{ZFE2|4 Eaccomplished 9 Eand &2t Xallows ZEO{for
A7 Econcurrent A FMexecution O] Eof EfA T Atasks Y Hwhere LA possible. ,
(et H|ZYAE ZZsH7| YollM= BEoHoF & 7Y =ME FEotl 7tset 8% € F
£ A9 Y & AsE E9F EEES #Hole A0l F25IH). HAThis YOlway, Fyou
FHcan H|E{better Smeet Clthe CjfHZdemands O]Eof f20{your {AE{HZcustomers
(O] stH 1Mol g5 B gitd oz FE3 4 Q0.

5|0{Here, Cthe Y¥work A7 Sschedule <#H|0|ACase LIRQIEQIEEQ 2> L 0| Zplays Ola
A&Hcrucial 2Frole.(07|0= Y& LEE <AHEH9.2>7F 83 FHS H). SAl Z2
Hplanning ZHcan Hlbe OjZFE2|4 Eaccomplished ¥with A AEjust O Athis Eone €
work £#|ZEschedule Hsheet. (Z& 7|82 O ¥F YEEH 3F ¥2= 7tssth). 2O
Rather Hthan 7% causing A EZconfusion ¥with ZAEZs Acomplex AAZZYO|MZ
explanations, 22 A Emost EfA 3 Atasks FHcan Hlbe & Ehandled Ywith O Athis 4
"simple AEand 22| 0clear Fone-I|0|X|page L7H Edocument. (s MHOZ =
2 ¥o77|EH 7tH HEst O] FO| of o2 HEES dZ MY + U2y O[O,
LYou #Eshould SEZM0| Zutilize O Athis YFwork 27 Eschedule <#|0|ACase LQIE
CIEE9 2> Eto O|HE|EZ|effectively OjL{Amanage 20{your EfA 3 Atasks. (O] €& A
YEAE9.2>E &-85HOF 3.

<#|0| £ACase LIQIEQIEEQ 2> <AFH9.2>

HZIBud
st t
EfA3 o ge
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ame | (17h2) @h2) @he) rks
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9.3 AE}OtE{Starting O]a H|&XL{ABusiness Ywith =2No MLMoney (FLE )

AE}OMERd Starting Oja H| &L Abusiness ¥with =%no L money &2{I Zrefers Eto AEf
Of&dstarting Ola H|ZL{Abusiness HIO|by S&EZt0|Zlutilizing Tthe 2 AMA|Zexpenses
I 2|H|0{ &2 previously  U2{#O|E| Zallocated XEOifor ZZmeals, E=HAI|EO|M
transportation, 1 =and LA|Zpersonal 2t AUA| Rallowances Hthat Ywere E|LZg
typically S & Eused H|ZO]before AEOt& starting Ejthe H|ZL{Abusiness. (RYEOCZR
US| HYS YL UE MY A, 2|, BE YES ATH U FSE U
ChH. MUMany MM AT successful QFEZ2{L{ Zentrepreneurs Ywere O|LjAZ]initially 2!
CiH| % ¥ Zindividuals &who AE}O}E| Estarted O|Ojtheir H|ZL{AM Zbusinesses ¥with
2no MYmoney %at Zall. ((§32F FYAE ZF O M0 FLELZ HYME ArEO|
2ChH. HYMany MM AT™successful QFEZ 2L Zentrepreneurs Qlin Z.0{2|0{Korea, MZ|
such OjZas X Jeong F-FJoo-young E=Hfrom &LO|Hyundai, 2lLee EByung-Hchul &
Hfrom MAdSamsung, ¥ Eand ZKim 4Seong-Zgon Z=Zfrom Ai-8SsangYong, OfOtare
QL Moften 2{7f0fE Eregarded Off Zas QG H| %2 Rindividuals Swho AEfOfE| Estarted G
Oltheir H|ZL{ A Zbusinesses ¥with =2no L money SHat Zall. (Z2UHQ MH-Z3t AR}t
=2 e 4G, o4 o|FEH, A8 AHE & Ukt B HeAeE BF RYE
o=Z zMAUSHE AZHEO0|C}). QlIn Cthe QUE{LfA Hinternational 7HElA Econtext, C|O{there
OfOtare S24ARalso MM Amsuccessful QtEZE|{L Xentrepreneurs Zwho AEOEE
started O|Ojtheir HIZ{ Zventures ¥with 2|Hlittle Eto =2no HLmoney. 0|13 =
Examples QZZCLinclude 32 Henry EO{EFord, Ethe X|0{Hchairman OjEof EZOE
Ford 22EMotor ZI{YCompany, H=ZAndrew 710tL|7|Carnegie, Eithe A& steel Of1
0] Emagnate, Cjthe IF2LC Zfounders Ol Eof &3l Hewlett-I{7{ EPackard, Cithe LI-&O
Zfounders O{Hof OfO|H|AUIBM, A Eand EBill A9 AGates, AE|HSteve AEZJobs,
NamJungKee (F2l= D|=2 EZL AF2t 2|8, 42 7t47|, S WHEA 2LA;, IBMY
U, WHO|Z, AE|EYA, Y| 5 BE RAE HYASO| Y4B O|2YCH.

L2 =2Those Zwho AEOIE{Estarted O|Otheir HIZX Zventures YL+ Ewithout Y
money 5l Ehave 2Moften Hlbeen 0|O0|Hable Eto 32| 0j|Slcreate EE&|truly O|L{H|O|E]
Hinnovative Y1Eand UM EM™impactful H|ZL{AM Zbusinesses. (A1 =& 7R A|AFSt
AMHE2 HYUHE ZYS otAl Z3H). ©dSome 2tEF2{L{ Zentrepreneurs H[O|may sHfE
have ZME Elimited G|Ojtheir Iz Zventures Eto AEsmall-A#YUscale H/RHMZE
businesses 22llike £I{Ot0t7] Asupermarkets 20{or AE0{ Xstores. (#ILt AMHd W
O] 3&C}H). O|HIEven =2 Zthose Ewho HIOI22Eborrowed HUmoney Eto AEOIE
start O|Ojtheir H|ZL{A Zbusinesses, 2f2like 0f|0|X|H AHSteel, LMoften AN Eended
Aup OjEHE Habandoning O|Oltheir Bz Zventures LR Ewithout O]X|®lachieving M A|
AMsyccessful QtEZ 2| Hentrepreneurship. (28 2 Al A|RSH AR ELS H 40 &

Engsthan



347

O & sfzfstA EAA| HIAQU HEE O|FA £
DI1gu #O| FTofzf i),

2250 5t2how O =did O|O|they AEOtEstart O|Ojtheir 2 2own H|ZL{Abusiness 9 Ct
2 Ewithout of|lany H{L{money? (1ZELH O{EH 0|52 FLYFELZ HHMS7H?
AEFOIE Starting Ola H| &L Abusiness Hwith 2 &little Eto =2no HYmoney 2H™
often Q¥tE Zinvolves 2| E2|%lleveraging Elthe Z|OIO|LGIP MM Emethod ¢1Eand A&
0||0|&Hcreating QHan OfO|O0jidea Z2{XELXproposal 20or LA IE Mdescription 7
M Edocument. (RUE HYS YN LSt GIP Of0|Cjo] MHME DBHSO(N Zopg we
Z10|C})., O|ZIf Ywe Ywere Eto Y2 AEGO|Ejllustrate O] Athis 7H Econcept, Qlit ¥
Ewould Elook dMsomething 22like O] Athis. (O|A4S Aoz MMEHSHH Ct2uF ZC}),
EHThe HH Znumbers ! 2{H Erepresent Cithe A|EHAsequence O EHof EjA T Atasks QI
in Gjthe H| &L Abusiness ZE2M Aprocess. (A= Y2 &AM 0|0},

b

Of. #3s SEollM ARt MESE

[

@© @ &) ]

LAY

5=
=

b

o MEZSupplier 0] Eof 2traw HE| 0|2 € Zmaterials (& ZA{4)
e 0Of0|4O|ldea EO{for 2|Z&Hlresolving I|™'Zpeople's 71 M Zconcerns (21=29| 13l
siE oro|H o)

* 7 AE{HCustomer (£H)

7

@ 2{A|EReceive 0Jla Z2t0|Aprice Z|AElist EO{for Ztraw [ME|0{2|¥ Zmaterials
(BA 73 BE O

@ 3g|o|SlCreate Han QAAEZH Minstruction Oj5Emanual (EFME THELCH

Q@ Z{A|EReceive 0Ola LEIoAldeposit ¢ E=and IHO|E 20| Zfinalize Cthe IIEEHE
contract (A2fg il A <fsih})

@ Iz APurchase 2Zfraw HE|/O{Z|H Zmaterials Fwith 222|only Cithe CIA!
deposit (AFFTF F1 FAA SLO{5tH)

® D2 EAProduce/OfLH T2 manufacture (X|2I5tCt)

® HAETest (HAESIH)

@ B{A|E Receive H|O|H Epayment EO{for E2|HZ delivery (ZE 4Z5ICH)

ZAE5Complete MO|HEpayment XZO0{for C{the =Zfraw HE|O{ZH Zmaterials
(A 7148 2'Est)

@ AM|o[ESave Cthe ZefTiprofit (0]& A =ofH)

7FH EConduct Ola {*fuser AH[O|survey (AI-& E& 2LH)

@ YEZZEImprove Hthe Of0|COfidea (OtO|HO] HtsiCY)
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2| X Repeat Hthe T EAM Aprocess (O] & 95
7L " Capital O] FE8|0|daccumulation (AI2&£2)

7

L 20| ZUtilize 5t0|high-T{ 20U performing Y= Z0|0| Zemployees Hwhen 50|
hiring Y Eand 2|Xrepeat Cthe T ZXA|Aprocess Hwith HE|Zmultiple QIGH|AEZ
individuals AtO|ZE{|0|L0{&2]|simultaneously (L234& Uf M7t £ YL S5
M O|F O30 FA|o| Bh=3ot)

2| AEList Ethe Ao Y 'Zcompany's £2ErAstocks Qton Clthe 7FAEHKOSDAQ (ZAH

off FAEE)

OlIn I E|Z2{particular, O] Zif Tthe 20{Horder 0{Eof ARl Asteps 2X2|Q) A Eand EO
@ O|Zis QR Echanged, MI1YILZ Esignificant ZA{Zlosses 7ZHcan O{7{occur
(5ol o @ @ ¥F =AM7t HHA EHEH Z EHE Y=H). Qlt O|Zis AEOHE
important Eto AEZ E2]|strictly W2 2follow Hthe 20| order. (& &AE Z|7|7| HfZ
C}). §The HIO|®HBible A|Zsays Hthat =2 Zthose Swho OfOftare IjO| A M faithful Qlin
AEsmall OfEl Zmatters ZHcan s handle  13|0|E{greater Z|ATAEIZEIX
responsibilities. (§30 22 Yo S¢st= A7t 2L & & UL ). Ofo|I Zef|o|
pray Hithat Z|O}O|o'RGIP's 2 AE®pootstrap QHEZ 2L Hentrepreneurship H|ZAZ
becomes Ola A|Eseed EO{for Syou, HHbearing 18|0| Egreat Z&fruit with 7|'%
God's £2]|4d Zblessings. (GIP FUE 20| FAOAH LUHO| fof & FOE O|F7|E ot

LA 7| =),

9.4 EThe MHH-AERI7-Step M|UZXSales Z2M|AProcess (7HA O T2 ML)

IZJIThe MY ZSales MEH7 AHRIStep O|Y|0|®H Zenables Syou Eto AE[OtEstart Ola 4
Hbootstrap H| &L Abusiness with A AEjust 9Han 00| 0Ojidea Y Eand =%no O]
E|n|t|al 7L " capital. (Sales 7 Step2 Op0|LO{2F 7fR|11 BUZOZ HAFF 4 QUH Y
=), AIn =224 English, "M ZXSales M|H7 ARIStep” O|Xis E&HZ2||0|E| Etranslated
O Zas "M ZSales 7H4E|O|MConsultation M7 ARl ASteps.” (Sales 7 Stepg LU=
HESIHH "HOiAE 7HAO|H). T{The 20{ALHA|0|4organization Hthat O|AEfSE|HE
established Cithe M|0{2|theory O{Eof M| XSales MtH7 AHIASteps 2FZwas OfO|H|
IBM, Gthe &top ZALLYcompany Qin Gthe §9AU.S H|ZL{Abusiness AlE{sector &2
from (O] Sales 7Step= O|E2= HH3H X2 0O/ A 192 IBMAOILY). O|HIEven E
§|O|today, OfO|H|MIBM O|QIE|Ql Zmaintains Sl Aits I{X|Mposition O Ras C{the MFE
second- E'Jror?ﬁ Elargest ZAoYcompany Qlin Ethe §0|AU.S. AEEcomputer QIGAE
2lindustry 8%lusing CElthe M| XSales M7 AHIASteps. (A2 L IBMAF= O] Sales 7
StepC E 0|2 AIZE LAY 29 AHE GR|otl Urt). A AENHUnderstanding CGlthe
OrotH® marketing Eldtechnique O{Eof AU ZSales MEH7 AERIASteps, @ Zx|which 0|&
is 2| E=2|0|4replacing OO|H|AIBM, O|Zis O|MIMessential F£to A{HIO|Esurvive Qlin §
the OfOtZimarket. §|OJXE0{Therefore, Ot0|I Lwill QI EB{E=Aintroduce Slit 5|0 here ¥
with 7t Bl Aconfidence. (IBMAFE [MEF 2|11 Q= OAEYH 7|&Q Sales 7 StepS OfOf
AlOIM AotdE2 o+ ULe|at &HLIst7|o] of7[of A7HetT).

Engsthan



349

MY ZSales M7 ARIASteps (TOHAS 7THA)

o AHIStep 1 (1A) 2AUAO|R|Engage 80 your FHAE|MZcustomers HfO|by £A22
showing € 2|4]0]|0|Mappreciation, 7| giving ZrE2{H E Acompliments, 91 Eand A0
UFsmiling Fwhen [Jyou OBlmeet Hthem. (F4I0| BHt EHO|A JZE O~ S22
HHE FEorE). - AHO{ 8 £ Elnterest (1)

o AHRIStep E2 (2E2HA) 0N AAssess Y Ewhether Ethe {AE{Hcustomer s Zhas O
the O{®&l2{Hability Fto I{x Apurchase f20{your IZ2tH Eproduct - Z2{o{#0|M
Qualification. (I &H0| W &&= AtE 0| U=7t 22t - A Ibe) o|ZIf H[o|
they L£do sli2have Clthe O{tlZ{E]ability, =2{A|Eproceed Eto Gthe WA Enext A
Elstep, O|Zif Wnot, £Emove Q%ton Eto Smeet O{Eother I{EIApotential HAEH
Zcustomers. (JHH 3HAZ 7t giHEHE g &S DrLEf)

o AHRIStep X213 (3TAH) QAUAO|XEngage Qin H A Hquestioning Eto UEARE
understand C{the 71 Zconcerns OjEof CEthe HAE{Mcustomer. (FAI0] ZZESHA
1 £do) mAlg Terstef). - Of B 40bjection(2RIT )

o XAFRIStep EO{4 (4TA) Z2|H EPresent Ola £ Elist O{Eof YA{M|O{2necessary 2
tUHE ~Lrequirements Fto O =8| Laddress 20{your AE{M'Zcustomer’'s 7IM =2
concerns ¢ Eand Q7 2{X|encourage Hthem EFto AAIXY Aexpress HOjtheir HZ
needs £to [{you. (T8 £HO 10IZ SiEY TRAIEES EAHoHA, &'H0l T4
A Bast A HASHA staf). - HZNeeds (B RAY)

o AHIStep IIO|H5 (5CHA|) ZZELXXPropose [Llthe 7IAEcost O{ALA|OOEHE
associated Ywith Z2{HIO|Eproviding ¥what 20{your {AE{Hcustomer 3 Zhas
H£E|Erequested. (£H0| FANA HAsH AS AHFot=H == HIES G40 A ¢tst
2f). - MA 2™ Suggestion (Z'F A2

o AHRIStep AAS (6THA) ZEH | ¥[Collaborate Fwith Ethe 7 AE Hcustomer Eto O
Jd2]agree OjTupon Oja EfUEtQltimeline EO{for E2|H ZHdelivering $¥what L|O|they
HEneed. (EEA BR3 AS AIste 8= dstah). - £ ESchedule(YH7
Q)

o AHIStep A7 (7HA|) H|EBid Lo ZUfarewell Hto O|X|each O{Eother 2tUwhile
H|Oo|H making 0ja ZZfH Apromise Eto Slmeet OZllagain. (YA} £H0| E OFL}7|
= YESHHM M2 QArstEf). - 2224 Closing (YY)

CThe 7|key O|Zis Fto O QEQmaintain Ethe =g|0|MHrelationship HfO|by 2| IH
repeating Cithe M7 ABRlAsteps ZEfrom Cthe I{AEfirst Eto Lthe At Mseventh
Fwhen HFyou Slmeet Of7llagain A Enext EfUtime. (20 BHEE ME O[ZA 1THA
Ol 7THAIA| BEESIHM AL HAZ |FAlots YHOIM). HAThis O Emethod Fat$
Zallows Olme EFto H|Zbecome Ola ASEsmall &&= Mreflection O{Eof A% AJesus
HIO|by 2|ZFlresolving OO|my 7{AE|H X'customers' 7A4M Zconcerns, 2] AEjust OfZXas
A| A AJesus 2|2FEH Eresolved Cithe 7AM Zconcerns Y91 Eand L A| Xillnesses O{Eof O
the I|™people. (O] HHZ O|E0| 2F2 1Tl HZ s{As] FAXO| W7t £ ul
2 sfFs =Crats HolM LHE 28 of 47 g7 3toh). Ut 0| Ris Ofa ¥ Eworld Of Eof
2 ¥living YHwhere Ywe H|Zbecome AZsmall 2E=M Zreflections O{Eof R[AZA
Jesus Eto ®one O{L{CEanother, 32|0f|0|&creating Ola 5|t =2 heavenly ZEkingdom
Qton O]AEarth. (MZ7} 22 0|47t 0] AtE = MO|H). Bl'Alet's HUmake MY
ZSales AM|EH7 AEIStep Ola sliElhabit Eto ZEH|O| Ecultivate O{a sf|H 52| heavenly %
Hkingdom Qton O Athis O Xearth. (0| 0| M=2E ZO LA 5t= Sales 7Step2 S&st

SFAL).

5|0{Here OfOtare 4dsome O| 1T ZXexamples O] Eof Q& 20| utilizing M| ZXSales A
#7 LHiStep. (b2 Sales 7 Step2| E-& Ar|O[|G}).
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NETTCI

situation (42}

|>
i
wn

tep

il
2

M| ZSales
Computers (ZdZE T oj

N7  AEIASteps

g 72A)

IZO0{for Al&™HSelling ZHAEEHZ

SEEE]
(

Interest

'E)

ox |>4

A2 2Hello, 5F%how O|O|may OfO|I OjA|AEassist

Syou? (0, Qg

StY7E?) ofo]l Yam OOO ZIZfrom OFELYaho Z2{E|Quality

T O{I4 2||o| M Corporation,
AFO|”H exciting

5|0here Eto E&™bring Syou dsome <

ZZnews. (29 4AE ASHE 2 Yaho quality

corporation?] OOO¥YHL).

2.
Z2{I # 0| MQualification
(Ar mpet)
M See(HL})

O|ZIs Clthe AUEZ0|0|'Zemployee's Hj|0|Aface E20|Ebright
A Eand 2|0{&cheerful? (R G=0| Hr2X%|)

0| ZIs Lj|Ojthere QHan SHH AL Ojatmosphere O Eof 50FE=hard
Hwork? (5| Lst= ZAH7IAA])

O|ZIs Ojthe O{Ef{attire Wnot Etoo Eal4{flashy 20{or A E}O|
Cluntidy? (2252 2 St X|3{£51%]
OfAh! H|0{There O|Ris 0Ola ItAMEIZ{E|possibility — IZEZ{A|E
Proceed Eto Clthe WA Enext 2|3 ABlAsteps . (Of 7t54Q)
ot — O 3TUAE ZIafstt)

2 9llt A Zseems Hithat C|O|they H|O|may wnot
the O{&2{E|ability £to I{x Apurchase. SlIt ¥ Ewould H|be H
E{better Eto FEmove ¢Qton EFto O|Cother ZIZZtAHEA
prospects. — LEH[0|Goodbye. OfO|I will Blmeet ¥with 0§
other H{AE{M Xcustomers. (OFF2 = A S520| ¢ 724 ZCh .
2 G2 7 20| 923ttt — oHIE| A4AIQ. 2 DS B

&)

222)

s Ehave O

i

3.
O] EX M Objection
(nglmer) -

H A2 Question(H =)

5t2How OMLmany CjZAQldesign AEjZstaff HE Zmembers &=
do Jyou sfiEhave? (A AE2 E Fo|L BYIN? - We dff
Hhave EI10 CZ}Qldesign AE{Zstaff HE Zmembers. (10EYY
=9

SWhat OfOtare C{the LCJIL{ZE|Rdifficulties H{you OfOfare AUA
ooj2|AH4Alexperiencing Qlin OfI{2||0| M Zoperations? (2F0| o
Heg Ac 280 FAYYIN?

T T

HFOIBy S Zlusing Ethe EE2Udrawing ZLELphoto 2ZEQ|0
software Hthat OfO|I (20{or Of2Ojour ZI|Lcompany) ZHAM &
2lrecently QIHIE| Einvented, §you 7Hcan Z|FAreduce Cithe O
AtQldesign Eftime HfOlby 2O{more HEthan EI10 EFQ Ztimes,
At Uallowing Syou Eto Q32 Aincrease ZE}H Aprofits Hf
Olby ZO0{more Ethan &I10 EfQZtimes. (OO {7t ZEHIH(A]
3| 3|A7} HHEH drawing photo S/WE MA|H MAA|ZHE 7|2
C} 10Hi O|4; el & 4+~ UCSZ 108 O A5 27 =+
&4, $¥What O|Ris Cithe @ Ecurrent MY Zsales ZH %
revenue? (A &2 LOUU7E? - SI'Alt's 0{2f2Earound &
2|3 L&A million Ewon. (3002HH HEQIH L)

2zl A O]

rs

2We 7lcan Q3&| Aincrease 20your ZAILY'Zcompany's MY
Zsales Yup Eto MO30 Lmillion f|won. (YA &S
3,0009t7t2| 23 4 UHUCH. 2OojZLHMoreover, HOlby
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H}O|dcombining E-LE{ 12| E Aphotographs |with T ZQldesign
E 2 Zdrawings Y Eand Y| AEY 0|M Zillustrations, Ywe Y
Hhave Ola Z2|0i{clear OfjEHHE]|X|advantage 2lin B Zterms Of
Hof Z20|Aprice Y Eand ZE{Equality ZH|0 Ecompared &
to ZAL|E{E{Zcompetitors Ywhen Slit ZAZcomes Fto A|F7HE
securing 7FEZHE Acontracts. (£5F EHE AR AAH THI 1
HE2 g5t o FAAAS 20 tA D FEHOM A
SAMEYD).

5.
M A A2 Suggestion
(g A2

e O|HlEven &LU42Erenowned YEZ} Aelectronics ALY X
companies OOtare I{XAlpurchasing Of20lour AIZEQ|0]
software HEto OZA}Qldesign GLj|Ojtheir new Alcell E2X
phones. (§3 At SAOME 22 3AH 2ZEQYOIE SLO4SHM
New cell phone% AA5tD &Y. HIO|By Ol AHinvesting
oOoE|50 Y& million Ewon Qin 020 our EE2YUdrawing X2 E

Lphoto 2XEQ|0{software, Syou FHcan #|L2|¥generate Man
OC] M 'dadditional H&2|monthly ZjH revenue O Eof EHE20
UZAmillion ¥won, ¥ -resulting 2lin 0ja EQHtotal O] Eof &
SHEZEXOE240 LURHmillion Rwon Qlin Z2HM Aprofits 4
within Oja O|Ojyear. (2|3 At2| drawing photo S/WOj 50002+
= EAStA|H O4E 2,0002FEM 2l 27t £9l5 &8 1HO0|H 29 4
d fHEE H o+ AFYHH). At O|Ris  OHEHHO|H{A
advantageous Eto A|Zseize O Athis EO{z{Sfortunate Ot EL
E{opportunity. (0] 322| 7|3|§ FOMOF J2jefyL).

6.
A HZSchedule

(@8 &)

e AWhen 7lHican O}O|I AW Eexpect Fto 2{A|Ereceive Ethe AH
Tsample? (AA Sampleg (|11 27tR)? - E2|ZPlease EH
bring Cthe M™Esample Hto CjAthis 2O Aoffice HO|by E{O}O}Z2
Ltomorrow ©Hat EIT10 OAUAM  IEOjfor H|AH-Htesting HI{MZX
purposes. (LI 10A|7FR] O] AFRAHZ JIR[1L 2FM Ald ArEsi 27
S4Ct) ool Ewill Alsee Syou Hat O] Athis @I Aoffice E|OfOLE
Stomorrow Mat 10 OHAM. (Y 1040 Of AFRAOIAM FHEY

).

222 %IClosing

* JLEHO[. Goodbye. (2FE3| A MA|L2).

A|Zofo[4
situation (42

M| ZXSales M7 ABIASteps EO|for 748 consulting ¥lwhen 4

£@Step Yselling 222 Zclothes (2 T U AE 70HA)
(EA)
1
e 820{Your IjA|Zpersonal ZZ|color FAsuits Clthe ZTESX
O|E{ O] Y| A EInterest P = ==
(2125 clothes & well. (M{A'E A2F RO & O] H|R).
o
2. e O|ZIs OAthis MM something Syou YEwould 2flike Fto Hf

Z-2{I{ #|0| M Qualification

(A Tep)

Olbuy? (O] EUE A AFEYM)?
M H9lThere O|Zis Oja IME2{E|possibility. El'Alet's 7| Egive Sl
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it 0ja EZtO|try: Z2{A|EProceed ¥Ewith Cthe QAEnext MZ3
LBl Asteps. (7Hs-d0] ULt A2 AlEZsiEZf: HF 3HAE 2YSt
CH).

M| See(ELC}) @ OO|I Alsee Hthat §0jyou're A AEjust E2t2%browsing. Ell
Let Ojme Zhelp Syou IQIEfind A|Hsomeone AWAelse: LEH}
O|Goodbye. (EZF St =L, THE AtE2 ROtEZAF @ QHE3| A M A
2)
3.
e SHWhat ALA|Tgpecific OfAH Egspect O]Eof R20your H
o 5 K0bjection A Tsp n pect ©f ofy ey
(molTfo - body M| shape Y Ewould Gyou 2flike Eto YZEHimprove?
- BO|M O S HeHstD AlONQ)?
2 A3 Question(2 2) (HFoM o 2 Fo HoMe)
e OFUI'm S Eglad Slit =Asuits Syou Ewell. (B 2 OS24
H8). ollt AIsiA|Zenhances 80{your I 10{figure. (2O0HE H=L
4.

L] ZNeeds (HAg

£50|7| St 8).

5.
MA| A2 Suggestion
(g Ao

* S5t2How MX|much O|Zis L Athis 222 Y clothing? (0] £ ¢
opo R)?

« Qllt O|Ris LIOIMSHELIOIHEZE9 900 Ywon. (¥ 9,90042
ch).

+ (QI'Alt's Etoo 2UATIA|Eexpensive. "(H{F HMHR) ZSg=
Please Zicut Qlit Eto O|SIMLXZHE8,000 ¥won. (W 8,000 22

ZOLEAM 2.7

e OfO|] O{™2{Z}0|Xapologize O|Zif Syou Lfeel CHHthat ¥ O|way.
EThe XZ2t0|Aprice O{EHof CEthe ZELYclothing ZEHEA
reflects Sl Aits Z2{E|quality ¢1Eand HZvalue. (0] 22| 7|7t
J=A HUo|tH FAo| o] 25 U2 EEk A HULER X
o EYLO). ol'Alt's 0ja EAloss Eto Zicut Gthe ZEZ0|A
price 5|0{here. (7|M 7tAS Zt= A2 EsHYHD).

e "£0{Sure, 5|0{'Zhere's QI MLLAHE Ol HEZEW9,900."E
("o, %47] 9,900 AUY}")

[o]

rE

6.
A HZSchedule

(@8 &)

« "Oo|I Hwill E|take Elthe EE2ZZclothes Lt2now." (A 22
7t LA 1)
e 35|0{Here Syou 112go, 5|0{'Zhere's 20|your 222 Zclothes.

(o, A7 & ASHH")

222 %IClosing

e "Z2|XPlease =call Ome ©fat 000-0000 ¥when KSyou SHE
have 2Olmore FEgood Z2Z2Zclothes WA Enext EfUtime."
(‘CH20| £ £2 20| 2 000-0000 HE 2 MstFA L)

o "£0{Sure, OIO|I Hwill 7|EHgive Syou ©Ola Ecall FLEH}O]
Goodbye.” ("0 3l E2|ZEL T QFES] 7HHA| )"
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7{ £ E{HCustomer O &HA|MAcquisition ZForm ZO{for Al&Selling 222 ZClothes

(2= 24

U7 S5 H)

* & ZM|UWholesale — 2| f|¥Retail > S Unit Z2tO0| APrice: EMRXHMEH
1,000 won (=0 —E=A0f—>4 TH7p XH9)
- HAEHM 2| AE|
SEMY .
FHAEO X 2Phoe ZCustom | EReques | &S Unit | E8HED
Wholesal . ] 2/0for3.
H HH numb er's ted oato|A elivery
e/ ) ARemark
Customer er AMZCo | OFO|RHZ Price giolE
2B ¥ Ret S
Name . . ncerns Items Date
. — | ail Retail _ o (H]12)
(L7HEH) | (M3 3) (/400 (kL ]| (23 (F7h) (25¥42h
= AF%) ofo| &)
A|Z0f0|
situation (&%) | MY RSales MH7 ARIAsteps EO{for 71d&consulting flwhen Hf
£fStep O|¥Ybuying EE22Zclothes (2 4 W &H 7HH)
(EA)
1.
e [LEThe ME|2|factory & 2Alooks 120 Egreat. (20| 2 ZO0EO|
OlE{0] 2] A EInterest | {2 y g 50
o H8).
(zh
O|ZIs Lj|0{there Ola TE{Z|factory? (F&= UL)?
e O|ZIs 9lit Ola ME{&factory-22Eowned AEO|store? (&% %
2. FHAM)?
Z3{m #| 0| MQualification | « O|ZIs Slit 0la Z2t0|H|O{&]primary E&AM| YU wholesaler? (1}
(RFR Il L Oj4FQ171)? O|M'Elsn't Glit QHan O|L40|C| 0|02 intermediary E
M See(ELCY) g|0|Etrader? (F7F 4FQ10| OfH7H?
e OOtAre Cjthe F+=Zgoods LE=good Hlbut Zcheap? (B2 £°2
Lt Zi E74217H? O] ZlIs Slit Oja Ho|H Afamous E#i Eprand?
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(|38 JE2U7N?

e 7ZHCan $Ywe GliEhave %Man UAZ=A|Hexclusive 7F
contract ZO{for Cjthe YMIlsan Of|0{2|0jarea? (Y4t Z|Ho|
AL & &= AL)?

e 2 Z|Which 0]0{2|0jarea T Edid Syou AQlsign San AAZEZ
Hexclusive 7FEZ Econtract Ywith? (0L Z|d1t EA Aok
2 ZU7h?

e 3I2How O4many 0|0 Zyears sl Ehave Gyou Hlbeen O}IL{ O]
Eloperating Cthe ME{Z|factory? (¥ WHIF 2 &F5I¥=71)?

* O|ZIs O Athis TE{2]|factory (AEO0|store) Ola AH|O|Hstable ¥

one? (O] (A2 AEHU &E2AU7N?

EfE
.l
[}

2H
=

=
=

=

NE

OfOtAre 20{your IZZtEH E Aproducts A& selling Hwell Cf Zthese

Blo|Zdays? (RF =70 & EeAMR)?

® "SDue Eto Cthe ZTOlpoor O|7fL{Ojeconomy, Li|O|they OfOfare
Hnot AP selling fat Zall." “(F7|7} ¢F ZOFM 3 THA| U5
HLEH)." — QlIn 4Athis #|0|Acase, Syou #H'Eshouldn't H}O|
buy lit. (O] F% AfA| ZHOFOF SHLy).

@ "0 AYes, Slit MZsells Ola Hlbit." “(0f, & BHUH).” — o£
Yes, Hlbut Sl'Ait's UZOIEIEimportant HFto S{Ehave ZEEH
multiple £2Aroots £2%so Hthat Slit C4'Edoesn't Efall T2
down O|Hleven <®when LCthe HEwind SEZ%Zblows.
(L= ®waj7t of2{7) ojof HIO| LOjE Ma|2|Z]| ¥z|). — 2
Alet's Z2{A|Eproceed Ewith Cjthe WAEnext ME|3 ARIA
steps . (& 3 HAES TI¥otE}).

o O}0|l 2|ME2|recently 22™M Eopened Ola A EO0{store Qlin YXM
Ilsan, ¢99Eand OfO|I ¥ Ewould 22like Eto Msell Oja Stlot Of
Hof 820jyour Z2}H EAproducts, E|X{Teacher.. (X7} O|&o|

3. Aol ZHAIE St Wt AddE 18 WOl TorEE 1 HEYH).
O] 24l M Objection £2|ZXPlease 7|Egive Olme CElthe M| Zsales OfO|Hitem ¢UE
(nolmer) - and Cthe §4Yunit Z20|Aprice 2 AElist. (TOf Itemit H7tHE

H 2 Question(ZE) E FMR).
e "ZZ|ZPlease YSlwait 0la ZHEmoment. OOl Ewill Ho|3
make Slit ZOffor Jyou." "7 Z|CE|NR. 2gs E27&Y

Ct"

e ZE2|ZPlease &£2show Olme 4T ZXsamples 01£of L] Zthese Of
O|Ei Xijtems: [O}O|EdItem 1], [OIO|Elltem E2], [OfO|EItem X
4, 2|3], [O}O|Elltem XEO{4] Z&from Cithe EEI'OI price 2| AElist

L] ZNeeds (H2Ag

(H7HRYM of &7, o] E4, o] &4, o 219 Sampleg EHO|F
NR).
«_"3|0{Here EfO|they OfOtare.” "0{7| QUL E}”

5.
A A| A2 Suggestion
(HY A2

o OfO|I €will AZE2O|display Zthem ¢2lin OO|my AEO{store
Olin AAMIlsan ZEO{for ¥one HAmonth, Y1Eand O|Zif Hthe
ATt Aresponse O|ZRis HJ(Z‘IEIEposnlve, OrOII Swill Zo|A&
place.  9%an  20|Corder XEOjfor [LCthe O}O|HXitems
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(AHZF Lorof]l A= Al 7HAO FEHTE MASHEY S 80| £CH =
dg FEsHEYYH). ofoll 7Rl &8 kindly 2 FH £ Erequest 204
your A EO|Esupport 2Qlin Z2{HIO|Hproviding HFtwo AHLZX
samples ZEO{for CjAE2|0|display I{I{ A Zpurposes. (Sample&
71 HA B2 Al =AM Q).
"OF2I'm AfOrgsorry, Blbut Syou Ewill YEneed Eto L{A A
purchase Clithe A4H Zsamples.” "(QFE Ut ArZFAOF HUL})."
LHow M ZX|much O|Zis Qlit?" "(&0I0|a7?)" "=Do Syou siiE
have Oja Z&tH Eproduct Oj5Ymanual ZO{for 80{your Of0|H
Ritems? Sl'Alt's 2|A7|risky EO{for Ome Eto AEfstock 20
your ZE2tHE Aproducts YTt Ewithout ZEtT{proper ©1ZOjmj|
O|Minformation." (|7t H5t HEFCE2 AHUE Qte™ AIHstY
dE 28M7E AsHIN?
"oto|I 222 only ©SiEhave EFtwo ZIZ&ZtEHEproduct LY X
manuals O 2{Havailable." “(A4E MHAMI} 2%t &4
O|ZIf Syou IZZ{HIO|Eprovide O/me Ywith =L Zthose, O}O|I
Lwill Hemake Z2color 7L Zcopies AEand HAEZHE
distribute Hlthem EFto H|O{ & 0| Avarious Z2||0|AlZplaces Eto
1I'—131I lgenerate 20{C|Zorders. (AAetE FAIH A7t Z2f =
ArE S OfE 2O HEM ES 2o WASYL). S5 ZPlease
I 2{H}O| Eprovide Ome Ywith Han O AEHestimate ZO{for O
Athis Z2}H Eproduct. (0] 429 AXMME wZ5H A ).

6.
A HZSchedule

(@8 &)

"5|0{Here O|Zis Cjthe O AE{Slestimate.” “(0l, 07| AXM UL
4"

Oto|I €will M Esend Cthe 20{Forder HO|Ojvia W Afax ¥4
once OfO|I O{Ot0|Earrive Qlin YAMIlsan. (|7t LAtof| 7tM 22
2 = HZ2 Fax EWAEYL). HWhat O|Zis Cithe D|L{H
minimum ZE{E|quantity 2|Z¥UErequired XEO{for Z2{|O|4
placing ¢fan 20{Corder? (0| & 72 E[OF LRIt 7t&5)
Z)?

"EThe O/L{Eminimum 20{Eorder ZE{E|quantity O|Xis I IE]
50 I A Zpieces Mper EfAbox." (507{%! 1 Box7 7| 2L C}).
£#01Sure, E2|Zplease Z2|L|Ojprepare LCjthe O}O|E Xitems Of
Zas OfO|I Hwill &g|0|Aplace an 20{Eorder H[O|Ojvia THA
Fax Of|EZevery EfUtime 9Qlit 2% Zreaches L IZE|50 MMZ
pieces. (12{H 50747f & MOfC} Fax2 ZEEEHY 1S FH|5H
M R).

oA, “Yes.” "(O)"

2 22%IClosing

0
s
ox!

£#01Sure, O}O|I Ewill 7tEiEcontact Syou HOlby E2phone
T EH}O|Goodbye. (Matz AL G 2HF5| AHAIL).
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IHE{2|Factory OfF A|MAcquisition ZForm ZEOfor 222 Y Clothing Iz APurchase

22 A0 B Huw)

* QL Unit Z2t0| APrice: |MLKXAE1,000 Ywon ©71 HE (X.9)

Z 2Phon mE{2|Fac | Z2{EMP
WE{2|Fac B o .| OIEHEMin
e OA7IS tory roduction | S Unit ) 2| Elead
tory HH numb E AMZcon | OOIEHZ ogro|A mum Elol
4! Nam . - ) . ZHEE] -
er Discount cerns items Price . time
Ny o0 | @zow | saool | @oh | MY ey
(—g—onjo:') _ _ OO=J—I_ O - [ (_?_l_jﬁ_%’:) -4 [
(M3t 3) Atah) =)
A|ZOf0| 4
situation (A&t M| ZXSales MEH7 AR ASteps ¥When 00| making Ofa
~&iStep ZE2phone Zcall (M3t Z2 WO & 7H4H)
(EA)
1. Y2 L2Hello, §Athis O|Ris OO0 ZIEZHfrom LCthe OjEO/MZ
OlE{ 0] 8| A Elnterest Admissions 2I§ AQffice 0]Eof 3HA|22Hanseo ZE|X|Colleage.
(zh (RSt Y 7t? St Fatn A3 0 OOOUHH).
2elWait EO{for Oja AT Aresponse. (S 7|CH&C}). FHCan
Syou MAManswer Cjthe ZE2phone? SlIt Of'dZt0|X| RXanalyzes
) HO|Avoice ALEgpeed, At2Esound, Z2Z{color, SIAE|Zfetc.
- (3 HFS A Ol AMBIOIZ[? 242 £ 2 W7 52 HAM5t
Zr2{TH #|0| M Qualification == T 2= e - oToEr == o= e
(A& mef) )
@ Clit AMZseems 22like Syou OfO|Emight H|be H|X|busy.

M See(ZL})

(Offa = H¥ 71 Z'Ct) <QAWhen Y Ewould Hlbe 0la 71Egood
Ettime Fto Zcall Fyou Hback? (HAHZF HAl M3t &7tR)? -
Z 2| ZPlease Zcall Ojme {22 Earound HI10 Of%a.m E{OtOI2
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tomorrow%. (LY 10A| & A3t FA8). — ECall {you °Hat H
10 O|¥a.m E{OrOF2Rtomorrow. (LY 1040 Zgfstc}). MQl=
Find 99Eand ZEcall Gthe Z-2phone EHnumber 0{Eof o4
another I{4person L4t%now. (A|Z2 L& ArES e HESE 2
Ot Mat st}

@ ojH|¥2{HAvailable Eto E|%Utake 80{your Zcall. ({3 B2 £
Ue A=o|t}). — ell'Alet's Z2{A|Eproceed Ywith Gthe WA
Enext X8|three A8l Asteps. (5 3 HAE RISHSIL).

-

e OfO|l EEcalled £to Z2{H[O|Eprovide {you Ywith YEOHE
important QIEO{H|O|Hinformation 2{7[0tYregarding SL4H A E]
university Of =0/ Zadmissions. (Mgt RIste| 525 YHE Eg|

3. i M3t EREUL). }X|Which OO]Z{major OfOtare fyou 7
O] HAl M Objection A|E™Hconsidering? (O] 2t& MEHsSIEH s Y7h?
(aLgimer) - o OfO|I 3{{t1'Ehaven't CJAIO|C| Edecided %lyet. ¥What C|ItOIEH
H A Question(AE) Edepartment G Rdoes O] Athis Zte2|X|Colleage 5 Ehave? (Of2!
Yor| ZgUH. O] stis oL wrt YUEYI?)
+ OFO|I %Mam ZA|E™-considering the HolA.
major. ( e 7t Yo,

o 3HA|2R2Hanseo Zr2|X|Colleage 2RI Zoffers LCthe L=
following ~ O0|% Zmajors: QI ZO{H|0]dInformation  ZL2}A|4
Processing, HE{O|HO{Multimedia ¢1=and H|H 22 Video, ZFE
Computer J2{™Graphic CZ}QIDesign, Q1E{0{2|0{Interior C|Z}Ql
Design, FO0{&{&Tourism, 0|0[H|0f|0]/dAviation  OfIH2|0| 4=
Operations, A Eand  QIZO{O|O]dInformation A 32{E{|0{2
Secretary. (3tMZEstu 0| 4= It= HEZ 2|1, FAHE|O|C
ofF, HEE! TAWCIAQI, QB[O T, BEY, FBL
o, YEBMLZF ASH.

+ OlO|I %Mam ©QIE{O{Z|AE|Einterested 2lin Cithe QIZO{H{jo|M
Information ZEfA|4Processing O] A major. (= & EX 2|10
atAlo| Or&L|CH, Z2|XPlease M Esend Ojme Ethe AZschool
H2A0{brochure. (8t QtLf Mz & HL{ZAM L)

¢ ORIl M Esend fRyou gdsome QIZO{H|O]dinformation Fto
Ihelp §you £Zchoose Ethe A=school, £22s0 E&|Zplease
7|Hgive O/me 20{your O4E=2|Aaddress. (O} 12{N| 2. &t MEH

of =20 2 JEE EY EZHEY & F £ FHR).

o

L] ZNeeds (ZHAg

e 2We <will MEsend Syou Clthe EZ2#%0{brochure M
within O Athis Yweek. (QFUf H2FE o F W2 EUHESYD).
Z2|ZXPlease 2| Hreview Cthe E22 %40 brochure, 9 Eand O]
if Syou sfEhave O|any Q1 3Y0|Xinquiries, Z&| Xplease 7HeH
Econtact 0]Aus HIO|by E2phone. (20} EA|1, 29| AtgH QIS
AH et FAZ| HIFILLGH.

5.
M| A2 Suggestion
(HY A2

- Ofo|I Rwill 7] Hgive Ryou Ofa Ecall 0{2}2Earound Cithe EtY

A~ #ZSchedul time fYWwhen Cthe EZ2 40 brochure O]0}0|E Xarrives O]

_(oi-| c;:;)ue for Clthe AEHE Astudents. (A& QfL 2Zp7p SHYO|A Z2E5Y
-°° S Mz Ms celmsUCh,

6.

7. » L EHIO|Goodbye. (RFEF3| A AIR).
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My
u
Ho
oN

Closing

0
T
ox!

NETTEIPY
situation (&&)

[>

-
ﬁmf“
wn

|Step

=

N|¥ ZXSales MEH7 AR Asteps ¥When 2{A|®lreceiving Ola

X 2phone Zcall (Mat BH2 o AFEE 704H7)

QIE{ O] 3| A EInterest

o |
r

Ol AYes, @2Lhello. HAThis 0|Zis OO0 ALZspeaking, Z|AT
A Hresponsible ZO{for ZAEE|{computer OfZEjafter-A| YU ZXsales A
B Aservice 2 Eand MY Zsales. OOO (0, QHFsHUL7t? #HEE
A/SQF Fe Hst= OOOULLCH, oFo|l SHam Y o|&Hwaiting ZOj
(M3} 7|0 &U). 20 Your EO|Avoice ArZ
HE{Hbeautiful. (2427} HY OLETEYCH.

for 20]your Zcall.
Zsounds EE&]|truly

2.
Z-2{I{ #|0| M Qualification

(A2 e

2t0|Why CiEdid Syou H|&make Cithe E-2phone Zcall? (ff M3}
SHE27H? {You AFR2Esound O Eurgent. 9t A Zseems 2flike

MM something alZhas Z|®/Z|Echanged ©lin R0Jyour AAZ

MSee(EL) schedule. (823t 2A2| 1L}, H7} LHO| HY= 74 Z+eq)|)
Oto|I Y Ewould 2f2like Eto 2|H A Erequest Oa #|2!X|change @I
3 in A7 |Zschedule S5due Hto 9Yan O] Eurgent &Y AL Erequest
A I2ifrom O{E2ZEabroad FECould Ywe 2| AFH|Zreschedule Cfthe

O] HA M Objection _
(Zoimor - AT EQOjsoftware GHAEZ|O[Mdemonstration Fto E{OOIE2L
Y 2xQ tT‘ @) tomorrow OHEE1—%—afternoon O at ME'O-IEJ'3:00 m|olIpPM?
uestion(A &

- (QIZ0A 25| THS Hij TEtD M S/W AlHS WY 95 3A=

A7 H ).

4.
L{ZNeeds (HR2ARY)

O i ¥4 Zol &, ¢ & £7F o ZO| E{OjOIZL off &3] Azt
mel. If that works for you, we will schedule it for tomorrow at
3:00 PM. (O2A|H WY 235 3A|E SpI&LCH.

5.
M A A2 Suggestion
(g Ao

¢ O|ZIf {you YEneed OfHEurgent OJA|AH Aassistance 2lin
M sending Cithe OfO|E Zitems, A =and O|Zif Fyou OfOfare
£0{Eshort 2ton AE{jZstaff, {we FHcan MlEsend Or2Ofour

olZ20|0lemployee Eto @ Zhelp Syou. (25 871 EY U0o| Q)

OAILH=E, ¥&0| 2AteHAIH 8 AES EF%EH S dayo.

o M3Thank Syou ZEO{for I offering E£to A Zhelp. (Z2FFA|
Aty ZhAry ). 2| ZPlease )}ﬂEsend 01’\us €1 20jor &
2 YE20|0|Zemployees Swho Flican =handle Y Eweb C
AtQldesign. (Web Design & 4 U= 2H 1, 200 HIN2M Q).

6.
A HZ=Schedule
(4 &)

2AWe Ewill ?140]ensure Hthat §|O|they O]O[0| Earrive M within
E2 OtR0{Zhours. (2A17F &2 K251 E SISO,

7.
222 %IClosing
()

oL

TEH[O|Goodbye. (2FE3] A AlR).
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Al Z00] 4

situation (42

HFO{Buyer M| XSales 0|8 meeting A|EH7 AEIStep

AEIStep (FLOjAF oy o) 78HA])
(=A)
ZEGood EO{dmorning, 5t2How Fdo Syou Fdo? (QHISHA|
1 2, 2 AYArHR?)
OfUT'm 2{7|lucky Eto Blmeet {you. (F4/S THHLFY 34-20(4|
QlE{ 02| A Elnterest ° . - ) ,
(213h ). 2Wow H|0{&|very L}O|Anice. (2, AL £ Q). 2'Alet's
= M2 make Ola +Egood Edeal E{A|Ctogether. (& A =2
e E A ).
St ' EHaven't Syou O|Uany Z2t=&problem Hto AH|O|stay
Qlin £8Seoul? (YAl2 M0 HEEE= O OfFH ZA|7f ¢
27?)
2.

Z-2{I{ #|0| M Qualification

(A2 )

M I Thank Syou EO{for 7|®lgiving Olme R20|your Y ¥Lname 7}
OtE card. (B&HE FMA ZrAry o).
QAlo{Where OfOtare {you AH|O|Ystaying? (OCjo] &1 A4Y

M|See(2L) )
7HiCan OfO|l sf{Ehave f20{your E-2phone HH{number? (412
HetHs S & & USA?)
Q12|Which Ofo|Elltem Fdo Syou 2Ewant? (O{HH O}O|ElS 5}
3. HUY7?)
0 21 M Objection AWhen ZHcan fyou HO|pay O/me ZO{for OfO|&Item. (T4l
(ZBlmef) - AR LtofA ofo|RlZ A=Y 4+ ALR)
H A2 Question(H =) 5f2How OfOfare -.-.—you 1 2%Agoing Fto IO|pay ZEO{for H
them? (F4I2 JAES OEH 2% 717tR7?)
32| Credit (A18)
4 2 Quick 22|t 2| delivery (HE Hi%)

22 E|Quality (%)
20| AE[owest Z2}0|APrice (R|A 714)
2|H|0| Erebate (AlE]| )

5.
A A| A2 Suggestion
(Y A2

O[0|I 3&lf{Ehave ‘Msome H|O{Z|very L}O|Anice ATEQIOX
softwares. (Ot £2 AZEQOEE 7HX L UAsYL). HAThis
2O EQ0{software 2F=Zwas O|O|Emade H[O|by OF0|AXmyself.
(O] £2ZEQol= A7F 21 & AYYD).

CJAThis AZEQ|O{software O|&is L Egood, £2s0 Syou 7H
can O%make ©Ola 3tlot Oj{Eof HUmoney <with 9lit.

(0 £ZE9ojL Zotk AL 120EB UL =2 W £ YUY
[:3)

6.
AH ESchedule
(3 &9)

220h, &
)

O1o|I Awill E&bring 9lit 5|0{here %Hat EHI10 2A=0'clock E{O}O}
EL2tomorrow. (LHY 1049 o{7| 2 7txCt E2A&U L.

Lshow Olme Hthat, 22| Zplease. (2, 1 EO F4|

7.
2222 Closing

Eir)

El'Alet's Alsee Qlin CjAthis £8|0|Aplace E{OIOLZ2Ltomorrow
Bojdmorning. (LY OFZO| 7|M FA|C}).
HtO|HO| Bye-bye. (RHES| AAMR).
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32| 0j|0|E] ECreative 2t0|ElWriting -

M| ZXSales MEH7 AEIAsteps fIWhen A& selling A|C]&CDs

CD T [ AtCH 7CHAH| xFZRE

HYUName(’dB):

NETTLFE
situation (42

MY RSales ME17 ABIAsteps FWhen Y selling A|Cj2CDs

£RStep (CD T O &5 7=24)
(24D
1.
QIE{O{ 8| A Elnterest
(Fzh
2.

22| #|0| M Qualification
(A& oot
MSee(HL})

3.
0 22l M Objection
(aLgimer) -
A A2 Question(AE)

4.
L ZNeeds (HaALR)
5.

M A A2 Suggestion
(T A2

6.
AH ESchedule

(€8 &)

YEngsthan
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32|0f|0|E| ECreative 2fO|&Writing -A|Y ZXSales AM|tH7 ARl Asteps EO{for
HAEB Mconstruction Z2}2 Eproject H|dbidding

(BAL =F0f S5 7524 3

HYUName(’dB):

NETTEI
situation (A&

M| ZXSales MHH7 AEIAsteps EO{for 74 AE= Mconstruction

Z2tAl Eproject H|Ebidding

AElIStep
(=) (BAL =30 & 7EA)
1.
QIE{O{ 8| A Elnterest
(zh
2.

Z2{I # 0| MQualification
(Ar mpet)
M See(HL})

3.
O] 2214 Objection
(Lgimef) -

H2A2HQuestion(H =)

4,
L] ZNeeds (ZH2Ag

5.
A A| A2 Suggestion
(ZF A

6.
A A ZESchedule

(¥Y &)

Z2222IClosing

0
T
ox
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9.5 A{O|&HGenerating Zj|H+Revenue M2 Zthrough OfOt7HEMarketing (OIHHLE 4
o ZE3P)

CThe ZAoLcompany T1A|AE Aconsists O{Hof OJa Z2{EMproduction CIOIEHE
department, 0ja 2|t 2|delivery CJIIOfEM Edepartment, Ma 2|7 14 Mrecognition O
IO EMH Edepartment, YA =and Oja OOt & marketing I OfEMH Edepartment. (7|¥€2
YALR, MFE, QAR DY EZ LgHT).

Z2{E MProduction 2o Zrefers Eto Cthe ZE=Z AN Aprocess Ol EHof FAZ|0j0|&Hcreating
JLZgoods, QUwhile Ea|H2|delivery Ql2rE Xinvolves Ef AT &Htransferring E2*
both EiZxHtangible ¢ Eand CQlEHZHintangible ZZtHE Aproducts HFto HAEHZE
customers. (MAtS 4ES DL ZO|H, UYL F 2 MES DU HYste 2
O|C}). OFO|HIE{E]Identity OfjAll Aassets OfOtare §ZEused Eto 32|0||Slcreate HAEH
customer  O]Y0{L{Aawareness H[O|by O|AE{E2|destablishing  g|7{1LtO| A&
recognizable A2{HE Aelements A{2|such O Zas Ea& Ebrand YU Znames, ZLX#O|M
Zlocations, MY ZXsymbols, AZ X2 ZXsculptures, HEand HAE=Z0|0lemployee SLH{EZ
uniforms. (QIAE= 17HO| QA oF £ Ql= BR(EHE), HZ|, 442, 2¥& AE 5%
So2 AN Lo QJAMEE st= Zi0|C}). H¥What O|Zis 010t marketing Qlin Gthe
OrotH & marketing L ItOFEMH Edepartment? (OFA|E 22| OHAEO|&)?  QlIn Eithe OfOFH
market, 2 Hattracting 7 AEH Zcustomers O|Xis 2| Ereferred Eto OfZas OO}#
Hmarketing. (A|Z0M & B7[F OAHBO|2f 2FH). AFRE Shouting "$We sl Ehave 1
|O| Egreat I{E= Afabrics Qlin OF20{our AEO{store!” Qlin 20|Forder Eto UHE
attract 7{AE{{ Zcustomers Hat =20 MHDongdaemun OF0tZ{Market O|Xis 24 Ralso
ZAX|E Econsidered Ola &form O Eof "OfOFHE marketing." (SH& AN &S L7
M " THAY £2 XUO| UAEHH. 2D ABz|= AYPE Ot H"o|C}). 0ot
Marketing QIHFrE Xinvolves O ZImanaging  AE Mcustomer CIHiEdemand 9 Eand
ME20|supply, MY Zsales, ¥ Eword-0] Eof-O0f2Mmouth, A Eand I{ZX| A dpositioning
L EZ{E{Z| Zstrategies. (A2 LM £Q 2|t S5 #e|, TOf, £, A2 ofjd 47
SH7| & SHH).

OlIn Gthe #|0|Acase O{Eof Ola ZAE{ZErestaurant, Gthe 7| kitchen A E Zserves
OjZas C{the Z2{HMproduction CI}OtEMH Edepartment 2| AMA|Hresponsible ZEO{for
o2t Eproduct, Z2{E|lquality, XIZ2l0|Aprice, YUEand ZIZT=EQEE|HE|productivity
AMFE2 dlz BEH L2 YUHEEM HE 88, 7148, diEE B3etH). EalH 2 Delivery
AEf Estaff, E|O|®H Ztables, Al seating, QIE|0{&|0finterior C|7{2|0| M Zdecorations, AL
O| Aspace |0|0FZlayout Y4 Eand ™I MR Elfunctionality, 4AEZEMdistribution 2
= Zchannels, 91Eand 81E™handling Z2tM|A Rprocesses Zfall ¢AGunder Gthe A
M E 2 Elresponsibility 0] Eof Cithe 2|t Z|delivery CJI}OtEMH Edepartment. (HIE 2!
H, HIolE, 24, W& ZA, Z7t Bz 7|5d, §& =2, AE TA= dEERE 0N
EThe Haidbranding (AO|YA|signage), A&l Mselection O] Eof Z|AE ZErestaurant £
LA 0| Mlocation, UE=ZO0|0|lemployee KL{EZXuniforms, I AEZErestaurant AHZX
symbols, ¥ Eand AZ X x| Zsculptures OfOtare Cjthe Z|AMAMEZ{E|responsibility 0] Eof
Cthe E&fibranding IO EM Edepartment. (7| FR(EHE:ZHY), Al 42| M4, A
A2y, Y 4B, PSS A4 gEol),

EThe OjLHZ|HEmanagement O{Eof HAEMHcustomer LM Edemand, A{Z2}0|supply
04 X|H Emanagement, MY Zsales, ¢ Eword-0] Eof-0r2*mouth OO0} & marketing,
A Eand O|AEf =24 HEestablishment O{Eof I{X|A dpositioning OOtare Cjthe ZjA M
MEl2{E| Zresponsibilities O] Eof Lthe OO & marketing T IO EMH Edepartment 2Qlin
Ola 2| £E{ZErestaurant. (AT UM £+9 2|, 5 &8, TOH, 1M, A8 ojd HHst
7] 52 O "EE oolft), 9lln CjAthis FFElAEcontext, O{Clother F{AEHZ
customers OfOfare &4 %Ralso QYEF0Eincluded Qlin Ethe OfOtH&H marketing O I}Of
EM Edepartment. (97|0M CHE LMET OrAH RO Z3HELD). HAThis O[Ris H|FIR
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because Cthe QA ZO|HEenjoyment 20{or =0|Znoise 3 2|0|O|El Ecreated HIO|by 0L
other 7 AE|{HZcustomers ZHcan OJH Eaffect C{the COO|ddining YAMojgAHA
experience Y1Eand 7tMEE2|consequently QAEEAH Ainfluence Hthe LjAlMperception
OlHof Hthe F'Zfood's H|O|AEtaste. (& &HE0| 244 &2 A|OEA st=Lfof ot
2} AlARe| 5ro| apy 4 47| o £o|ch),

e IZ{EHMProduction OfZ|HEManagement MME| Zfactors (AMAF 2| R4) ZZHHE
Product, Z2{E|quality, Z2}0|Aprice, 2= LEHE|HE|productivity (&=, &4, 74, A
)

o SZ|HZ|Delivery OjL{A|H Emanagement ME| Zfactors (AE 2| Q4) AE|IStaff,
ATH 0| Aspace 2|o|0tlayout HEand TIMYZ E/functionality, CAEZIEM

distribution z{'2 Zchannels, =Fhandling Z2tM|A Zprocesses (RIH, &7+2] Hiz{et
7158, FE3E, A=A

o T{AMMPerception O X|HEmanagement E| Zfactors (A &2 24) 4 LName
(BsliEprand), =Z2%27|0|Mlocation A= Mselection, Al Zsymbols, AZAIXHZ
sculptures, £EjZstaff OjEfGiattire (FH(EHE), |2 MY, 442, 232, AE =%

o OOt B Marketing O X|H EManagement TE| Zfactors (OFAYH &2 f4) HAEHQ
Customer CMHEDemand OjLX|™H EManagement, A EZ20|Supply OjiHZXHE
Management, A|¥ZSales, Z2{Z2L2MPromotion, I{Z|MJPositioning (17449322,
Seay, o, ™, 2o dgst7])

2| M E2|Recently, Ethe CHIZ M Edevelopment 0 Eof QE{UYlinternet Y EAIS! Awebsites
(HlEweb MO Zpages) O|Zis 2{I{S2|rapidly ?l32|4increasing. (2|2 “2UE{L FALO|
EY(Zm0o[A]) 7HHol F&HEE F7totil UH). HZEThese "QEfllinternet {YEAISIA
websites" (22I0|X|Zhomepages) OfOtare O|HZemerging OfiZas Ola new 2
genre O{Eof OOt ®& marketing, {4l 2{E|O|& facilitating C{O|H| Adiverse ©QIZO{H|O|M
information <AAX|QZ|exchange XOjfor H|ZL{A{Zbusinesses U Eand CQIGH|ZEZX
individuals. (0213 "QIE|Yl WAO|E(ZHO||)s Chest H& watap &7 7|AFLt 7
oA AN M= OHAHE 22N HEEL L), HThe HZHE|{Z| A8 Acharacteristics Of
Hof O Zthese QE|Ylinternet Y EAISI Awebsites (22| 0|X| Zhomepages) OfZas Oa
Lnew OOH® marketing Etool A2 FE include Othe O{22{E ability Eto &2 quickly
Ol M| Aassess 7 AE{Hcustomer 2| AIA| Zresponses Y1 E=and I Al 2{E|O| Efacilitate HE]
I{ME| Emultifaceted QUE{ZM Xinteractions Ywith LEIApotential 7 AE{H Zcustomers.
(Olggt M2F DAY +H2ZAMo QE Y HACIE(SL0|R])Y EH2 149 H3S 4%
S| Yotz 4 U A Mkl CHZFAOl M EO0| Jtsotth= ZAO|H). EThe HEHHIE
fundamental Oj AT Egspect O] Hof Cithe ¥ EWorld 20| EWide Y EWeb O|Zis Sl Aits
StO| I Ell A E Hypertext & 22 X|approach, YZX|which €&rLZXallows §%* Zusers Eto A
M ~access QIEO{OO|Minformation H|O|AEbased Qton O|0their I2|I{F{A|Z
preferences HfO|by AMalIElselecting C|Z0 Edesired ElAEtext. (FEQIO|EHO =S
O| &= Hypertext #4002 EIUHE TextE MEHSIH AREZ{Q] 2|0 M2} HEHOl FHZO|
7t551H) CJAThis s Zhas H|O|E Epaved Fthe {O|way EO{for Oja new 0|02 era
Ol Eof ZHED|ICOmultimedia ZtHIEcontent, Q12 &HYincluding 12{™ Agraphics, &M
motion, AF2Esound, H|H22Zvideos, A E=and O{Eother O|HZemerging 2t =
genres. (1HHEM, ARE, SFY & MEZ T2 AM7) Zaif QAT).

Olln 4the QUE{YInternet Y Eweb OFO0tZImarket, "YEweb OOHE marketing” 2L X
refers Eto Cithe Z=2HE| Apractice OJEof Z2 228 promoting ¥'Zone's F£Xgoods 2
Olor AlHA{Zservices H[O|by EZL28|0|Uproclaiming, "$YWe sl{Ehave 13|0|Egreat &
2fd E Aproducts  Qron  OFRO0lour Y EAO|Ewebsite, A2so HfOlbuy HElthem!"
(Y E AZME "2 €Ol 2 S0 A2Y ApZpM| .72t 422 Zi0] "¢ Of
HH"0|Lt). EThe OO media 82XEused %Qlin Y Eweb OOt marketing QAEZE
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include ItE2{popular Y EAISI Awebsites, O|HYemail, E 2240 ZXbrochures, H|ZHA
business 70ftZcards, L& Edirect M|¥mail, +ZLO|I{ Znewspapers, EHEZEI|AH
broadcasting, Oj7{Zl2magazines, ¥ Zand EO0imore. (¥ OrH &S 0|8 Dy S& <,
O|Hy, Mt mah QW AlZ HkL 22| 50| QC}t). Y EWeb OFOtFH{E marketing O Ris
Cithe T2 M| Aprocess 01‘='of ° using O Zthese O|CjOlmedia Z{'2 Zchannels £to A

2 Eattract 7 AE{H Zcustomers HfO|by AFREshouting OF2out A% Zmessages 2l
like "$We 3S{Ehave 12|0|Egreat ZZ}HE Aproducts Qfon Of20jour Y EAOIE
website, £2s0 Zicome A =and HO|buy Hthem!" A =and A|L42|0|& generating Z2tT)
Zprofits 2 Zthrough MY Zsales. (0218t Of&|0f "2 |0 £2 0| UL At7tA|
82720 AHM £2HE B0 HES IO £AS ZESt= Yol A OrA|FEo|a). Sllt 9]
Zis EEZtrue Hthat Ethe Y Eweb Hlil:libusmess O|Zis EO|Uforming Ola ZF=2{Hl
E2|lcomplementary =g||0|M¢relationship Ewith EZ|0AYtraditional QUEAEZ X
industries, Uwhile &4 %also 32| 0|0|&Hcreating new H|ZL{Apusiness OtE X,
models. (¢ AIEZ 7|& AHgUE B HAE JESIHME O S SHECZ = MZR H|ZX
& HEZ 2FES] 7t Q= A0 AMHOILY). sh20|H{However, Eone #thing Eto I
keep Qin OFRIEmind O|Xis Hthat 4 AIIO| Edespite Sl Aits §Yunique 7'IIEJE1EI/\EJ/‘
characteristics, Y Eweb H|ZL{Abusiness, 2f2llike o|4any OjEother H|ZLl{Abusiness,
HZneeds Fto |42 ¥generate 2f|H Frevenue. (1L} 227t oF 7[R HAY A= €
A2 HEHZY =53t £42 41 US0E 46t 7|Z9 Atgd 22 ™= HIZ &
Q|2 HEalOof 3ttt ZAO0|H). OlA ¥ Eweb H[ZL{Abusiness YL Ewithout A|H 20|
generating ?_|5’E‘.'income 0| Zis O] Ameaningless. (£ ZZO0| HA|7} &R U= A At
2o ofRd oO|7t ¢itt). O|HIEven Qlin Fthe #H|O|Acase O{Eof IZE|free TO{MZ
courses 20{or *‘IEHA‘IZserwces QI Eoffered, O|O{there O|Ris SZ& 2 usually 9an =
2}0|Adunderlying I{I{Apurpose 20 or H|L{™benefit SHthat FHcan Hlbe O{EEH|QIE
obtained Z&from Hthem. (0§ =¥ FEZ AHIZL= Y MEAYEE FRE AHEF
&= OlHOl&= AX0M 22 4+ U o 540| UM Ao|H). H|o{E0{Therefore, YH
whether Qlit O|Ris CFaEZ|directly 20or QIFaEZ|indirectly O ALA|0OEE
associated Ewith 0|7 L42leconomic HHT Abenefits, LE{H EZ|ultimately, ZH&
revenue A|LHg|0|Mgeneration O|Zis O|MlAdessential, HE=and Ola H|Zl{Abusiness Of
S model Hthat M| Zfails Eto A2 ¥generate Z|Hrevenue Ewill Wnot Hlbe MA
B|O|L{ ¥ sustainable Qlin E{the Slong Trun. (A2 22 117]0| HIZ ZAAQl O|dy} A
& o[ & 220 O|RO0A|E A0z Y 2= AIEO{XOF 5l £ 2EF oA £
st At REEZ2 3 J|7HE A®Y £~ glAl 2 Aoln}). HOoEO Therefore, YEweb HIZ
LA Zbusinesses &4%Ralso YEneed Fto A|U2|®¥generate g|H|Krevenue. (A2 ER
4 AMYEE U2 AESHOF 2th). ETo | 2| ¥generate &|H rrevenue 2 Zthrough {YE
web OOFH & marketing, Slit 0| Ris YA XO{El Eimportant Eto O|AE{=2|4|establish Oa
L E=&network, A|Zseize OFO0tZ{market O} EL{E| Zopportunities, ?17|0|X|engage Y|E]
A Znetizens, Z2{H[O|Eprovide H2{¥valuable 7EHI Econtent, Y1=and % Ebuild Oja 4
2 Esolid YEweb H|ZL{Abusiness °|HE1/\EE*?Hmfrastructure (& OHAHCZE £olEg
FEo7| HeliME UWEY BY, AY M, HEHZY =28, g3 2F &2 43, € A
IY HddZ oliof 2tLy).

9.5.1 Y E=®Network ®ldBuilding (Y EY ZA)

ETo Blmeet Othe 2l 32|4lincreasing 4 ZXdemands O] Eof AE M Zcustomers, Y E

web H|ZL{MZbusinesses LYEneed Eto Z2Z{H[O|Eprovide Ola C}O|H Adiverse |QIX|
range O{EHof AMH Al Zservices Hthat OfOtare QIE{1Z|0|E|{Eintegrated Qlin Oja ZfZZ|
3lA|Ecomprehensive Ojildmanner. (LM 59 3= J42 Z0iE 07t UL, Ozt L4
S9| 278 BHEAF 27| YohME U AIYAHE TR 93O MH|A%0| BFHOR 0|2
O{ZOF 3tCf). SRO|HHowever, Qlit O|ZRis Hnot Z|HE| AE{Z2|realistically IHA{H
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possible ZO{for & Ecurrent Y Eweb ZAIOY Zcompanies Eto Z2{HIO| Eprovide =all
O Zthese A{H| Aservice-HZ|O|E| Erelated I 3 M Zfunctions. (SFA|2F 3HA{Q] ¢ FAIEO|
olgjgt MH|AYE BF AHIFH= A2 P2 271S0IH).

OOl EO{Therefore, Qlit O|Xis L|A{A|O{2|necessary Eto AE2Z|E|X|Z2]|strategically IL}Of
Eljpartner Ywith 0| other ZAIY Zcompanies Eto ZrE2{H Ecomplement Ethe 40
E 7% Zshortcomings O Eof ¥'Zone's 2&own ZAILcompany Y =and O|AE{EE|4
establish QHan O|HE| Eeffective Y E®network HfO|by A|S2|{&2|seamlessly QIE{1g|0|
Hintegrating ¥with IOtELqpartner AS!Asites. (LIEtN CFE SAMEY dMEHHOo=Z s
2 0| ZpAIQ BANJA HEFH M BT, HE AO|ES S AANIE 5 &1t
HEYIE FL=5[0F2t 3}, O AThis I HHY4phenomenon O|Xis O{7{ & occurring
on M2 Anumerous Z2tHWE Eprominent QY EALS!I Awebsites O]2F2Earound Lthe
orld, AHEand Clit 0|Ris HFdue Eto Cthe HfO|H Adiverse O{0f|Olarray O Eof OfE]
ttributes Hithat Clithe QIE{Ylinternet Y Eweb QUL AEZ|industry 2|3t Zrequires.
ALY MA XY F43h AOIEEOM dojur Qe o= QIEY & AtFo| Zf
ChF o= 5t &4 I=Z0|H).
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9.5.2 Of0fZiMarket CtHL{|0|Mdomination (A|ZF MA)

HThe Y Eweb O|Zis EO|/Uforming Ola O/ Ymedium X Ethrough ¢la &X|huge Y E
Hnetwork 2{70t=2]Aregardless O] Eof EfUtime, T AE Adistance, dEand ALO|A
space. (E2 A7t A ef F7H0| il AUt HE/IE &8t A7t F-d= L AL,
M =Through 4 Zthese 0|0 O0{media, O}L{g|0|E|{ Zoperators 7Hcan EZ2{ 22 Epromote [
Oltheir ZEZfHdE Aproducts Y Eand 7HO{2|carry OfL2out H|0{2|0{ Avarious OfOHEH
marketing HE|H|E| Zactivities =&|O0|E| Erelated Eto EfOfZtarget & Agroups.
(Olz2t HAE Sl AFEAE 189 Jd& 22 2 B 1850 &3t oYt oA €&
=™z & QA EALCH. St O|Ris EZtrue Wthat Hthe E2{AMZtraditional QI AEL]
industry AtO|Zcycle O] Eof QEZ{EHMintroduction, 122X growth, M Z2{E|maturity, &
Eand 4 Z2f%9decline O|ZXis Z&HAlcollapsing HFdue Eto O Zthese Q% Zchanges.
(LT EY 7[&2 AkH AO|ZQ =7|, &7, d=71, AE7|7t FHA|LL QU= ZA0| A}
Alo|Ch)., 2O E2HMoreover, Qlit 0|&is EZtrue Hthat Cthe QIE{Yllnternet H|XLHA
business dfjZhas MLE&2|suddenly O{I O] Eappeared A Eand OH T Edeveloped &%
so & rapidly Hthat Slit O|Xis OI{Z Edifficult Fto Z&|Ydclearly ZEZHE
present Ola H|Zl{Abusiness OtZmodel 1 =and HIfQldefine Ethe 122 growth Ii
Mpath O] Eof Cjthe H|ZL{Abusiness. (20| QUE{Y AP 2 A7 S5 L 2Lt W2
£ 2 WMol 27| WEO AY ZEZ FES| AHAY 4+ ¢l E3t ofF AMYY 4 F=
= 8st7| o3 40| AMHO|L).

7ZAXA|E™HConsidering Ethe AfO|Zcycle O{Eof QE|{YIinternet Y Eweb H|ZL{Abusiness,
Olit FHcan H|be OOt Eargued Hthat H|Ubeing Cithe I A Efirst Eto FHZ{capture [
the OfOFZimarket O|Xis UXEO{E Eimportant EO{for Cithe AAi|Asuccess O] Eof QHan
QlE{HInternet Y Eweb H|ZL{Abusiness. (O QUE{Ll & AtYL AtO|ZES Zetsh &
QIEIY € Aol HESH7| M E £ HA AYES MA™SIELIE S5t & £ ‘EA'Ur).
O|ZIf Oja H|ZL{Abusiness O|Ris 0f|O0|Hable E£to A|Zseize Ethe OfO0tZImarket H{AE
first, O|Hleven O|Zif Slit O|Xis FHTE2|currently OtI{2|0|&Hoperating %at Ojla =4
loss, Qlit 7FHcan AHstill Hlbe HiZ=CLvalued stYZ highly Hdue Fto CEthe IHEIA
potential 0] Eof Othe QIE{YlInternet H|ZL{Abusiness. (A|ZS M MAs| ZF AL, H|
g AZ2 A dFE ot UHE QAE{H ArPel A WFO| 71X E w4 B7tEHE &
QA = Zio|C}). ¥YO0ne O{Eof CHthe 2| Rreasons 240|why YYEweb HRLHMZ
businesses ZHcan ZE{E!Eprotect O|O{their OfE=HHE|X|ZXadvantages O|ZXis H[O|by E
A X 0{/-transforming H|O{their & A Zprinciples Q1 Einto Oja H|ZLl{Abusiness OH
model ¥ Eand O] EE|O|dobtaining & Epatent 2|A|AEZE|O|M Zregistrations, ZZ|HIE
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preventing O{Eother ZAL{L|Zcompanies Z=Zfrom SZusing 9lit C=&g directly
©lzet B8 E 7t st= €AY HI2YA EHEEz 2 %QTOHH 55 852 € & W
2o Et7[E oM IAdS AUZE ALY 4 A =7 WiF0[).

9.5.3 &AM AResponse Z&Hfrom L|E{A Znetizens (Y E|E&9 5-8)

OThe O|MXAemergence OlEof Clthe QIE{YlInternet YEweb SjZhas EHAZC
transformed C{the HiZvalue O{Hof H|ZL{A Zbusinesses ZZHfrom 35tOtEhardware-Al
E&lcentric Eto AZXEQ|O|software-M E&centric, YAEand Qlit 0|Ris EZtrue Hthat
Cthe HEO|Al Rvoices O] Hof U|E{H Znetizens Swho SE 20| Rutilize 9lit s Ehave H|Z
become Z2O0lmore QAEZFAdMdinfluential. (AUEY HOl S22 7|¥S 7tz|7} stELYI0] =4
oM AZEQO FHO=Z HabotA THEACH, O|F OI%OFE HEZ=9 3487t -EOH_'
71 EEst APAO|L}). LER0{H|O] ZNowadays, H|ZL{A{Zbusinesses df{Ehave FEE=moved
O1g0laway ZZHfrom CEthe L2Mnotion Hthat MEZ2|simply 22| 0|0|&creating 0ja &
2t Eproduct 20jor AH Aservice Ewill A& E|guarantee MU Zsales. (2 7|¥E2
o&s| AHEFOIY ME|AE TtEE= 0| HOIWE ESChE HEoM HO{HH). ALAHE
Instead, Oj|O|they ©dliEhave AE}OtE|Estarted Eto 917|0|X|engage Swith YHEAHZ
netizens, 2|71 140|&recognizing Tthe YIEO{ElAimportance O Eof §|O{their IIOtE| A
I|O| Mparticipation. (HH4l, 152 159 Ao FRES QAAsIHAM HESSY W FsH|
A|RFSHLY}), Elld2{X| ZTechnologies 91 Eand S E Zplatforms L4 2{E|O|Hfacilitating A
Z|such QIE{2#M ZXinteractions OfOtare A AHE Eexpected Eto O EHevolve QA Einto §
the H|AEbest &Ztools ZEO|for H|ZL{AlZbusinesses £to HL{# 0| Ecommunicate
AHEand QE{ZH Einteract with AEH Zcustomers <Qlin Hreal- EfQtime. (0|23t AF
3282 WO SO[SI St 7|&d HASS YOR DI MAZOR 4E BUTA QU
Ao E12 BFEHSHA = Z0|Oh). OO ZEONTherefore, 2 Zthrough ?IE{ZMinteraction,
Olit O|Ris O|MMessential Fto QAT O ¥incorporate Ethe HAE N 'Zcustomer's Ij
AWE| Hperspective Z&ifrom Z2}E Eproduct CjHIEMH Edevelopment Eto M Zsales
Olin 20| order Eto A Fexecute O|HE|EHeffective OOFHE marketing AEZ{EJR|Z
strategies. (1222 43 2&F &5t & HLEE TOH7R| 1749l 70| HFFE O
O MEE 8 = °'010F att}). ®Due Fto Sl 2its O/C{O0{media Y|O|X nature, T
the 7 AE|{Hcustomer #Eshould Hlbe ZAA|E Econsidered CEithe 22 AEmost I 2/ E|Z
critical 250l foundation O{Hof Of|Uany H|ZL{Abusiness, OjZas O|O|they I{A|A
possess AL I Esignificant QAUEZEA Ainfluence A Eand Y Eimpact. (0|4 0{&AQl
L8 41 Q7| WFo| LMol 7ty F23t ArY 7|Ht0| &|OOF Btr}). Cf|0j ZO{Therefore,
°'|t 2 Ewould YWnot H|be 9an O| 1A% Z|0| Mexaggeration Eto A|O|say HSthat C{the
H| ZLl{ Abusiness H=value OjEof Ola ¢ Eweb ZlEH Econtent HIXventure ZIY
company O|Zis OE/HEdetermined HIO|by Eithe EH number O{Eof MEAFEO|HZ
subscribers, Qlin  OEother ¢ Zwords, IZ-Ithe 7 AE{Hcustomer  H|O| Abase.
(Cebs] YEHE WX 7|H0| AtY 7R E 7Rt = 1Mo Ao o AHECIL HE I
20| ofd Zio|L}). 22|0Only AI{L Zcompanies Hthat siEhave AZ2smooth QE{ZHM
Zinteractions Ywith HAE M Zcustomers Ewill O] Z|emerge OfZas Lthe HEH
ultimate {L{Zwinners A Eand A Qlgain Oa ZOEEEcompetitive O =EHE]Z]
advantage. (LZ4}9| w=7f S| O|RO{Z|= 7|YIO| HlW YE Z& 7|PL=2E 229
SAZ A 2 Ao|H).

954 IT2{HIO|HProviding 2 valuable ZE&}= Eproduct QX O0{GO|Minformation (§<
st & dE A3)
The QIE{Ylinternet I Zoffers Ola &M 2{plethora O] Eof QUXEO{HO|Minformation
-

CJ
AEand GH|O{there OfOtare 7I-2E2{Acountless Y EASI Awebsites O{H| 2| available.
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(Y o= tdet GEE A Iotl AO|EZO| 245 FO| AH). Ot O|Zis ER
true Hthat §|Ojthere O|Xis Ola 20| Ewide H2}0|0lE]variety O] Eof ®|Aworks Hthat
I2{H[O| Eprovide AXEO{HO]dinformation. (12t EY HEE AJst= AEFE EsH O
QFSt Z10| AfAo|C}). L4R0{C|0| ZNowadays, Qlin 20|Corder to AA|Esucceed 2lin
Othe QlE{Ylinternet H|ZLl{Abusiness, Slit O|Xis A ZMcrucial Eto Z2{H0O| Eprovide
LBl Znetizens Fwith Hdeep ¥ Eand HiZ{Hvaluable & Aworks Hithat A IjAsurpass
Ol other DA Zmediums. (O QAEL AFFL = FIo5t7| HoliiM= HE OAE 57t
St 7Ol UL gzt 2IFEZ UE[ZO|A A|SsHOF StLt).

955 O|AHE|S2|¢Establishing 0la Y EHweb H|ZL{Abusiness =2M%domain (¥ A
Ao HAM)
O~ -2

HThe Y Eweb 3{Zhas 22|Cjalready C|AZE|=disrupted H|0{2/0{ Avarious H|ZL{A
business =202 Zdomains Qton Clthe QIE{Yinternet. (0|0 QUELIS 2 ZF= HI =Y
A9l AAES F L U0, AUWhile EZ4 M Etraditional H| ZL{ Abusiness OHE Zmodels
2were ZHE Elimited Eto Z2| 228 promoting Y Eand M&™Hselling H|0{their 2-2own
Z2tH E Aproducts, QE{Ylinternet H|ZL{A{Zbusinesses OfOftare A[O|&HE|OIHO{&E
simultaneously Al™dselling Z2tE E Aproducts Z&Efrom H|O]E 0| Avarious T Zfields.
(7122 Y TA = ZAY A EFES SEStAY HONSHEH Zot=AUX|TE QAU ArE 2 TF
st 2O AHEFE SA0 TOist AL}). St O|Zis EFRtrue Hthat Hthe L AFHM
disruption O{Eof O] 1Z|AHexisting O Z|™H Emanagement H0{2{CtR Zparadigms {2
has 0{7{Zoccurred OffZas Ola 2|4 Eresult. (A2t EY 7|&9 ZAYE m{Z4e o=
7t LA H A ERE ARHO|LY).

ETo AdHIOFembark Qton Ola Y Eweb ZEtH Eproject H| &L Abusiness, Qlit 0| Xis 4|
MAM|OlE]necessary Eto O|AEf&EE|4|establish Ola Lfnew A|AERsystem Hithat EgZ|dA
breaks O{90laway Z&from Othe O|1X|ABexisting 20744 0| Horganizational &
E =X structure HAEand  A|YZsales 010t & marketing A E 2} E|{ | Zstrategies
(E AF MYE st HaliME 71EY 2204 Y OIS &2 510 HE MEE A4
7t AHE|O{OF stC}), O AThis O|Ris T2 XL 2ZIproposing Oa fnew &form O Eof O0IH
model Hithat 1I2Xgoes H|QFEbeyond E=2{CjMItraditional ZHMIE Aconcepts..
Ol= 7I1Z9 WEoM sloj M2 FES ZEZ AA[StL UH). O=2As AMZ|such, H
the QIE{Ylinternet Y Eweb FIElEcontent QUG AEEZ|industry O|Xis AHHRE
characterized H[O|lby ¢ Z2|HE{®Hunpredictable A2{HE Aelements AJ{E| Escattered
M 20t2throughout, Y Eand SlAits 21§ Erapid 0| Apace O{Eof #|QlX|change 0|4
makes S9lit UMM Himpossible ZEO{for DY Zcompanies Eto A{HIO|Esurvive $3l
using E2{0MZtraditional H|ZL{Abusiness M Zmethods. (O|E S QIE{Ul | ZFE Af
Y2 %S E7tsst 2250 Ao U= A0l AMHO|H Het STt O #E7| IfZ0 7|
o Y AL =E 7|¥o| HotEdE &+ g E AolH). FX-Future ZAI{Y Zcompanies
will 0| 1X| AEexist Ywhen §O|they &AM Eexpand §O{their Z&|Z Apresence 2Qlin
Githe Y Eweb 7HHIEcontent QA AEZ|industry A Eand £2# 0| Ashowcase OF20{our
EZtrue 3 0f|0|M Zcreations HFto DI&Epeople Zall 2LHover Cithe <€ LEworld.
(0122 7|92 EArYE BE= ol AAMARINA &2 gt AES B9 & 0f =AY
StAl 2 ZAolo).

95.6 Y EWeb OIOt7{&marketing O|Ris Oja H|XL{Abusiness EfO}7{Eltargeting Oja &
Z2Hglobal ot Laudience (¥ DAY AAMA T2 AMY)

HThe Y Eweb OfOtH & marketing H|ZL{Abusiness, A&} unlike E2{0 A traditional

H| 24 A Zbusinesses, diZhas Cthe Oj&2Z{E|ability Eto OlL@|g|¥Yoperate S =LXH
globally, EfOfHHtargeting Othe QIEf0entire E€Eworld OfZas SlAits HAEQ
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customer H|O|£base. (& OMAHE A2 7|& AEUE FHE HMAE T2z AfEE &
2 QUCH= Zi0|Ch). OJ{EO0f IO Acourse, O|YA 2 initially, Slit H|7lZbegins HfO|by E}O}A
Ftargeting Hithe E M AEdomestic Ot0tZmarket. (22 A Z00F A= HUEtE HHHZ A
ZF5tCt), S0 |H{However, OfRas Hithat H|&L{ Abusiness OfZmodel M 20{ Zmatures,
olit WA &Ee|naturally Sl=HE Aattracts LIFOFE {4 Apartnerships, S Eand O|HIZ 2]
eventually, 2UAMdexpanding <l Einto Cthe Z=%Hglobal 0OfOtZ{market H|ZAZ
becomes Ola W& natural Z2{1g|Mprogression. (124 1 H XY A ZHEIO| XLH R}t
A2EA A7 201 8t EH NA A|YLZ2 =iE= A2 YA O[2|0|h). o=
As Ola 2|X Eresult, 9lit H|Zd Zbecomes O|HH Eevident Hthat T2 from LCjthe Ol
outset, Rone HHAEmust O]H2Eadopt 0a 2 E2ESRHglobal I{ AHE|Eperspective 21 Eand
AZLZX|approach Qlin 20 Forder Eto AEOtEstart 2 Zoff Qton Ola ¥ EFEworldwide
LA Yscale. (2L 2L 4 AZTEE 7L AMA AR AtM| = L}OFZIOF 2tTt= Zi0|LC}).

O AThis Ywill 2/Elead Eto Qan Q32| Aincrease Qlin E&iZM Ztransactions HHthat
E&iM Etranscend H{O]2 0| Zbarriers 0| Eof ZX Zcultures A E=and HA Zlanguages
ErtEworldwide. (O]l MASY 2= Z3t 209 ¥HES 2EsStE a7t S7t2 ZAolG.
O|HIX{ & 2|Eventually, Slit O|ZXis O|MIAessential Eto 7i1A|Clconsider Cthe ZAEsA
complex 91 Eand & Zchallenging O|#Xissues O] Eof 2|Zdlegal, Wa|E{Zpolitical, H =
and OfM|Zethical UY|O|*%nature, OfjZXas O|X|leach Z1EZ|country 3sl{Zhas CLHE
different 714Mconsumer Z2{ElMprotection 2|Z2|0|4 Zregulations. QlIt 0| Xis I FA
crucial Eto Zkeep O Zthese TE|Zfactors Qlin ORI Emind 20| Eright Z&from C{the
LEfOtEstart. (A= Lp2f0tL CFE AH|AF 25 {4740 7] WE0| olg{gt A, Fx|4, 1
gil gHoz PN =3 O|FES FF0 F1L AlZSHOF 2HLY).

9.5.7 EThe #|Q1%changing 2&role 0{Hof 714 Xconsumers (&H|A} S| H 3}

#0ne O{Eof Hthe ZLAEmost 2|00t Hremarkable O A3 M ZXdistinctions H|EH
between Cl{the E2{CM'Etraditional 00t & marketing S EA#H YUlandscape ¢1=and O
the I Epresent O|Ris Clthe ZIHEZEAY|O{Z revolutionary S2{™dblurring 9 Eof §
the 2t2lline H|E®between Al2{Zsellers 91 Eand 7440 Zconsumers. (MEX OHA Y &
[t 7ty AEE = 7|HQ Hete TORFe; 4H|AHS| LEO| REoHA|= AY0E & £
AL}, QIn HEother ¥ Zwords, 7140 Zconsumers Lt$now SljEhave Clthe OjEl2{E]
ability Eto Z2{HIO|Eprovide HMHAcommercial QUXEO|HO|Minformation 2Qlin HZY
virtual AIO| M Zspaces, O|HE|&EZ|effectively H|F{Ubecoming AlZ]Zsellers HAIEZX
themselves. (5 2H|AIEX 7Hd Z7H0 YA JEE A ZohM TOHAZ 2 £+ A= &
0|C}). QI Elndeed, 2lin Hthe 22fQlonline QIH}O|ZMH Eenvironment, QIXO{HO|M
information 20{or ZIEl Econtent O|Xis Ynot O|&Zmerely E&|H Edelivered Z&from
ZAm L Zcompanies Eto 7140 Zconsumers. 2{E{Rather, 22 Mboth ZAI{L Zcompanies
HEand 714 Zconsumers H|Zbecome I}OLEJAM E Aparticipants, Q14 0|4 engaging
Awith O|X|each Ol other Qlin Ola Z2iH g|O|E| Ecollaborative Oflymanne. (& QIE 40|
o EHFoM FEL W82 TEs| VYR EEH AH|AA MFEE= 02tV EhbE 7Y
o 2H|A7F B 27PRL2 RE{SHA| "HbbE 40T,

OO Z 0| Therefore, in 20{Eorder Eto O{X|Hachieve MA|AZEsuccessful AFO|Hcyber
OrotH 8™ marketing, Ao L Zcompanies HAEmust Wnot 2&2only 2AE20| Estrive &
to A AEHEunderstand Y Eand AME| ADO|satisfy 71 AE{Hcustomer L Zneeds Eto I
Zpursue T2t E{ 2| E|profitability Blbut A %also O|H Aimmerse HAEH ZXthemselves
Olin OFotH8 marketing QMEJH|E] Zactivities HHthat 71E2|&contribute IF*E|E2]
positively Eto [Cjthe CHTMHEdevelopment OjEof LLnew D0O|0O0media SHEX
platforms. (Lt2tA FZA ALO|H DFAEO| &7 YollM, 7|¥= +HEE Fot7| AHsHAM
o S5 Tofotu DHEAZ7|H &= L Z o #OF OfYE MZF OfA| RfAQ 7HEo 27
Aoz Zeh =+ Qe OB &0 =5FoK0F & ZA0|H).
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X2 OjFor O|1M@™example, 7140 Zconsumers Wnot 2-&2|only I}OFE| MIHO| Eparticipate
Olin Ofo|CjOjidea A|L48|0|Mgeneration A Eand Z2t= Eproduct CjZQldesign Hlbut &
A 23lso 3| Ehave H|0{2l0 Avarious 9 0|ZXways Eto 71EE|Hcontribute G|O{their O]
EH Zopinions 2Qlin Gthe H{ZYvirtual ALO|Aspace OlEof Othe ¢QIE{UYlinternet.
(& =01, £H|At= Ofo|Ljof Adi AF HAfIo| 23 #ot ofYaf QU 7ty Z
M 2H41S] oJAS 710" = U= OYet S 7HA| L ). HO|They THcan HE =
2actively 217[0|X|engage Qlin 0f|0{2|0{ 2areas AMX|such O Zas rnew ZZtH Eproduct
O H E development, Githe ZEO|ZE2|0|Mformulation O{Eof Z2tH Eproduct Y Eand
OrotH 8 marketing A E2{E{X| Zstrategies, Y1 Eand FHEIEcontent O|L{H|O|Minnovation
Alwithin AI{L{Zcompanies. (0|2 A& HE, A&F F OIS M5 5, 7I€ W 2
=S4l SO 2OR HIHOZ HOIH 4 UL},

OOl 20| Therefore, ZN 0] =compared Eto EZMYtraditional CAEZHEAM
distribution zZ{'2 Zchannels, 7A4&Mconsumer I} power QAT Z|A|ZXincreases 2AUwhile
Cthe ItYpower O Eof ADL Zcompanies C]32|A| Zdecreases, 32| 0j|0|&creating Ha
E|I{ZAtypical HtO{'Zbuyer's Ot0tZmarket. (L&t H&H F& 2020 H|sHAM 2H|ZQ| 3
2 S7t5tL 7|¥e @2 A4stE dFAQ FLOHRE A|Z0| FHEHD). dAHence, A4HZ
consumers A Eand ZADL Zcompanies YEneed Eto HQUEQmaintain Ola HHZHAE
balanced IIYpower COO|Tdynamic HEand ZEL7H Afocus QUon IR0 OJEE
cooperative OOt & marketing 5L # 0| Mcommunication O|I{ EAefforts 2 rather
Elthan QIOH| L2 AHindividualistic @ Zones. (LH|Z(2F 7|2 AT IYE SX|stH
M M2 SAAQ AELOE= F&HQ OMAHE HFYAOME 0| TRsth). HAThis Al
L I}0| Zsignifies OJa # ZEshift 2in Gthe 5L A O0|Mcommunication OF& model O1E
of APO|H|cyber OO E® marketing, Y Oiwhere ZAL{L| Zcompanies OOtare 0fO|®Hable
Eto IZ2{HIO| Eprovide TJO|H Adiverse MM A Zmessages 91 Eand O{HHEH Eabundant QI
ZOj0|o| Minformation Eto H||O|2|0{ Avarious 7140 Zconsumers. (O|= AO|H OfAHEHY
ARYAOIE EH-= 7[FS0| OYet HAR|E Bt AB[AEO7 83t GEE A3
= UE YA o=z HPHLOHE Adf AH|ZEQ R|7) HEtE| L QU= A2 E = Ao|2t &

A
4 Q).
9.5.8 CThe #|Ql&changing 2&role 0] Eof Cjthe OfO[ZImarket (A% Q| HF})

A EWeb OOt E marketing Ot 2| ¥ Aoperates YA within Oja OrOtZdmarket StO|I{O|C
Olhypermedia QIHIO| R H Eenvironment YO where Tpeople YA Eand ZFHEEHZR
computers 7Hcan QIE{2 Einteract ¥with O|X|each O{Cjother. (¥ OHHL At #HE
H7l M2 d43 282 & £ QUs A ooy &3 WolM 2FEH). Of2As Ofa
2|4 Eresult, 714 Zconsumers sf{Ehave Clthe O{®&Z{E ability Eto 24|0|X|engage QI
in EMpoth 22f%lonline E2t2%Z browsing Y91 Eand U2 Hactual I{x4lpurchasing H|
§]|0| 2| Zbehaviors S%lusing Cthe H Z%virtual ALO|Aspace OlEof Hthe QIE Yl
internet. (Ao =z, 4H|AHE2 QUE{HIQ] 7ty F7HE O[&5t0 220l Heteuh A3
0 FS0 ZF HOH & U= S 7ML UH). HAThis FHdual O A Easpect
OlEHof 22flonline AfMshopping 2|3t Zrequires ZIO LY Zcompanies Eto ZA|G
consider Cjthe QIE{Yinternet AfHshopping QIH}O|ZMHEenvironment HE/ZZ| &2
meticulously ZZfrom §|Otheir I{ABE|EHperspective. (0|2{3F 2291 4O O|=A9l
SHZ 7|YE0| 19 HHAM AHY £ PS8 EESH L3y A2 845MH).

OO Z0{Therefore, &2t unlike E2{0AMZtraditional OfO}7{& marketing, C{the O
medium SlAlZijtself Qlin Lthe 22f%online ALO|Aspace O{&Zassumes Clthe E&
role OjEof C{the OfOtZimarket. ((f2fA H&H OMAZE 2= F8 QAUHIALOML Oix= 1
AA7F ALl IS oiAlstA HH). 2EtlUnlike I§ A Epast OFOtH & marketing af{'d =
channels @1 Eand &Zforms O Eof HHL{# O0|Mcommunication, CE{the QE{Ylinternet Ij
XM Zpossesses Ola 12||0|E{greater I{EIMpotential OfZas 9an O|I M Eefficient O}O}
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Zmarket Qlin Sl Zitself. (U2 OAHE 2B HFYAO|H=M Fdit= FH&| AH
Yo WOt E8H02 AFORM YL 2D YL,

O AThis Wnot 222 only Z2{HO| Zprovides 714~ Zconsumers Fwith WEHample O
E4E| Zopportunities Eto MM Aaccess Z2tE Eproduct Q1 EO{ O] Minformation Hlbut
4 R2also O|Y|0|H Zenables Hlthem Eto WH A|0|Enavigate A Zthrough 22f2lonline
Afshopping @M Zoptions, ZH O compare ¢Eand OfE2t0|Zanalyze ZZHEA
products, A Eand Hmake QEEinformed I x4 purchasing §A|Z Zdecisions, A4
surpassing Eg|fM4Ytraditional D22 Zmodes 0] Eof | {4 purchasing.
(Ol A2 AHIZOA A FO et YEE &5 A3 = Ues 7IE A3 20 ofYet
HEH LOf WAof HIS QIE{UAO] AWSES BOICIBIA HD M3 3 4EZ M}
A =L, OfFAs LM Zconsumers OfOtare LRnow Of|0|Hable Fto MZELZ
thoroughly ZAH| % compare Z@L&Hcompeting Z2tEHE Aproducts H|XZEO{before HO|Z
making OJa A=l Mselection, H| X4 Al Zbusinesses OfOftare ZAZ Ecompelled Eto 32|
0f|Slcreate Z2}HE Aproducts, 20{or OfOFE® Aartworks, O] Eof 4I0{2|0{superior Z
2{E|/quality Qlin 20|{Gorder Eto AEHEstand OfR2out. (A& ZFEE7t0| H|WE 2HSHA
st & MEfeh £ QA EHE AO|EE AHAs= Ebp 42 29 HE & AEFS UHE 40
SLLH).

9.5.9 2|ZLegal & Z2|0|MZregulations Qlin $Eweb O[Ot { & marketing (¥ OMAHEQ HH

A A

2AWith Othe Ql3Z|Alincreasing O EL{E| Zopportunities EO{for A AL E Aexports
M Zthrough fEweb OIOFHE marketing, Slit 0| Xis H|Z{Ubecoming O|LUj4| 20| 2 E
internationalized, A Eand H|0{2|0{ Avarious O|#Rissues E2|0|E| Erelated F£to EfHA
M Ztransactions OfOftare H|Ubeing A7 AEdiscussed Qlin Gthe 7HEIAEcontext 0 &
of AE{LHM Finternational ZfT{E{Mcompetition. (& OAHBO| 23t +&2| 7|37} Mzt F
7tetHAM oA 2 FAtE 2 S4| FAoM AHefelt #EE of2{7tA] O|f7F =2 &1
Cf).

QlE| LA HInternational Z2{Y Mproduction 91 Eand Eg|O|Etrade H{Eof YEweb 7HHI
Econtent OfOtare 222 %2|closely E|O|E|Erelated Eto A2 A0|O|E|society, & Eand
C|O 2O therefore, Tthe O|#Xissues Hthat 0]0}0| Zarise ¥when EZg|0|dtrading Y E
web 7ElEcontent OOtare 2Moften 2 Oimore ZZLU2AEpronounced Ethan E2 X
those Qlin Eg|fM4traditional Oz ~dmanufacturing QI AERZ| Xindustries.
(A EAE dAY A= Ateler ™t HES W Q7| WEO |RAES A2 Lo
dlste TAEO| HRYEL <2 AStH). fAThis FHcan Hlbe 0] E* 2 Eobserved H}O|
by O|12{j0]dexamining Ethe 2/Zlegal 2|Z20| Zregulations Hthat ¥Eweb ZIHE
content OfO}7{E{Zmarketers Q7F2E{encounter ¢Qlin Hthe QIE{L{AM Zinternational Of
OtZmarket. (0= =4 A|Z0AM H2IE OFAE 0| AHSE HA AAHE Hot:z & & U
Cf).

09 AEMost 2|Zlegal 3 ZAY 0|MZregulations 0|Uaim Eto IZZ{ElEprotect CjHAE
domestic QA AE2| Xindustries, Y1 Eand L|O|they 7FHcan H|be 7iE{7{2}=XEcategorized
QI &Finto ZO{four HQImain OjAME ~Aaspects. (HEES EH A= W BA 3=
S4E 7HAL ALl Y BREeZ UHN). I{AEE|Firstly, HO{there OfOtare EZO|E=
trade ZZ220{H|M Zprohibitions ¢ Eand Z|AE=Z M Zrestrictions @2 Aacross HOH
Zborders. M7A&=2|Secondly, G|Ojthere OfOtare A F2|HL{EO & discriminatory 2|4
legal 2l|Z8|0|M Zregulations EfOtHHtargeting EZiforeign ZAI{L Zcompanies. ME&]
Thirdly, QEJLY M Hinternational Z7}L 20| Ecopyright =ZZlaws Z=8|O|play 0la E&role
Olin A 0|&Hregulating YEweb 7HElIEcontent. Bj AE2]|Lastly, §O{there OOtare CjZ
Edirect 9 Eand QE & Eindirect Al EAMLC Zsubsidies Z2{HIO|E Eprovided Eto §OHA
Hdomestic A4 =Zcompanies. (%4 =37t A2 ZRI2F A2z, 2= 2|AH0| Ofh 2fE
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48 A, FAHAAEE, IS0 o

|-0|'

FRILZFMA B z30|0H).

b R — Ry |
9.5.10 H|O|2|EZ ATariffs AAEand Y XElquota A|AE Zsystems (ZA|} HEA|)

E|0{2{ = ATariffs OfOtare Ethe AZ2 AEsimplest Zform O Eof g|ZAg|0|Mregulation
CHthat OjM E Aaffects A2 Across-EO|{Cborder ZTH L Zcompanies. (HA|= 7p2F 7St
A4 JEIZ BHIZ SF7F 7|DoA S O[R|= AO|H). ZO{For O| 1 Hexample, Of =H
E}O| % advertising 20jor YEweb SFwork E=zHAMM Ztransactions OfOfare 0L Eadded
Awhen G|O|they OfOtare Z2|{5=AEproduced @Qlin OlEother 7F1EZ| Zcountries
& &8 FiLt 2E A7t 2 HEtoM girg of B7rED). 0] =2fAUMeanwhile,
Hthe 3 2E{quota A|AEsystem O|Xis O{L4Canother ZEform OjEof &|Z|0|M
regulation, ZO{for O| 1% ™example, Qlin | Europe, H|O{there OOtare Z|Zlegal H|A
Zmeasures A AEagainst Cjthe D{MIE{X|percentage O{Eof 80|AUS. HEXZfilms E
to Z2{El Eprotect 22 Zlocal EEfilm ¢ E=and ®2Z{H|Xtelevision. (FH FE A= L Cf
2 74 FEUY dE S9N |E2 A9 Gt TVRES HAAEE 22517 fst 0=
Fatel &g Hgof| oigt HA ZX|7t AL). 40|t ZLikewise Qlin Hthe FLtO[E{EUnited
AE|Sl AStates, Cthe O|ZAJA|FCC QI5|Hl Ainhibits A|E]|H Zcitizens ZZ-from 224
owning ZH Eprint ¥ Eand EEEIJjAEproadcast 0| O0{media. (0|20 M X ORE7FR| 2
FCC7t A|RIE9 Mot H&E0HA ~/F AAetH).

9.5.11 A3z ML E0|EDiscriminatory 2|ZA3|0|M Zregulations (XfE& ®H)

ClThe MZ1Esecond B|ZZE0E|regulatory M Emethod °QIEFE Xjnvolves Y2t
allowing E=iforeign ZT{ LY Zcompanies Eto QU Eenter Ethe G0 AEdomestic OFOtZ
market Biput AR L2Zimposing OA32|M L E0jg|discriminatory B AEEMRX
restrictions Qton H|Ojtheir H|Zl{Abusiness O} Z|0|M Zoperations. (FHRA| HA|HHES
IZ7|Yol FUHE S0 E A2 3{&ctE XEHC=z 159 AMYRIEZ AStsts Aoln.
X OjFor O|d1XM™example, Qlin QA =R2L{XIndonesia, E&iforeign Hi I Abanks OfOftare 2
22jonly 2t Eallowed Eto Ot 3| [operate Qlin A 70tE| Jakarta, 2 Ywhile Qlin HY|
O|Z*Malaysia, & foreign B3 Abanks OfOtare 2|Zt Erequired Eto Zmeet 2||0|A
racial YE=Z0|HEemployment I FE Zquotas. (0|F & AZUHAIOMM= = 2
2 TA| AZIEEMEE FE2 & & AL Y O[AOM = 2= 23S0 ¢UFH 1LE H
HE SZA17ofer 3tof). QlIn [ Europe, 2FZlonly Hthe {LO[E{EUnited ZHHE
Kingdom 3dljZhas L=%®no ZYAEZ M Zrestrictions Qon ZEZforeign 43 Ainsurance
ALY Zcompanies. (FEHAM= TR FITHO| ZEAZ| A0 BiSH A|3H0] GiE}).

9.5.12 QIEi sl =AIntellectual 2} E|property 2}Sl Arights (XA Z[4HH)

Ollt O|Rjs UIXOIEIEimportant Eto 29|0|Zalways M remember HHthat ¥what O
Olmay H|be 2|Zlegal Qlin one 7AEZ|country £ Ecould Hlbe ¥& Aillegal 2lin A4
another. (O LtEtoM = @Al 20| LHE HEtoM= 280 2 = AUSS T FHof
Of 3tC}). CjAThis ¥UEt0|Rapplies Fto H|O{2|0] Avarious B Zfields, 21&Fdincluding
Cithe Z2{ElMprotection O{Eof QEAEZ|Hindustrial Z2I{E|property 2SSl Arights.
Ol MPAMLHS 25 & E3sIH g FOfo| HEHM). HYMany ZAI{4 Zcompanies
QP Moften MIsuffer H|7fZbecause O|O|they Ol&assume Hithat AEZstrong QEHZ =
intellectual Z2tTElproperty Z2{ElMprotection A Zmeasures O|1Z|AEexist 2Qlin
I foreign 71 EZ| Zcountries OfZas Hwell. (£ %2 7|YE0| 20N RYAHOG| CHFH
et B3 Ax|7t Eof Qg HEtn Mo R QS LEE Ee F7t WM. AHRE
Without O ®Hadequate Q&2 Z2Aintellectual Z2HHE|property 2| Z2|0|4 Zregulations
AEand AEO|AMHEenforcement O|LEAefforts HfOlby XEZforeign HHHEA
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governments, Q&2 2 Aintellectual Z2tI{E|property Hican H|be O|&2|easily &|&2| 0|
E|Ereplicated. (2= F&2 XA z2{LHHO| et Bt H dek =H0| o™ A[HA 4t
H2 A BXEO). QIn IE|ZE2{particular, 2f0|L{China Bl Ztends Eto H|be Wnot AlA
E|Esensitive Eto QEE ZAintellectual Z2tI{Elproperty &Sl Arights, £%so 9lit 0|&
is O|X|easy Eto @E|{5F2Areproduce AEand Alsell E&foreign A|CD 2|7 Zrecords §

L Ewithout I{0|Mpermission, Y=and 5tO0|high-AUl=end EZg||0| =003 Atrademarks
Ofofare @Moften AES%stolen. (332 53| AMAMAHO ULSHA %2 0| U0fH
o =2 CDE2ttg FH =Alot Hilijst= 27 L i1g JBE E8&ots 49 o

Cf).
9.5.13 Z{HHHEGovernment A& EHA|L RXsubsidies (AEHZXZ)

EThe QEweb 7HHIEcontent QA AEZ|industry 7ican &4 %also 2{A|Ereceive HHH
Egovernment MZO0{Esupport. (H2IE Y FAl RO sl z[EE =0, HH2H
Domestic 9]|0]2}Q1 Rairlines 2{A| Ereceive H||0{2|0] Avarious &Zforms O Eof IfO|LHAM
financial A& XZ0{Esupport Z&from Ethe HEHMHEgovernment, A& X|such O Zas ZAA|A{E
concessional 22 Xloans A Eand |0 airfare A E AL Rsubsidies. (2L &-ZAte] 4
& FE=E2{(Concessional Loans), &Z8zEZ 5 08 7t HHAES L1 UH).

95.14 ZAZ=Cultural HjO|2|0{Zbarriers Qlin ¢YEweb OO} & marketing (¥ OFAHIHY
23y )

EfiA M XTransactions 2 Zthrough Y Eweb OOt 8 marketing si2have Ola S 24
close #Egj|0|MElrelationship ¥with ZX{culture H|7Zbecause, Y2tAunlike OfLHTHZ{H
manufacturing. (ZIOMAHEO| 23 Hej= A 2L Bl 2tHS SoHAM AP Of ArEH7re] o
0| 7| W20 Zatet L™t HHO| UL, HOH'E 'ZMcDonald's H2£once Zfgot QIELE
Einvolved Qlin Oja 2|Zlegal HiEbattle EO{for MH Eseveral 0|0 Zyears 2Qlin T A
France Hdue Eto 2L ZZoverlooking ZX&Hcultural O IZ&A|Rdifferences. (M
9= ZZA0M A XO0|F 7ttty fE7E 450 AZREH Aol UL, At
Unlike O{0|&J7ZHAmerican ZAT{ L Zcompanies Sithat Z2t0| 2 0|2{E}O| Zprioritize 2|2
L Acleanliness, Z&8llX|French ZA DL Zcompanies Hwere ZZ|E| &2 relatively QIEHE
indifferent Eto Z&|&s2|4 Acleanliness, (FUELE HAS Aot 0= A= &
DA JALE AOAdo 2 HA0 EAIZASD). QIn Othe Y Eend, HO'E'ZMcDonald's ot
OtEldpartner Qlin T2 AFrance 2LHEEoverlooked Zg=2|4Acleanliness, 9 %]
which 2tZwas Ynot Ola Z2t=Zproblem <Wwhen EFOFHHtargeting Cithe IZ&IZ|
French It'E2|0|dpopulation. (A= MEEHES EHA MEH= FZAS 7tstA =YLl Of
= ZEAQE Moz & Moz & =247t §lH). st0|HHowever, Flwhen Z&foreign
H| Z|E| Rvisitors #H|¥Ucame Eto HIO}E'ZMcDonald's Qlin Z&i AFrance, G|O|they Ywere
Y EEleft Hwith Han YZEFH Mimpression O{Eof AZE|=2|4 Auncleanliness. O ZAs
Ola 2|4 Eresult, H}'E'ZXMcDonald's Y Eended Yup Hwith 0ja S22 2| globally
U 7E| Enegative O|HZ|image. (SIA|TF ZHAE BFESH IAQUF0|AH WEFHEO S Uf
SESIHE UYE o F 22N ZutXoz MEFE0 Oof MMAMELz 244 o|O|
A7t FdH A0l AAL).

OOl There 2F=Zwas Ola A{Elcertain £I{0(0}Z!Isupermarket Qlin Ethe §LtO|E{EUnited
AH|Ql AStates Hithat AWEE0|Eemployed Ola X2 Z2MZpromotional AEZ{E X
strategy Eto Y2 Eattract ALY ZJapanese 7{AE{H Zcustomers HfO|by 2I4#H offering
+4{sushi ¢1Eand Eltea Oi2as Ola EZltreat. (0|22 o= #LOPFIOME HEAUSS F
2|517| 95t W& MO B A9 X2 CIHE XO| AYULH. 5120 However, Of0|2t
=2 ironically, H|O|they 0|O]|Emade Ola O|AF|Umistake HfO|by AMHlserving ¥ Z2tHE|
improperly Z2||0{ Eprepared I 4{fish € =and Zt0|4 ZChinese EJtea QI AFE Einstead.
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(18H dSotAE A3l ol SH2E Hl¥otes & "HalH). 2HElndeed, 9*?"13*
cultural O ZH A| ZXdifferences OfOtare =2|¥d|clearly & Zlchallenging H|O{ &
variables ZO{for QE WA Hinternational Y Eweb ZAIL Zcompanies Hwhen O'MIH"—l
expanding 2 HA|Zoverseas. (0| E F2t9 20| A € 7|¥O| i ZEA0 HZE
71 o2 HLU2 ZFSIH).

EThe 7MY Econcept O{Eof Ethe A H Aservice QG AEZ|industry H|0{2 Zvaries O] Z
O0lQaccording Fto ZAZX{culture. (MH|A2YS JHE2 Z2f0| et 2H). § |AHO| o=
OlmMA ZO| SR FEO MH A, The UK is infamous for having poor service. (@==
MH|AZF 4wy 2 QMESHE), 2| ME2|Recently, G The ¥Wall 2E&Street A& Journal B
Eviewed O Athis OfZas Ola @7 &Hlingering O|H Eeffect O]Eof Cithe E2Z|E|4|British
i Aclass A|AEsystem, Y O0where Ethe 7t Econcept O] Eof kIH'Iéiservants oy
HO|dproviding A{H Aservice Z3|0|Eplayed Ola ZZrole. (22 ®HAEZE ZEQME=
O|F oI¢lo] MH|AF AZHE S= AEAQ ety 2kh). 2In O{Hother Y Zwords,
20| El Zwaiters A Eand AL RO =salespeople, Qin L0{Forder Eto 2|0l =remind
7 AE|{HZcustomers Hthat §|O|they OfOtare YWnot AEHEAservants, MEQJIZE
sometimes A E=end Lup H|5|O|behaving =& rudely. (£ “Y|O|F, LOjY"E2 LHE
oAl 1=0| 5tQI0| OofdE H7|A|17|L 47| UfZ0 F25tA istA HO= ZAO|t}). O|AH
Eastern 82| HEuropean 71E&| Zcountries OfOtare &4 %also &known EFto siE
have Ola A|EZ{similar A|&0|0|Msjtuation. (85 S8 =27 ESH J=HLO). §The FHHE
concept O{Eof HAEHcustomer-20|2|%E| Eoriented AH Aservice QG AEZ|industry
OlMiTitself O|ZXjs ULIRX|AEHEnonexistent Qlin =% Zthose Z1EZ| Zcountries.
(L2 {3t Mu|A¥et= 7HE AFA|7F g1H). 2F0On Ethe ®one 3 E=hand, 2lin #|O[0|Z
AKFC Qlin Hthe §LIO|E{EUnited AH|S!AStates, S:Egood A{H Aservice 2Moften 2§
I Zrefers Eto Oj3{S%accurate AEand ZFZHZEprompt 20 Corder STZHE
fulfillment. (3HH 0|=2 KFCOM £2 MH|AYUEtE A2 F&otil W2 FF0| O|F0Z|
= A& <Qlojsth}), 2F0n Hthe 01E-|other SHEhand, Qlin O] ZAIKFC Qlin %M Japan,
T Egood AlH Aservice O|Ris AA Y AEexpressed M Ethrough Ola A AX{gesture O
Hof 2|AH Erespect, Y Olwhere Clthe AHserver §% Zuses E2Mpoth $HZhands &
to B{A|Ereceive Cthe Al Aservice 20{Forder ZZfrom CEthe 7 AE Hcustomer.
(BtH L=9| KFCHAM £2 MH|AYZ2 00| Ojsh ZF2| BEACZN HEO| & £0=Z A

= =2
HAY e W Zg 2ojE),

ETo Q40 ensure H{AE Hcustomer A{E{ AT Msatisfaction, Slit 0| Xis A EMcrucial X
Olfor ZAL L Zcompanies 2lin Y Eweb Z2{EH Mproduction Eto sl{Ehave Cithe Oj&lZ{E]
ability Eto OjL{Zmanage 7 2AE|{Hcustomer TLOIL{ Y 0| Mcooperation ¢ Eand H|3{O|
HO{behavior M 2 0F=2throughout Hthe Z2{Y Mproduction 2 M| Aprocess
(27 OFES oM BT WA TYOMO DO HRO THYSS 2ste 7|Yo
S210| WQSIL}), EO{For O| 1% ™example, 7{AE|{Hcustomer 7*EE1|°|E/\compIa|nts S|
Hserve Off2as Oja #iz{Hvaluable 20{Asource O{Eof QZEO|OjO|Minformation ZEO{for
HRQMpoth FHAE{Mcustomer AJE|ADHMsatisfaction Y1 Eand AlH Aservice O|LH|O|M
innovation Qlin Cithe Y Eweb AGHAEZ|industry. (0|E& &H 174 EH2 074 QF=0F A
H A JiE Yt GO HHO|L). 50| However, Ethe I{4iMperception O Eof A
I3 Q1 EAcomplaints H|0{2| Rvaries Z&from 74 EZ|country Eto 71EZ|country. (A2{L+
=7t0f o2 FBo sk Aol Cf=r0}). O{H|2)7d ZAmericans OfOtare O{FHARL
accustomed Eto YA I Aexpressing EJAHIilﬁﬂi*.ﬁdissatisfaction Hwith ZO{poor MH
Zservice. (0|22 L MH|AYO| OfsfM =ZTHEFS HAISH= O|of 01 A=sHA UD.
E{The G x|Dutch OfOftare & E Ereluctant Eto ZAEZY|Qcomplain. (YEZHEQI S 25t
7|2 JHZLC}). H|7}ZXBecause H|O|they T2 Edoubt Clthe O|HIE|EL{Aeffectiveness O E
of AEd[0|'dcomplaining. (HLfotH EBL 23 Z 24lst?| WE0|H). QlIn Ethe |F70|
UK ¢ Eand 2{AoRussia, 27 2{dencouraging AEMZcustomers EFto ZHAEZ|Q
complain O|Zis Y|MA|O]&|necessary H|7IZbecause LCthe AAME|O|M ZXexpectations
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OfOfare A|L{Z=|generally 2%low. (=1 2AO[OM= 7|0 +ZO0| %7| M0 LH=
O 28stES =2{&|0J0F 3IC}).

9.5.15 Ot EL4E| XO0pportunities 2lin Y Eweb OFO0}F{E& marketing (& OtAIHS 7138])

HEWeb OFofHE marketing 0| Zis 2{I{ S rapidly O] &Y evolving. (& OIHE 2 S45H
BFASE Q). YEWeb OfOfHEmarketing siZhas Oa A 1Y Esignificant X
ripple O] Eeffect Qton Ethe A{H| Asector ME|service, YZ|which E&Zholds Ethe &t
OfX A Elargest MO share M within QI AEZ| Rindustries, Wnot 2&2jonly Qlin 0 &
Hi A Egdvanced 71E2|Zcountries Blbut a2 %also Qin OHl2{™developing U|O|MZ
nations. (¥ OAIES Itg a7f w2 MH[AYO| M=k IWYEAHTOME ME[AY 4F
Yol A WolM 7t 2 HISES RISt UH). HThe ME{ZLservice A AEZ|industry
OH YS!l Adominates Cthe O|7fL{0|Zeconomies O{Eof C#2Z{™developing HEZX
countries. (AMH|A AH2 JWHEYZC FAE A|Histl Q). @When O|ZA{D[F
examining 220|A|OECD HH member 71E2Z]Zcountries, Qlit Fican H|be O{EXEHE
observed Hthat Cjthe A{H| Aservice ME{sector AEZ0|Zemploys £ more Hthan 5f
Ihalf 0{Eof Gthe EQHtotal X0 Aworkforce Y1 Eand 7AEZ|F Acontributes Eto 2
LHover df{Zhalf OlEof Cthe XAHOGDP <Qlin L Zthese 71E2Z| Zcountries
(OECD 7Ia2 AT{EH MH|AQ0|A | =520 1/20/42 DESIL UL AHAY0|
GDP2| 1/2 O|AFE AHAFSIL}), OJEHHA E Advanced 71 E2| Zcountries sl Ehave Cthe A{H
Aservice ME{sector 07|28 accounting EO{for 2QHover L ZE|JHMES0% O Eof O
the Z|QLGDP, ¢YEand UEZSZO|HEemployment Z2}O|HEHZ|primarily O{O|ZY|SlA
originates ZE&from Cthe AH Aservice QG AEZ|industry. (MZIZ2E52 MH|AYO| GDP
o] 50% O’¥E AfA|ot QU1 g2 MHAYOCZEH L2LH). EThe 22 Hglobal AH
Aservice A AEZ|industry OO market O] Ris £2Ushowing Ola Ij AE{faster 122
Magrowth 20| Erate (MABHTME16%) ZALO Ecompared HEto LCthe OjEIHxH
manufacturing ME{sector (MHI{HIET7%). (MA ME|AY AMYZ HZUT%)EL O W2
HNRAE(16%)E EHO|LL Q). QIn Hthe EX{future, Clthe AH Aservice QAEAEZ]
industry, QIE{7{HE| Einterconnected Ywith Cthe Y Eweb Z2{YMproduction QAEHA
Eg]industry, will 2f2l2]likely 2| Elead Eto Ola 222 Hglobal FEHEmovement ¢
Ojwhere Gthe ¥ Eworld ™3 MZfunctions OjZas O|Zif Slit Ywere Ola A Zdsingle 7
EZ|country. (2t O|2{gt MH[AYO| H2FF AP HALO HMAZL 22 HEtHE 23
OlA & Zolt).

A EWeb CjHIZMH Edevelopment S2|0|Zplays Ola M 1YL 7 Esignificant 2&role Qlin
Othe AAILO|Eexport O]Eof AH M Zservices, E|Z &2 particularly Rlwithin Ethe
2 Eweb IO|X|page AlH{A Zservices ME{sector, Y Eand Eone ZZtHE Eprominent O]
JMT™Eexample O|Zis Elthe EO&|Atourism QUEAEZ|industry. (HE&E2 MHAY £
E0M Z H[SZ AAlst= ¥ 2HO|A| ME|AY F otH7t HIZ ZZAHEOIT). In Hthe
H|0| Acase O{Eof Cthe S LIO|E{ EUnited AH|SlAStates, YR within Hthe Y Eweb IjO|
Z|page A{H|AlZservices XM E{sector, Ethe EO|Z|&tourism QIEAEZ|industry 32%
holds C{the St0|0{AEhighest 2| XE0{Mproportion Qlin B Xterms O] Eof AAILOEA
exports. (0|22 B2 £=0 UM ZHO[R| MH|AY FOMz &HE LrPol B[FO[ 713
=1) QIn Hthe 2LHZoverall QI AEZ|industry, Slit 3 Aranks M Ethird, =2
following 741 & capital £Xgoods HEand OfLf T2 Emanufactured JLXgoods. (HZ| At
YoM = A2t Yr 2l =E  #O). HThe EHnumber OfEof QIEUAM'F
international £0{2{AE Atourists 0| Xis AE|E2]|steadily Q1 32| Aincreasing, Y1 =and G
the EO{2|&tourism QG AEZ|industry s Zhas O|AE{E2|4 Eestablished SIAlZijtself
O Zas ®one O]Eof Gthe Htop WAILO|E Aexports O] Eof Githe EQUE|HAE21st MA
2century. (9] Bl 4= Hzf ZIIEIT YT BH MY 2147| DY £E2 A2
OfZdsrl QD). gH#iz{™Developing ZAEZ| Zcountries 4 %also 2|7 140| Zrecognize
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Othe ¥EOIE Aimportance O{Eof Ethe EO{2|&tourism QAEAEZ|industry 9 =and Of
Otare  AWE|Ed|actively QH|A-investing Qin  SlAijts I M Edevelopment.
U= FA] & Yo FES Aot EAto| H2EE 7tstil QAT SHR0fH
However, H|4many LO| Aface Z2HE|Zpractical O oA E] Zdifficulties Off Zas Ola A 1Y
o 74 Esignificant ZO{Mportion O{EHof L|Ojtheir g|H Krevenue 1L2Zgoes Eto ZH
foreign Of|O12tQ1 Zairlines Y Eand S 2E Zhotels, ZHEHIlimiting H|Otheir LIXH =
overall H|L{Zbenefit. (HEZS £U0| 2= FJAIH 3H=Z 717 OjFZ0| dAHC=E= Of
20| ZL}). QlIn Ethe #|0|Acase O{Eof OF20lour ZAEZ|country, 0la $ZEshift 2lin
I AME]| Hperspective O] Ris YMA|O{Znecessary Eto 2|7 1L40|Zrecognize Hthe YXE
OBl Aimportance O] Eof Gthe EO{&|&tourism QIEAEZ|industry. (f2/L2te] L0
Y AP FRES AASHE A|Ze HEO| HRsth).

2t0On Hthe OJEother 8iEhand, Off 2as Cjthe O|AE{&EZ|4HEestablishment O] Eof Q&
oMo Minformation El'Z2{X|technology Y E® Anetworks 91 =and Ethe L Eneed EO
for QIE{UW A Hinternational H|&Zl{Abusiness 71E|5Zcontinues £to 1 2%grow, 7AAH
consulting ™ Zfirms Ywith ALj|A2t0| X Especialized E2{% knowledge OfOftare #|0|d
gaining Q13 2|A Eincreased Q25U Ainfluence. (3HH HE 7|8 12511 24 49F
of BRYO| = HAUO Mt dEzHd RAZ Z4FE ALY A= FFEH0| el u
Ch. HAMEConsulting Efirm FI{'ZCooper's HE 2/H{EH ELivebrand 2| M E2|recently
H|X|E| Evisited Z[O|L{China Eto YAAZZ0{explore £E{¥suitable E%#|0| 8 Zlocations
X O{for H{HBurger ZKing, 2tYwhile H7IZX|McKinsey O|&is A& Zlsearching EOifor Ha
£ E2{E|ZIstrategic IOFEL{partner ZO{for HAHEE|'Z AT&T's 2 LHA|Zoverseas 2|4
M Mexpansion. (HAH S/AQl RL{A&EO|HHMEL AL HYst YA RAGE7| S5l
M E2 ol T W7I|s ATRTO| 89 MM TELS 241 C}). of2As Ola &
A Eresult, ZAA-™Hconsulting E Zfirms 0|72 Eaccount EO{for 2L2Hover s{Zhalf O E
of Gthe ER&total g|HLrevenue Qin Gthe SLO|EEUnited AH|Sl AStates. (0|
A oM HET 7|9 40| Oj= M| 2o Hut O|dE 2A|gtH). QIE{ HlinterTep 2T
Zoffers 7t2Ad&dcounseling AlH Al Zservices XO{for ZA{IL{L RJapanese <AAH|QUX|
exchange AEHE Astudents AEI4YUstudying Qlin Ethe SLIO|E{EUnited AFSIA
States Fto Z|H|0j|Slalleviate 1M Zconcerns O] Eof L|Ojtheir I L ZXJapanese I
E Aparents. HIO|By IO|QUpaying QMan OfLannual Lfee O{Eof ME|MLIMELEZ X
$3,000, QE{ElInterTep ZE2{HIO| Zprovides 72 & counseling A X0 Esupport Eto ZfIj
L ZJapanese 2AAX|QIX|exchange AEHE Astudents Y Eand ZZZEregularly A
checks 9Qton Hlthem, Z2{H[O|Yproviding Z/ZEO EAreports Eto O0their HEA
parents. (QEEZ 0|20 {2 AHES 71 422 EZ=E AF S E7] HHoiM LA
3HEYE AS5IH LEQ uHSPYES 72T iR A2 A ASHM B0 Eiist
CH). §The MZEO|Esupport Y E®network sf{Zhas ARl Esigned 20{more Ethan Mg
HEZE300 oY ZJapanese AEHEHEAstudents AEand 2R EHE Aresidents.
(O] A|E HEYI= of 38F O L2 =, AFTUEL AdUH). ZOjFor HALE
HEEQEIH2Z$120 Oa O|0year, HHZmembers FlHcan S Ruse LGthe ZHOLY=
Japanese Y Eweb EzHZg|0|Mtranslation AME Aservice EQIE|XE0{24 020 Zhours O
a G|0lday 91Eand ZFEHEcontact Ao L ZXJapanese-AL 7 speaking ©E{ZXdoctors X2
through Cithe Y Eweb. (OiF 12083 = 2B ESS 24A7F €0 € HY ME|A2YE Ol &
g+ UL 2N FAZEEE YAEIE EE 8o WEY + UMH). 0fEAs MZ|such, H
the OfOtZimarket O|Zis UAME| Eexpected Eto UAAMMEexpand ZHI{ =2 rapidly Qlin
Othe Y2 early AH|O|R|Zstages Hwhen Cthe AlH| Aservice QI AEZ|industry O|Xis
H|Ubeing H I Elinked Eto Y Eweb OOHE marketing. (O]|x& AMH|AYO| ¢ OrA Lt
ASEO ZFSEL s 27| TAZ F45| AE0| &Y}t o dE).

9.5.16 OjL{A|™H EManagement O] Eof YEweb OO} & marketing (! OtAHEHS &)
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2 EWeb 0Ot E{ Zmarketers I £Ypursuing QA A L O] Eexport OIM EL{E| =
opportunities  OfOtare 2 e|gradually HL{4lwitnessing Cithe CALHA
disappearance Ol Eof 2|/ Zlegal ¥ =and ZX{ZHcultural HjO2|0] Zbarriers Cj|O|they Ij|O|
Lface. (2 7|3E 25t U= & OHAEH 7 AH:E HA, o4 HHEO0| ™l ArEtA
7t QT}). OjZAs QIEIWM Hinternational O EL{E| Zopportunities 2lin Y Eweb 0O}Of
71 marketing A{H{ A Zservices 71E|5continue Eto 20| Zrise, Qlit 0|Ris T EAcrucial
Eto ZAA|Econsider Zall OfA™E Agaspects O] Eof Ethe OOtH & marketing & Amix, &
Hfrom O] Hadapting Cithe Z2tH Eproduct Sl IZjtself Eto LClthe QUEHAMYE
international QIHO|ZH Eenvironment £to I £Ypursuing |2 % Zchanges Qlin AEZ|
E{X|strategy A =and YEZZHE O|Himplementation. (‘F2 =4 ¥ OMAHTE MEA2Y 7(8]
7t OFA O et JE AHE S #E0 A3A7|= AREE HEO|L; Of3Ho UM Q]
HalE ot AZMA| OHAE Y£29] 2= HE dafsts A= 01 S2sH).

9.5.17 O|®H &l Adapting A EZ| entry 2AEB|E|X| Xstrategies (I A9l A 2)

A E2|E|&IStrategic  YZ2}O|AA| Ralliances, ZEHz}0|Z&franchising, ¢ Eand OfFHZ|M
acquisition O] Eof OjL{Z|H Emanagement Y4 Eand 224 ¢lownership OfOtare 7|key <l
Edjentry 2EBE{X| Zstrategies 2in Y Eweb Ot0tHE marketing. (A=A |5, ZHZIO|
Y, 12T BRABY AQW LSS Y OYY R YUZHO|L). HofThere Ofotare 4
ZHseveral TZ1A|EE|0|M Zconsiderations QErE Einvolved Qlin OAthis IZEANA
process. (07|0|= Z 7tA| 112f ARO[ QUL).
o AE2|Firstly, Qlit 2|3 Zrequires Ola ZII & Ecompetent A|O|22CEOQ. (AR, S35t
A7 HAasthh)., ¥0ne #Eshould sjEhave dsjEhad UAAXELZXexposure Eto EF
foreign Zx Zcultures 20jor I{A|Apossess Ola A{Ecertain 2|Hlevel O]EHof X
foreign HA[language ZZ{I{MA|proficiency. (2= =& Holl& 0| AAY A= 2
AsEE 0L e ZF=0{0F & Zio|C}). QlIn O{Cother Y Zwords, 01 0{L{ Aawareness
O|Eof ZX&Hcultural O IZ&HA|Zdifferences, Man LLLHopen-0FIE Eminded OjEEE
attitude, A E=and Othe O{Z|E|ability Fto &Z|quickly OlE Eadapt Fto H|O|ZHA
various Hwork A|#0{0|M Zsituations OfOtare YA A0 & necessary ZEO{for O|HE|E
effective AAFdexecution. (5 =& z0[0f gt At JHREFA QI OFZ2AMN 12| HF
0| UAME = A&SHA H-Zot= =0l BRSIH).
MZAE28|Secondly, Slit QIEFE ZXinvolves S& 20| & utilizing QA ZEO{ O] Minformation &
HFO| Zproviders AIA|Mgpecific £to Ethe & Zregion. (M, 1 A0 Ot & A
SJAE O|&st= Aol). <Gt O|Zis Of0|FHideal Fto dfEhave SHan UHARHH
understanding O] Eof Cthe AXculture Y Eand QAGAEZ|industry A|AEBsystem HE
and Eto O|AE{E2|4]establish E&long-term Z&|0|M Arelationships 0 Zas IiOtEL
Zpartners. (T2} G A Z OlalistH TEHZAM H7[XQ HAE S &+ ULH o4
Ao|h}), A AEiEdUnderstanding 22 Zlocal 7 AE Zcustoms, E2{0M Ztraditions, A
Eand Cthe T & A| Zpreferences O Eof IjElApotential H{AE M Zcustomers O|Xis
2 4dcrucial. (2] &5 % FFOIL &2 LME52 M3 E A= O|slist= 0| & &
510, st |HHowever, Qlit 0| Ris Y2 nearly YIotA{Himpossible EO{for EZ{L{ X
foreigners Eto Jd2fjAIZgrasp 2all O{Eof L[jXRthese OjAME Agaspects. GjO{XO
Therefore, Qlit 7fican H|be O|HE|Heffective Fto O{EQl Eappoint 22 Zlocal OjLH{Z =&
managers XO|{for ERAEmost, O|Zif Lnot =Zall, 2L2HA|Zoverseas Hiz =
branches. (5122 Ef2Ql0| O BES moksty|at 7| £7H55H Yo|7| U2 HEs ofy
Clate feRol 39l [Afe] TR|ZFE H EO|M s 0| MY 4 YL,
M &8 Thirdly, Slit O|Ris YEOE Eimportant £to A Elenter Ethe OfO}Zdmarket Z12f3
A2 gradually, E|O|Ztaking A& step-H}O|by-AHlIstep YELRZ|approach. (AW, HAHHCZ
2145 Zi0|0}). HEA AFedEx UAAZE| AExpress, YZ|which OJL A& initially AE}OLE
L started ¥with 0ja 20| 4llicensing 0] 12| Eagreement Qlin A ZXMexico, L2fjF
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A 2| gradually A2 Egained 2 0{more H|Zl{Abusiness AL 02| Aexperience 2lin O
the 71EZ|country. (ZfO[MlA §HOfO =2 A|ZfE HA|ZOAM HE AAZZY A= K2 HAIZ
oA O T2 HRYUA AHZS KQICH). Of2As 2| Zlegal HJfO|{Z|0] Zbarriers 0| ZXEeased
Qlin Oj{ZO0{H Aaccordance Ywith 2|Adregional E&Z|E| Ztreaties, 9lit EsHZ|MHE
transitioned Q&into Ola E&|fully-22Zowned Al EA|LO00{E subsidiary. (& %rHO|
A% R712H ZOFR SN YEHEO| WRf oM £89| AIAE HESIAL.

20| &2 Fourthly, Hthe ¥ =%ZX|approach Eto QU E{Hentering ¢a EFforeign AMEA|G
0|01 2| subsidiary L Z 20| Edeployed E M| AE|Z2/domestically 0| Xis 24 Ralso YUEOH
Eimportant. (W&, W0 LAE ol A|AHY| 2YstE HA T F25tH). ZO{For O] 17K
Hexample, HAHAEEJAT&T 2L 2}0| X Erealized Ethe YEneed Fto OtEIFO|modify L0
their M| ZXsales AE2E{X|strategy ¥lwhen EfO}FHEtargeting ALY ZJapanese ZIoY
Zcompanies Fwith Al EA|C0|0{2| Zsubsidiaries Qlin Ethe S LO|E|EUnited AF|SIA
States. (Gl& =™ AT&T= 0120 U= €& 7199 A|A=O| BAO| &S mf TOj M=
S 3 s ME/ULH). H|7FZBecause Hthe Etwo ZIL Zcompanies s E=had O
I3 Edifferent H|ZE{2]AE Acharacteristics A Eand fwere 2Qlin Ola ZHEEH
competitive Z&|0|MHrelationship ¥with O|X|each O{CLother. (HLSIH = 7|¥2 94
O Ltz M=Z ZF Ao AA7| WFOIC}). B ZEO{Therefore, H|O[they AEE|X|ZE
strategically O] A[Ql Eassigned O o 2 Edifferent M| Zsales S AEE|EZ
representatives Eto O|X|each Ao company Eto 3Si=Zhandle C{the A|Z0|0|M
situation 20| Z wisely. (ICt2tA] 28 A0 TOfEZ F2{ot0 AHSHA X sIAD).

o = £2|Fifthly, M Zthorough OOtZdimarket 2|A ZX|research #Eshould Hlbe ZHEHEE
conducted ZZf™prior EFto QE|dentering Cithe =ZESLZlocal 0OfOFZImarket.
(ChAmf, AR UE0| UM AY ZAFE ZEAS| olof stCbE HO|H). EOjFor QUAARHA
instance, O|X|each 2QHA|Zoverseas Ediz|branch O{Eof 27 Coca-Z&2{Cola AL
L{Company AA{AO|R| Zexercises 7}Mcaution HfO|by A EDO|&Ysubmitting 2% Eregional
2| EO E Areports Eto Ethe 5| =& E Zheadquarters Hwell HZ0{before Cithe YZZ{H
E|O|Mimplementation O{Eof Of|Uany QIELjA Hinternational OOt & marketing & =Z
plans. (0E =0 Z7tZEtAtY ZF o2l A= 2E oilQ O A=O| HAIRZ| &/ A
of 250 Zt X|F HIME A EoteF =2 M 4FS 7|3H).

9.5.18 O} E|0]| M Adaptation Qlin ¢ Eweb O0t7{ & marketing (¥ OAHIHS A

A EFast FEfood #|Q Zchains, Qlin I E|Z 2{particular, O]EjX|attach _18|0| Egreat ¢
OB Aimportance Eto H|¥Z{tailoring O|O0their £Efood 2I§& Xofferings 1 =and
Y Eweb OO} & marketing A|H{AM Zservices Eto 2L Zlocal ZZ|I{&A| Zpreferences.
(HAEZE A0l2 £5| 150 AFot= SA0|4 HOAHTE MEIAFES A HIO T
™5 AS 1R =ZQA|stH). HO'E'ZMcDonald's, ZEO{for QA AHE Ainstance, djZhas
2|7 10| X Erecognized Clthe ¥UXEO|E Aimportance O] Eof #|O|E|™dcatering Eto C}O|
H Adiverse I & A| Zpreferences Qlin  AM|I1HE| Esegmented OFOZ Amarkets
(WA= MEakE Ao oer 27 bdet HsE FA4d8si TUAD). 2AIn MMy
Germany, 0|O|they slj{Ehave QZZLC]Eincluded H|Obeer OfZas IL}OtEpart O{Eof GO
their l5menu 2 & Zofferings, 2Lwhile Qlin & AFrance, G|O|they sl{Ehave QUVE
2 E=AEintroduced 2t%lwine &M Zoptions. (SEUNAM = MRE DTHAHME EEZE S
T ZCH. A|O|O| ZAIKFC, Qlin Gthe S#O|UK, 2|Z3|0|AEreplaced Z#IX|French X2}t
O| Zfries Ewith I{H|O|E2potato Z Lchips. (KFC= F=20M= ZHZX| 20| CfAI0| ZE|
O|lEZRIE Q1) QlIn XM Japan, O|O|they OfCjEadded &2i0|Arice Y Eand AZ=2E
smoked X|Zichicken Eto O|Ojtheir H|5menu M Zoptions. (Y20|M= 2t &% 2|7
= F7totAH).

HThe HZbanking AMH Aservice ME{sector ¢Qlin AIjQISpain, ¢when ZAHOE
compared Eto EaiXZpranches Qlin O|Cother 82{I A European 71 EZ|Zcountries,
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O|Ris #|HE|2tZEcharacterized H[O|by A&=2Z{smaller A#H|Uscale A Eand Ola 5t
higher HHnumber 0{Eof E&iz{ZXbranches. (AL|Q12 234 AMHAYE2 ChHE S&H 2710
Us At Hlusig o 2= A0 7t TL). SlIt 01H4012appears Sthat I{Epeople
Qlin AmQISpain Z2{Ojprefer {Zlusing 7H4lcash ¢ Eand sliEhave A H|O|MHZ
reservations O{HF2 Eabout Al Achecks o1 Eand g Hcredit 710t Zcards.
(24Ql AMHE2 ASE O|8sH7| £0totH +EL 4I87F=0f Ojoff gtE 7HA[L U7| o
=0|C}). H|7tZBecause A Achecks Y4E=and F2|Scredit 70tZcards 2 5hold EgHAH
Mtransaction 2{|7{Zrecords Hthat 7ican Hlbe EZ2|0|AEtraced HO|by Ei Atax O] A2 E]
Zauthorities. (AHLSHH +H MEIIEE= MEMO| Qs 2HE £~ QU&= HY 7|52 25
st Q7| W=20|Ct). HO|ZEOTherefore, MA| A EE|E]accessibility 0| Ris AE2Mcrucial &
O{for Clthe AI§L4|Spanish YZlbanking A{H Aservice QA AEZ|'Zindustry's 02/ main
Sof0|AUBclientele. (LA HZ2E2 20Q 238 MH|AYS 8 17HM0|L}). WM
Mexican 7{AE|H Zcustomers, Ewho Z2{Ijprefer 7§4{cash EZHAMM Ztransactions, =
4 Ralso O|Z1Z|Hlexhibit O{a EIHA|tendency FEto O{EO|E=avoid Z&|Scredit ESHAMN X
transactions ¥with 5tO|high QIE|O|g|AEinterest 2|9 Arates O{Eof 2LHover MO I
ME30%. (30% Ol =2 O[Atgdt FLOHA| A& HEHE AL otA| Stz UAZ IME H
Al ®3d A E ZEorath).

EHThe EO0jgJ&tourism QAEAEZ|industry Qlin S&Europe O|ZXis st highly MAEE
sensitive Eto Cthe XI2|I{&A|Zpreferences O{Eof AT ZJapanese EFEOZAEA
tourists. (FEQ && g2 Y=Q HLAHO| M0 O RASIL). HAThis O Zis H|Ff
Zbecause AL ZXJapanese EO|ZHAE Atourists Z2{Lprefer Ij7|X| Epackaged EHA
trips Hithat QZ2EZCEinclude G AE{Y|0|M RZdestinations 22llike Z2Rome, A 4H
Geneva, 4|0{2| AParis, 21Eand & HLondon EO{for 0la F0{g|O0|Mduration O] Eof EI10
OO0l Zdays, 9 E=and G|O|they I{E|Z&Z|particularly A ZO|enjoy AfHshopping F&
during H|O{their E&{{ Ztravels. (LfstH LYEZQAES3 10¥ 0| =0, AHUHEl, T2, &
HE I7|X 2 Hlist’|& Z£0totH L£BE S &7[7] =Z0|H). HThe EO{Four A[M=Z
Seasons 3Z2Hlhotel X||Qchain iJIMIILI—;LElspeaﬁcaIIy I 2{H}O| Zprovides EELX
pillows, 2L Zkimonos, &2/ Zslippers, Y1Eand A{LjL| ZJapanese Eltea ZXEOifor
Oojtheir AI{L ZXJapanese HAE Aguests. (EA|S SH Q2 A=Q &2HE=ES Q5 £
Es5| H7f, 7|2k, S8, 12|01 E2F 2 AHISHH).

9.5.19 O Ejo|MAdaptation Qlin X2 2 2MPromotion ¢1Eand CAE2{EMDistribution
(31T 252 33

T2 2MPromotion 91Eand 4AE2{EMdistribution OfOfare A %Ralso T ZAcrucial
O AT E Agspects O{Eof Cjthe OfOfHH & marketing LA mix Hthat LY Eneed Hto H|be
ZAA|E Econsidered Hlwhen O]Rl&Hadapting £to Cthe QIE{L{A{Hinternational QIH}O|H
M Eenvironment. (F21 §& FA| =4 F0| AZst=0H AAM i2foliof ¥ FaF Of
AEH glAo|h}). El'Alet's O|d&|Flexamine ZX{ Hcultural 0| AE|2 Amistakes Hthat 7H
can O{7occur °||n o2 2 dpromotional HEJH|E] Zactivities. (£33 &zt A& 510
4012 23t Md4E AT EZ}). FUOIE{EUnited 001241 X Airlines ¥ 2once ZAHEHE
conducted Oja ZHO|Qlcampaign $3&lusing Clthe €22 7slogan "YWe =2know 00| %
Asia Bwell” (RLOIEE FBAE 22 SYS ¥ YU S2US 0|83 AWl
2 HQl Zo| YL},

5t 0|t However, O|O{there 2FZwas Ola Eftime HWwhen SLIO|E|EUnited 9|0{2rQ1 =
Airlines d{Ehad ©Oja O|AAHBImisstep 2lin §|O{their Of EH{EfO|Rladvertising ZHH|QI
campaign. HO|They O|AE|O|7=2mistakenly 4 0] Epaired CEthe Y Znames O EHof
O o= Edifferent 71 EZ| Zcountries &with LEthe HSwrong & A|currency AlHZ=X
symbols, YZ|which sl{=had Hthe OfI{Alopposite O|H Eeffect 1 =and T ZXEcaused Of
HEIC] Eunintended 7FAM A Zconsequences. (20 Zrn T AE{O| z+ Lt2f O| 21 1 Lt
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gE Yotz FatE HET A AR HIEO 258 JadE W HO| QUAH). HEHEO
Furthermore, O|Othere 2fZwas 9Man QM E Eincident Y where %an 0f0{2}Qlairline
I % Efeatured 0ja Z2E2photo Qlin O|O{their OjEHEIO|ZMH Eadvertisement £2Y
showing =2t0| Eflight OJEIH EAattendants Al®lserving AHLH|Qlchampagne Eto DM A
Zpassengers, 9 Zx|which Z|ZE Eresulted Qlin Hthe 0j0j&fQlairline H|Ybeing HHE
banned Z&from O}I2|0|&Hoperating Qlin A0Saudi 0]0{2||O0|H|0{Arabia H[O|by Cthe
40 ofof2)|o|H| A Arabian AHH M Egovernment. (£ O{H FFA= ABO0HAVF HHQIS
SO FRRE ARG BIE WCF ALQCiofR{H[of HHRHE 232 2R TS HO|
UALH. HAThis O|Ris H|7tRZbecause U Zalcohol O|Ris Y& Aillegal Qlin AOSaudi
0{0{g|0|H|O0{ Arabia 91 Eand C|O{there O|Xis Ola HAE custom O] Eof HHHcovering §
the I|O|Aface ¥¥with Ola S EXcloth ¥when Ola YHwoman 2Zwas Ewith Oja M
man. (AFRLOFfH|OFO|M = FEZ0| SHOIUL HF0| FAtet US Ofof|= BIEA| Moo=
d=2 7tH= S0l U7 WFZO[AUL). 2¢tOn Hthe OfC{other 3HE=hand, Cf|Ofthere OfOf
are O Z2A| Zdifferences 2Qlin #= Zvalues XEO|for Ethe Y Eweb OO & marketing
MHE Aservice QG AEZ|industry 0]{Z0{Haccording Eto ZXculture. (3™ =30f 2t
OIS ME|AY0| Ciet 7px|Ee] z}O[7} LYEfHLY). ZO{For O| 17Hexample, Z{I{L =
Japanese 2 E=and *HGerman I§412% Zpassengers S Ause Othe 0|O|H|0f|O|Maviation
MH Aservice QI AEZ|industry, 4HGerman I§M% Zpassengers 71A|Econsider 0{0}0O|
Harriving 2ton EfUtime UZLO{H Eimportant. (Z2¢! S241 =L S40| &F AMHA
Y2 O|8st= AS 0§ S0EH U sS4 Al =22 86 42=2H). |You TH
can Alsee Qlit HIO|by &% looking Hat 2] ZEiZ{Lufthansa 0|02t & Airlines' O EHE}O|
Zadvertising ¢4=and Qlin-22}0| Eflight AlH Aservice. (RFEESIRZHEZAS] b 7|LY
MHIAYE HMH & £ QOh). AL RXJapanese IjM* Zpassengers, Qton Othe 014
other 3i=hand, &20|Aplace 2O0lmore YZEONE Aimportance Qton ZAL{ Ecomfort &8
during OfI{2|O|Moperation. (HIH L&ZQl SM2 DEL 2A|Q HORHE FA[SIH). HA
This FlHican H|be Alseen HIO|by FZlooking SHat A{I{L| ZJapanese Of012}Q X airlines’
O EH{E}O| XM E Aadvertisements Y4Eand Qlin-S2}0| Eflight AlH Aservice H|RZEAMZ
businesses. (O|= Y& FIJAY Fuet 7| MEAYS EH & £+ AL).

9.5.20 O Ejo| M Adaptation Eto 7{HL{#0]4Communication (Z{FYZ|0]4e &)

SDue Eto OZEFHA|Zdifferences Qlin HA|language, Hnon-H®verbal H|5|0|EH
behavior, H=Zvalues, 9YEand MZthinking IZ2fM|AlZprocesses, & L{#HO|M
communication O|#=Xissues 7Hcan O{0}0| Rarise. (210], H|AHO{A SHZ 7tx|2 2|1 At
1 o Mel ztolz Qls HFYAH oA A7t Hdst). A Y ZCompanies Y =need
Eto O|AEfjEE|4|establish A& Eexcellent FHEL{AHO|Mcommunication YEHA
networks SHthat AMspan Y= Aacross HAE M Zcustomers, ¥==Z0|0|Zemployees,
HEand HHMHEgovernment AIE|E| Zentities. (7|¥2 1M, ZUH, DEO| O|EJ|TR| &
&3t ARYAOIA HESLIE FEoHOF tCf). 5|O0{Here OfOtare 4dsome O|1HH=
examples O{Eof ZtHcommon EfQlAtypes O{EHof O|#Rissues HHthat FHcan 0J0}0| &
arise. (2 7IA| R399 ZAHEES o2 20 E2H O30 Z0).

o AE2|Firstly, "-HA|language O Z#HA| Zdifferences FHcan 2| Elead Hto O|#ZXissues
Ofat AMH Aservice E{Z|ZEQlE Atouchpoints, YHwhere 754 A 0|Mcommunication Z&t
=3 Zproblems H|O|may O{0fO|Zarise. (¥4 ¢10] 20| MjFO| MH[AY HHAM ZA7t
BrMsE 4 QIL}). I 2 O|Furthermore, O|Hleven O|Zif Fthe MM A|message O|Xis Z&
H Edelivered, 9Qlit 7Hcan H|be O|UME|Hineffective, L Hrendering Slit S5 A
useless, 20jor [Clthe 7F1H|O|Econveyed O|A{ZX|message 0Oj|O|may Hlbe YUEHAEEL
understood HO|by C{the HIHbuyer Qlin Oa gOlway Hithat O|Xis <AZEO|HE
unrelated Eto Cthe ZAMLY'Zcompany's QHEIHintention. (£ OA[R|7} AEHE2 L QYR|TH
H|E2HA0[0|A 28R 20| EALr HMYE W7 7Yl o mets LHEA LOjZ| Of
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e 4&E QYrC}). OOo{EO{Therefore, HWHZ|language Z2{IMA|proficiency 0|Ris IZ=AM
crucial Qlin 9Han QUE{LjAM Zinternational 7IElAEcontext. (If2fA 2| SHZEO|A A0
s=82 0| =Qs5th). HEO|LA{EMultinational ZAI{L Zcompanies 2}2like A|E|E#3
Citibank ¢1=and H7IX|McKinsey 2| Z&recruit XE2{L{ Zforeigners Zwho sl{Ehave 0
HE|Q Eobtained Ola OjAE'EMaster's Cd2]ldegree 2lin OlH|2]ZHAmerican H|ZLH{A
business OfE0|AEg|O|Madministration. (A|EHiIr W7IZ|Z42 0|29 =24 7|¥ =
2 0= 823Gt HArE HS52 =& 2.

DO 22 Moreover, Ynon-HHverbal H|5||0| EXbehavior ican S{Ehave Han LWE
impact SHat AlH Aservice EJX|EQIE Atouchpoints Qlin Elthe AlH Aservice QAGAERZ]
industry. (12|11l H|AO{A HF0| MHAY HHEOM FF2 O/ = AH). Of=2As HEE
mentioned H|ZO{before, 5L #|0|MMcommunication O|Zis Wnot 22 Z|solely H|O|A
Ebased Qton ®Zwords. (00| AF3MZO| HFYHO|H2 TR TET O|FHR|= ZO|
OfH ). YWe Zall 2{A|Ereceive A Eand QI #|O|X|engage Qlin H|0{2| 0] Avarious EfQA
types O] Hof UH{H nonverbal FZcues O Zas Hwell. (22 E£7F 25 Z59| HAOA
HMES 5t HESH7| T o). A= Cultural O X A| Rdifferences 84 2also 0{0}0|
Rarise Qlin O Zthese A|Z0||0|M Zsijtuations. (0|2{3F HEOAM LT F3HA Z{0|7f HrAGH
C}). ZOJFor O|1ZH™example, Gthe #|AZ{gesture O{Eof A|O|Zdshaking ®'Zone's JE
head O0|Olmay QI A O] Eindicate "0l Ayes" 2lin Ethe S LtO|E|EUnited AFE|S!AStates,
Biput Qlin Ethe SLO|E{EUnited ZHAEKingdom, Slit A|ZL{I}O| Zsignifies "OfO|I Wam
2| M dlistening” Z{Crather Elthan O{12|H Eagreement. (0|& &H H3 & &= S3f
O Oj=xoME “o|"2t= O[A2t = M= "EL UASHH"E= 04| &3thtE= 20|
7t ofY L)

2t0n Clthe O{Gother $H=hand, 5fhow HHAEH Zcustomers I A|Eperceive YEweb-
H|O| A Ebased ZE2tH E Aproducts O|Xis T ZAcrucial QAZEOHO|MHinformation Qlin &
2tQlonline E&HAM Ztransactions, 9 =and Qlit WEMHE 2| fundamentally H|O{&] Zvaries
A 2 Aacross A Zcultures. (3HH HZIE Hefo|M 10| O{EA L7z 2% W&
Ol =2dHdoz ZFatorhy H4fstht). ¥When Ola AL = Japanese 7{£E{Hcustomer O
QIE|Q Zmaintains At Z Asilence, Qlit G Z2does Wnot YA A|&E 2| necessarily ¥lmean H
that QHan O{0|2| 71 American 7AAME Econsultant #Eshould A speak. (Y221 1 7HO| Z
2 A7 US Wof| O|A2 BrEA| O]l AMEETL EZ oliof et2 9|D0|st= 22 oY
C}). ¥When Ola oY ZJapanese 7 AE Hcustomer 20 Q1 Zremains AFYU = Esilent, 9l
it O]Zis 2Moften H|7fZbecause L|O|they Alseek Eftime HFto M Fthink A Eand
E2l Ereflect, 2l rather Hthan QI #|O|&dindicating ¢ja Y Eneed EO{for 2O0{more QI
ZO{H| 0| dinformation. (¥=Q 117M0| YEE O TR=Z SiCP/|EHObE Az oish A7t
Q& RsHg #o|7| UfZO0|C}t). 2t0n Hthe O{Fother g1 E=hand, 2AUAMA|Eexcessive QIE]
o= Ainterference  HfOlby E&2{&&Brazilian I§jM2Z Zpassengers Hwith O 7
American Z2}0| Eflight OJEHIH E Aattendants £ E=should H|be Q& Z{E| Einterpreted %
not OjZas 1LR%YUgoing 2LZoff- Ef™topic Hibut OjZas Oja OijLmAE|OlM
manifestation O] Eof Cj|O{their M{Mpassion. (3FH O|=29| OjZH7| LB 0| C{sF EHefzl £
Mol z2|Lpzl 7Hd 2 FAES0| ofY2t =9 EH 2= SHAGHOF 3HLY).

n

9.5.21 O E||o|M Adaptation Qlin YW= 20|0|employee OjL{Z|tHEmanagement (¥ &g
o 3g)

I AEFirst Y Eand ZO|2L2AEforemost, Qlit 0|Ris YEONE Eimportant Eto 71A|L
consider Cithe ZAXx{ZHcultural AEFA Ainfluence Qton UWE=Z0|0|lemployee H|F|0|E X
behavior. (24 ¥ W0 Hgt Zate| FFS 1L2fslof 2t). QE{ LA Zinternational Of
OtH® marketing, 92t unlike HHAEdomestic OOt ® marketing, Q1% E Zinvolves O
the QIE{ZH Minteraction H|E®between LI 2 Edifferent Zz{ Zcultures. (24| OAEH 2
ZUW OABL S8 Zof7re Y2288 ZEetet). 2In ME{Z Hparticular, Hthe Y Eweb
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OrotAH 8 marketing MB Aservice QE AEE|industry ZHcan H|Zbecome O|Hleven HOf
more JZE=Acomplex. (55| & OHAE MB[AYS dR0= HE ol & = UH). H|
7tZBecause AlH Aservice Z2{H[O|E Zproviders Qlin Ethe Y Eweb OO marketing
I AEd|industry 7Hcan ClElE2|directly QE{2H Einteract Ywith EZforeign HAEH X
customers. (LIS AH|AQ HBAE HWHOZ 9F IASY 4SS ¥ 4 U7
-=0|C}). AEAnd Gthe AM|Q¥Usame 20| Zapplies Ywhen OfL{ZImanaging E&foreign
YZZ0|0|Zemployees. (11 2= FTYEES Hots dR0= 1FEH). HALOE
Despite Z2fH4lpromising O|&Zequal E& M Etreatment, 0ja 0{AUS ZI{Ycompany ¢
in Of0|&HIran QAIE Eended Yup 4AI2|HYO|”discriminating H|E%between Z2Z
local A Eand O{H|2|7dAmerican ¥EZZ0|0| Zemployees, ¥Z|which T 2|0|O|El Ecreated
MY A Esignificant A E2{ A Edistrust 0 among 0]0{g|0|4 2 XIranians Ewho 5t
2 highly i Zvalue H®8verbal {8HE Acommitments. 7tA]# E2|Consequently, Slit 2
AE|Eresulted 2lin Ola W7E Enegative I{4!!Mperception Sithat X 2{L{Zforeigners ¥
were 20| 2 racially HAIZHY|O|”Hdiscriminating O]7ZlAEagainst 0O|0{g|O0|L A=
Iranians. (2F O[ZOf| QUTE O|= A7t BESHRE L&MW =0 T E45tL AR QU Z22A =
O] =2 A7 EYLE Staf & U&= I SRAISHE O|HAUSH & 4= 2
o] 2= = ES0| O|HQUZ AUSTXE St B4 QA S =St = AD).

o 20 Furthermore, QM E|E Zincentives EOJfor &EZ20|0|Zemployees #Eshould H|
be 7FAA|E Econsidered H|O|AEbased Qton ZZ{ZHcultural O Z&A|Rdifferences (EESF
A0 Hfek AME|EHE FZato| M2f 1Zo{Of 3FtCf). IZE{H{O|FProviding OHAHO{E
monetary QME|E Xincentives 7Hcan O|HE| &2 effectively Y EZZHimprove Ethe &2
quality OlHof A{H Aservice IL{EO{H Aperformance HfO|by QZZ0|0|Zemployees.
(FH4 QAMEEE &5t0 AE MHAY 39 HZE =% 7t UH). HO|A
Commission, 22 L{A|Zbonuses, ¢ Eand ZtHA|O|Mcompensation Ij7{% Zpackages Of
Oftare AIA|IZ2|specifically HZAQI =designed Fto ZELE{H|O|Emotivate YSZZE0|0|=
employees. (£ 7O/M, EH4 2|0 B4 Ij7|X| 7t HZ AHS0|H S7| 2517 HsiA
1Ot Zio|T}), I™People E&Hfrom 0L Z Edifferent A2 Zcultures OfOtare EE{H|O|
E{ Emotivated H[O|by O & Edifferent E| Zfactors. (HE 2350 Q= AIFHE2 CHE A
0| 98l 57| EECt). E|YTipping A& Zcustoms H|0{2]vary @ 2Aacross CIHHE
different Z1E2| Zcountries. (B2 F+= #S0= 20t 2 72| 2f0|7} UL}). In T
the S LO|EEUnited AE|SlAStates Y Eand 7L Canada, Qlit O|Xis 7 AE OO
customary Eto 2] Eleave O0la Htip 0{Eof O]2f2Earound L IEZEME15% CHat 2| AF
T E ~restaurants. (B|AEFQ H2 0|30 FHHTHO|M 15%0{0F 2t}). 2lIn *{ T Japan, QI
GH| X Hindividual I{ZO ™ Aperformance-H0| A Ebased QUME|E Zincentives A{ZX|such
OjZas ©Atips Y Eand 70| Zcommissions OfOtare Wnot 7tHs2/commonly SXE
used Eto ZLE{H|O0|Emotivate YEZZ0|0|Zemployees 2Qlin Clthe A{H Aservice QG4
EZfindustry. (Z20M= 71702 ME|AY £330 27 & AAMEHE = FdF HO|HE Z2
A= AEE &7 BE9ot=0 Ar&HA| 2%=H). ¢/LHElnstead, Ola £EFstrong All&
sense O]Eof E|2®teamwork 91Eand Z2|#HEfrequent QIE{ZHMinteraction ¢{Hamong
Zte| 1 Zcolleagues Z8|0|play Oa MY Esignificant Z&role Qlin AZZ0]|0|
employee Z2E{H|O[/dmotivation ¢lin #{HJapan. (40 2t S Zatet HIHst Z=7F
O A5 WEI} O|g|gt gatg str}). ZHHA|O| MCompensation &8 Zplans #Eshould H|be
O ZtQI Edesigned, H|O|Ztaking QI &Einto Z1A|E{2|0|Mconsideration [CjZthese Zx=
cultural O Z&A| Zdifferences Y4 E=and ==Znorms. (E4F A&Ql 0O|2{3t E3I4 Z0|& 11

2{3fA{ O] 2O{%{0} Bt}
9.5.22 E2}O|Try OfZllagain (RjA|X=5t2t)

H 02| Very Efew L Zpeople MA|Esucceed ¥with O|Ojtheir I{ AEfirst O}0|CjOjidea I
Z|pitch. (& oro|tjof AFMZ dIZ3t AtEZ Ao ¢Qif). of4dEdison 0O|Emade Oa
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M whopping EIMRHE10,000 OJHIZE Aattempts H|ZEO{before MA|™succeeding.
(OH&=2 £ 10,000812] HE MAIE StAL). ZX|HEPresident Z7Lincoln 4%
also I{A|AE|Epersisted 22through $H2{ Anumerous O{EI T E Agttempts. (H7 &
HE =5t A|EE A &5 L). 4 ZXThese QG H|A ¥ Rindividuals AE}OLE| Estarted G|
their Q0B Zendeavors Z&from CLthe Y2 early AE|O|X|Zstages Ewhen Cthe A2t
24 Zsurroundings Ywere Snot Slyet M ZO0 mature Y Eand 71E|5Econtinued G|
their O|I{ EAefforts A= until §|O|they Z|X|Ereached M Z2{E/maturity. (0] AfEHE2
FHO| Of2] =R UUS MEE AZot7| AN d=E O7FA] A|=siE Zo|H). &
One ZOjg|UKorean ZEE|X| T Epresident OO|Emade ZzIEZ| Arelentless YL EA
efforts ZO{for EOJE|40 O|0{ Ryears Eto 0]X|EHachieve Lthe &2{A|0|Mrealization 0| E
of Ola HM A2 Edemocratic 4|O|Mnation, Oz &E|eventually 22T Yopening Hthe
LOjdoor Fto dlit. (ML ot HESF 2 F8 403 7t 0 22 HAE AMEoiM 1 222
AJUL}), OO EAEAmMIdst L2 Anumerous DAl FM Apersecutions. (£3F Bislf 404
L Zo|h).

OOtAre Syou EHfeeling O A2 X Ediscouraged H|7fZbecause §'Hyou've Hlbeen
E2to|Utrying EO{for Yone 20jor Etwo HAX Amonths YL Ewithout A|Useeing 9
Hany 2|8 EAresults? (42 A|F &t & F Alzsl| £21 507t Qi HAsta A=
or27h)?  8You UYEneed Eto YU2ZHY|O|Eeliminate LClithe LHAHZZHE
discouragement T2 from 20{your ORI Emind. (ZAIQ Or240| AMAlS 2| A5t 2{OF 3t
C}). 2JH|&E 2}0| ZRevisualize 80]your 11&Xgoals. (EEE OfA| G4ststa!). AEAnd g
Elreturn Eto E{the ZO|joy O Eof QAUIH|ZHenvisioning 204 Zyourself Qlin HYthat 22
HE moment gwhen Slit 0|RXis O|ZFE2|4 Eaccomplished. (122 1710| O|F0{X S U
D49 7o 2 g|=Eot7taf). QIn olYany €€ Eworld, H|Ojthere MO|may H|be I Lpeople
Swho O|dk:0Olignore Y Eand 2|5 Zridicule Syou, Hbut L|O|they YHnever MAIE
succeed I H Zthemselves. (= MAOME et H| 2= A2 YRR 2152 4
0= MdEZstA Z3ic}). T{E 20 Furthermore, Qlin 20| Zlife, H|O|they YH{never O{g|QIE
attained Of4any Oflghonor 20{or 714 Mrecognition. (E£ QIAHO| Q0o 152 O
5t HO|T AZ| Z3HCH). O|O]E0{Therefore, O|Zif HO{there OfOtare =2 Xthose &Ewho
2| Eridicule 2% your 11&goal M&setting, Syou =2 'Edon't L Eneed Eto QA O|Z|
engage Ewith Hthem. (1222 T4Io] FH A0 OjoiA B2 A7t UHEH AHZ|9
HO{StA| oot HIO).

AWhen I 4£Upursuing =2Hnoble 1I1&Zgoals, 9l'Ait's ItA{Hpossible HHthat O] A
initially Cj|O|they 0|O|may Alseem Etoo ZfiC|{Zradical 20(or O 4 outlandish, & &
leading OJC Zothers Ol2t2Earound Syou Eto Zrmock 20{or 2| Ebelittle Syou.
(Mt 2HE ZZs=H AN HZos= HE &7[H0|1 FSot FHONM TLlS H|OFFA
2] 2EQ). Y H ANevertheless, Syou HAEmust 71E|&5continue Eto FE4{push
2O 20| Eforward ¥with OE/HU|O|Mdetermination. (L2t A& =& LD 71O st
Ch). H|7tZXBecause Zsoon O|L4Zenough, Cithe H|L{Z Abenefits 0f Eof 0{X|&achieving
CHthat 11&goal Ewill 2/X|reach O|Hleven E2Zthose ZSwho ZfEmocked Syou
(HLfotH Z MR|QLOF H|OHFAHE| = A A ZA| &f|=Ho| 2 11 S 87t O|F0{H Zi0[7| Ij
=O[TY).

I 2O0{Furthermore, 2rYUwhile T{£Upursuing 2O your 1LEFgoals, HO{there M|O]
may H|lbe Ola 1&group Hthat QIA|AE Ainsists Qton AE|Zsticking Eto EZ{ME
traditional 0|M Zmethods Y E=and O|&leven O|L 4% Ainitiates 2| Zlegal WM action O
A AEagainst Syou XZOifor OjHIZHattempting rnew AU Eand ZO more O|LME
efficient ¥ 22 2| Rapproaches. (£5t ZBE ZZI5t=0H U0 2O MFL sEXQ LHS
AlEste =0 7|& YAES La5t3iE YHO| 252 A7 &5 UH). 5H20H However,
H| ZO{before Flong, ¥ 2once 2| Esolid Of|HE Aevidence O|Zis 7 Egathered Fto
OH A E O] Edemonstrate Hthat 20]your t=new OM Zmethods OfOftare Of EEHE||O|Z]
Aadvantageous ZO{for BHlthem Off Zas well, G|O[they Ewill HE] S actively MEOE
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support Fyou. (StA|2t =& MZ| ¢fOf F4lol MZF BIA0] AF0A [Festtet= SA
7t EEH TS HF 2EsH E Ao|H). B ZEO{Therefore, =2 Edon't 4 3think
O] Eof Hlithem OfZas O EH| A|0]2]| Zadversaries Blbut 2{C{rather O Zas I{EIMpotential
EX{future W2t0|ZXallies, A/ AEjust 2tlike R0{AMl Zyourself. (2|4 3| &fF0|2t A4 Zkst
A| 2 ZfRp LEo| OfjH| SEAf2tl AHZESHL) A E P O|AEmbrace Elthem with 2] Elove,
ZAEjust OjZas Qyou YEwould AEZO|Aembrace £20your 222own HfLbody
H =x= Ol ArFstat).

O{z|®lAchieving Y Eand M Z™maturing 12 Xgoals 2|3t Zrequires EfUtime. (2H7}
AAE D Fd&E =0 Al7to] ERsthh). AASince Clthe 2/ ¥2{E|reality Hthat Hwill 2l
Hg|0|Aembrace 80your 11&Zgoals 0Olmay Wnot Hlbe O|LAZinitially HESOE
matured, O|&'Eisn't 80|your E&role UAA|OlE|necessary? (B4 EHE BIOtE A
O 27[0l& d=ER %elz Fhlol JHO0| WRsHA| ¥27h)? HEHZOFurthermore, H
that ZZrole will U AEmanifest OfZas Ola 2|ZEresult Hthat <Adziy|clA
elevates Fyou Fto 12|SlL{ Agreatness. (£2F 11 F0| F4lEZ {OstA MHEE ZL=
LIEfL}= Zi0|C}). O EO{Therefore, 2rUwhile I 4£Upursuing 80 your L& Zgoals, QI
AE|Einstead O] Eof 2 X|AHresisting Clthe L}OtE Aparts Y Owhere 2| U2{E|reality
Zseems AlHsomewhat 2 X|AE Eresistant, 112go ¥with Gthe EZ22flow ¢ Eand
Hy|0|Aembrace Gthe ZL2HE momentum O Ras Syou &Et0|retry HEand 02 make
Ol £AEME ~adjustments. (A2 22 FHE 20| 0] AHO| 4 =ZO|offst= EE0=
S &0 AYst= AEL 580 52 E7[HM A Zote}).

5t20|tHHHowever, Slit J7A'Edoesn't @lmean Hthat Syou #Eshould EZllet EHthe MY
same HZ Ecurrent E22flow A7 AEagainst 20 your 11&Xgoals. (24 €2 55
olgte RO M3 A&y =28i7f2t= Y2 OofYL). fYou #Eshould £2EE}O|Estrive &
Olfor StOtHUharmony H|E®between 20{your LZ2Zgoals ¥ E=and Ethe I TEpeople
Ool2f2Earound Syou, AZjFAE|gradually ¥Zworking E{¥ 0 Ztowards Slit OfZas &
you S 2t0|retry A Eand HUmake A AEMHE Agdjustments. (BHEQF RO HE At
o M2t Z3HE O|RO{7IHAM 2HA| ZoffOF 2FH). Do Fyou Ll E=find 20{4 Dyourself S
not Etoo 2LHA B Eoverwhelmed HO|by L[] Zthese Al Zthings? (A0 O] ZHEEZE
HE 3 50{5I&| U27hH7? O] TIExamine Tthe AAZZ|Mexpression ton &0{your I
O|Aface. (G419 d=2 HHEEZ XA EeE}). CQllt 0|Xis QO 7HE| Eindicative 0{Eof 80
your 2£Athoughts, (A2 TAIOl AZhe LIEFL| T QICH). R0{Your Of0|Reyes, 5t2how
M Zdoes dlit Flook Fto |{you? (Y49 & A2 FAHOA OfEA H[Z[=7H? OFOtAre
Oo|they E2Z0|Ebright, Zfcalm, A Eand OO|Hable Eto Alsee AER|0|Estraight,
(L 2ot ZHZ & £+ U= =707 HThe 2| & Hreflection Fyou Alsee ¢lin H
the O|O|2mirror O|Xis &}2how OJF Zothers I{A|Eperceive Syou OfZas Hwell.
(HA=20 HIR G419 2&52 B2 X 1A ZAS 20). HWhat 7121 Ekind 0f Eof
I3 Mimpression F£do Syou 2Ewant Eto 7|Hgive 0| Xothers? (Ol QIAIS LAl
FolA 2 HEL AstEoh? Slit 22U solely HH Zdepends Qton 20{your 23
own StOtEheart. (22| 42 F4l A4l OrZ0 HEl UL). 290 ZAlways 2 R0[A
rejoice, Y never A|Acease Z3|0|Upraying, A Eand 7|Egive M3 Athanks Qlin 2all
MAABRIM Zcircumstances. 0 ZThese IZ2HE|A|Zpractices Hwill H|lbe Z% Efulfilled
(& 7|wstef, A Y 7| =ofef, HAN| ZAbstEt7F HE Ao|o).

oRoxr

O] A7{MDiscussion Ef™Topic <EQ|ZA|>
1. El'Alet's OJA7 Adiscuss 5F%how Eto ZZchoose Qan O}O|C0jidea HHthat I|E

people Ewill H=zA2 actually HOlbuy Z&from O0{Hamong Clthe O}0|CjO] Rideas I
2 O[O Ecreated. (AEF Of0|HO] FO|M HTIEO| HAHZ Al & OIO|LO|E LE&
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Lo oM Eo|sf EXZ}).

. ¥When MH ZEHseveral IZpeople T2 2 L2Epromote L|Ojtheir |work, &l'Alet's &
Edraw Yup Gthe YA M Olg]necessary |work A7 Sschedule. (0{E10] Y EE =X
g, TRt AR UYHE A/ EA}.
gl'Alet's E2draw Ola X{picture P Eand UdAEZQlexplain 5t%how Eto AEO
Estart 0{a H|ZL{Abusiness Y2 Ewithout 9Lany HLYmoney. (FYEFCoZ 2N
= YHO| oM 1HZS 15AM, dFoHEA.

. El'Alet's ZEHE| Apractice A=l selecting OfO|E Zitems ¥with O] 1™ Xexamples
O Eof MM AHsuccessful OFO|Eitem M Mselection. (BF ME d& AtdllE 21, &

- -

[o]]]

= AgE dasl 2A)
o HHT ME, AL EEYOIE AE YAEEYU O HAMAMOE ML= MH AR Ol

™ 2 When persuading people, let's tabulate and explain the necessary Sales 7
step examples. (AIHES MESH [, HR5F Sales 7 stepl] AtY|E HZE TI2{Al AITHSY
H2Z}p),

. Bl'Alet's OIQldefine OFOtH B marketing 9 Eand A{H2tRZsummarize Sl Aits 2f|H
revenue A|L42[0|4dgeneration Efiplan. (OtH B0 HshA HE UL, 0|9 £zt
£ gerE a9kl Eat).

ZadPlanning EtLTopic <7|&23|>

. YWe sl{Ehave AAEZEZ0{Eexplored Othe O}0|C|0jidea O{Eof CHlZ{™developing Of
a Z2tH Eproduct Hthat O E2||A| ZXaddresses Cthe 71M Zconcerns O Eof OF20{our
40| Zneighbors 91 =and AEOtE starting Oja H|ZL{Abusiness H|O0|AEbased ©¢Ff
on dlit. (R 274 0|22 1BZ osfAA7|= &S HEoiM Zest?Z|of oM HdTHE
r&EULOH., 4 Develop Ola Z2tH Eproduct Hthat AFEH Zsolves 80{your L|O|H'Z
neighbor's ZIZ2}2& Zproblems 91 Eand Z}0|Ewrite Ola EO|Htitle SHthat Syou &
Ewant Eto & EHsolve 80{your Y|O|H'Zneighbor's Z2}52 Zproblems ¢when &
you AE}OFEstart Ola H|ZL{Abpusiness. (0|22 1LTlZ SHEAA7|= HEFS HEsHM
Got7|oM F4lo] of22] Uil siiFs] E1 HE AH=S 24AL2).

. E2Draw Ola ™XZ{picture O] Eof Ethe ZH2{4|0|Mrealization O]Eof CE{the EO|Htitle
Ol E.above. (¢ A|=2 A3 FHS 1HC=Z JZ[A|2).

. B2|Z2|Briefly @A ZZ|Qlexplain Tthe ZZM|Aprocess OfEof AHlsolving 20 your
40| 'Zneighbor's 7AM Zconcerns Qlin Ethe mX{picture O] Eabove. (& I1&HOM
0|29 1glo] AL = WP {HHs| HHSHAL).

-
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	12. GIP챕터Chapter나인9디벨러핑Developing어a프라덕트Product투to살브Solve네이버'즈Neighbor's프라블럼즈Problems언드and스타아팅Starting어a비즈너스Business
	개요
	1. 렛'스Let's 파인드find 아웃out 하우how 피펄people 캔can 액추얼리actually 추즈choose 앤an 아이디어idea 투to 바이buy 프럼from 어멍among 디the 아이디어즈ideas 크리에이터드created. (창출된 아이디어 중에서 국민들이 실제로 사줄 아이디어를 고르는 방법에 대해서 알아본다). 
	2. 언더스탠딩Understanding 팀Team 태스크Task  스케줄즈Schedules 포어for 컬래버레이티브Collaborative 웍Work. (여럿이 업무를 추진할 때 필요한 업무 일정표에 대해서 알아본다). 
	3. 스타아팅Starting 어a 비즈너스Business 윋with 노우No 머니Money (무일푼으로 창업하는 방법에 대해서 알아본다). 
	4. 설렉팅Selecting 어a 석세스펄Successful 프라덕트Product 이그잼펄Example 언드and 프랙티싱Practicing 프라덕트Product  설렉션Selection (품목 선정 성공 사례를 들고, 품목 선정을 연습해 본다). 
	5.  언더스탠딩Understanding 더the 네서세어리Necessary 세일즈Sales 세번7 스텝스Steps 포어for 퍼쉐전Persuasion (사람들은 설득할 때, 필요한 Sales 7 steps 에 대해서 알아본다). 
	6. 제너레이팅Generating 레버뉴Revenue 쓰루through 웨브Web 마아커팅Marketing (웹 마케팅으로 수익 창출하기에 대해서 살펴본다). 



